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AHHOTAIUA

CTpykTypa u 00beM AUILUIOMHOMH PadoThI: TUIUIOMHAs pad0Ta COCTOUT U3
BBEJICHUS, IBYX IJ1aB, BBIBOJOB I1O IJIaBaM, 3aKJIFOUYEHMs, CIINCKA UCIIOJIb30BAHHBIX
UCTOYHUKOB (63 HaMMEHOBaHWIi) U IBYX NpwioxkeHui. O0mmii 00beM paboThl —
50 cTpanwuil.

KnroueBbie ciaoBa: WHTEPHET-PEKJIAMA, PEKJIAMHBIN TEKCT,
TYPUCTUUYECKHUN TEKCT, TYPUCTUUYECKWUN PEKJIAMHBIM TEKCT,
JIMHI'BOITPATMATHUYECKAA CIIELHOUKA PEKJIAMBI,
JIMHIBOCTUJIMCTUYECKAA CIIEHU®UKA PEKJIAMBI, A3bIKOBBIE
CPEJICTBA BO3JIEMCTBHSI.

O0BbEeKTOM HCCJIeIOBAHUSA SBISIOTCS AHTIIMWCKAE W PYCCKUE TEKCTHI
TYPUCTUYECKOW NHTEPHET-PEKIIaMBI.

IIpeameTomM  HMccJIeIOBAHUSL  SIBJBIIOTCS  JIEKCHKO-TPAMMAaTHYECKHUE,
CTWJIMCTHUYECKHE U JKaHPO-NParMaTUYeCKue OCOOEHHOCTH PYCCKOW M aHIJIMMCKOM
TYPUCTUYECKOM OHJIAWH-PEKJIAMBl B aCIEKTE PEYEBOr0 BO3JECUCTBHA KaK
HEOTBHEMJIEMOI'O KOMIIOHEHTA PEKIIAMHOIO TEKCTA.

Leabo mnccaegoBaHUsI — aHAIW3 SI3BIKOBBIX CIIOCOOOB  peaju3aluu
(GyHKUIMM BO3ACHCTBUS B AHIJIMICKOM M PYCCKOW TYPUCTHYECKON HWHTEpHET-
peKIiame.

MeToapl  uccieIOBAHUSI:  METOJ  CIy4allHOM  BBIOODKH;  METOJ
KJ1accu(UKAIMU; METOJI CPAaBHUTEILHOI O aHAJIM3A.

Hayynas HOBH3HA TaHHOTO MCCIIENOBAHUS COCTOUT B CO3MAHUH €AUHOMN IS
JBYX SI3BIKOB CHCTEMATU3allMA PAa3HOYPOBHEBBIX CPENICTB PEYEBOIO BO3JACHUCTBUS,
BbIpAa0OTKE  NParMaTUKO-TEMAaTHYECKOM  KJIACCU(PUKALMU  BBICKA3bIBAaHUM,
UCIIOJIb3YEMBIX B PEKJIAME€ C LEJIbI0 BbI3BATH IIOJIOKUTEIBHBIE JMOLUU Y
peunnuenTa. Pe3ynbraTel UCCIEA0BAHNS MOKA3BIBAIOT, YTO PEUYEBOE BO3JIECUCTBUE
NO3ULIMOHUPYETCA  KaK  HEOThEMJIEMBbI  KOMIIOHEHT  JIMHTBOIIPAarMaTHKH,
NOJYEPKUBas €ro poyib B (OPMUPOBAHUM CMBICIA W BIHUSAHUM Ha JIEUCTBUS
peuunuenTa. Mbl Takke 0003HAYMIM 3a7a4y PEKJIaMbl, KOTOpas 3aKIH0YaeTcs He
TOJIbKO B COOOIIEHHM HWH(GOpMAIMUM, HO U B BO3JCHCTBUM HA YEIOBEUYECKHE
YyBCTBA M SMOLMH C LEJbIO BBI3BATh MOJIOKUTEIBHY PEAKIHIO, YTO 3aJI0KEHO B
pPEKIIaMHOM TEKCT€ M0 €ero mnpupone. Jusd MOCTHKEHUs IIOCTABICHHOM B
UCCIIEJIOBAHUN LIETM MBI M3YyYWIM CYHUIHOCTh M CNEUU(UKY MApKETHHIa B CETH
UHTEpPHET W MPULUIM K BBIBOAY, YTO TYPUCTHYECKAas peKiaMa, KOoTopas
TPAHCIUPYETCSI B UHTEPHETE, MPUBJIEKAET OONbIIEE KOJIUYECTBO MOTEHIIUAIbHBIX
KJIMEHTOB, YEM pEKJIaMa, MPEACTaBIECHHas B IPYrMX MecTax, U o0Jalaer psaaoM
OPEUMYILECTB, KOTOPbIE BBIIEISAIOT HHTEPHET-PEKIaMy U3 00LIel MacChl.



JIoCTOBEPHOCTh, ~ MAaTepUaIOB UM PE3YJNbTATOB  JUIUIOMHOW  pabOThI
MOJITBEPXKAAIOTCS X ampoOareit Ha 79-i, 80-i1 u §1-if HaydHBIX KOH(]EepeHIIHIX
ctyneatoB u acnupantoB BI'Y, ma XVI m XVII MexnyHapoaHoil HaydHO-
NPaKTHYECKOM KOH(pEpEeHIMH TMpernojaBareieii, acnupaHTOB, MAaruCTPAHTOB,
cryneHtoB «Mneu. Iloucku. Pemenusi», na VIl PecnyOnukaHckoil Hay4HO-
NPAKTUYECKON KOH(MEpPEeHIIMM MOJOoIbIX ydeHbiXx «MoBa 1 mitaparypa y XXI
craroga3»y, Ha VI MexayHapoqHO Hay4YHO-IPAKTUYECKOHM KOH(pEpEeHIMU
aCIIUPAHTOB, MAaruCTPaHTOB, CTYIEHTOB «YdueHble Oyaymero». Ilo Teme
UcclieZoBaHus nMeeTcs 4 myOauKanuu B COOpHUKAaX MaTepranoB KOH(EPEHIIHA.

Pe3ynbprarel HccieqoBaHusT MOrYT OBITH HCIIOJIB30BaHbBl IPU U3YYEHUHU
auctuIuine - «JIuarsuctuueckas Ilparmatukay, «Crwimctuka», «MapKeTHHI»,
«busHec-KOMMyHUKalusg» U B MPO(HEeCCHOHATBHOW JESITENbHOCTH JHMHTBHUCTOB,
MapKeTOJIOrOB, KOMHUPAWTEPOB, PEJAKTOPOB, MEHEIKEPOB MO PEKJIaMe€ U HHBIX
CHEUATKNCTOB, 3aHMMAIOIINXCA AHAIM30M W/WIU COCTaBIECHUEM TYPUCTHUECKHUX
PEKIIAMHBIX TEKCTOB.



AHATAILDBIA

Crpykrypa i a0’éM AbIIUIOMHAN Npanbl: JbITUIOMHAS Mpala CKiajgaeiia 3
yBONY, JABYX pasa3enay, BBIHIKAY TMa pasa3enax, 3aKiIioudHHS, CIHICY
BBIKAPBICTaHBIX KPbIHIiI (63 HalilMeHHsY) 1 IBYX AanaTkay. ATyabHBI a0'éM Tparlbl
— 50 crapoHak.

Kmwuasbia ciaoBbl: IHTOPHOT-POKIIAMA; POKJIIAMHBI TOKCT;
TYPBICTBIYHBI  TOKCT;  TYPBICTBIYHbBI  POKJIIAMHbBI  TOKCT;
JIIHBAITPATMATBIUYHAA CIIELIBIDIKA POKJIAMEI;
JIMHTBACTUTICTBIUHASL CHELBI®IKA POKJIAMBI; MOYHBIS CPOJKI
V33ESIHHS.

A0'ekTaM [acienaBaHHA 3'SYISIONNA  AHTJIICKIS 1 PYCKiS TIKCTHI
TypbICTBIYHAN [HTApHET-pIKIaMBI.

IIpaagmeram AacjeIaBaHHA 3'yasoNna  JIeKCIKa-rpaMaThIuHbIA,
CTBUIICTBIYHBISL 1 KaHpaBa-parMaThIYHbISI aca0iiBacili pyckail 1 aHriiickaii
TYpPBICTBIYHAN aHJIAWH-PIKIAMBl Y aclieKlle MOyHara y3/13€sHHs SK Hepas3'eMHara
KaMITAaHEHTA pAKJaMHara T3KCTY.

Mbjrail paciaegaBaHHsi 3'sSyisellla aHaldl3 MOYHBIX CpOJIKay paajii3albli
(GYHKIBI Y313esHHS ¥ aHTITIACKal 1 pycKai TypbhICThIYHAN [HTIpHET-pIKIaMe.

MeTaabpl  jgaciegaBaHHsi:  MeETaj]  BbINIaJKoBall  BbIOApKi;  MeTaj
KJ1acipikalipli; MeTajl napayHajibHara aHasizy.

HaBykoBass HaBi3Ha Jaj3eHara JaciefaBaHHs CKJIaJaenia y CTBapIHHI
aA3iHai ISl 13BIOX MOY CICTAMAThI3allbli pO3HAY3POYHEBBIX CPOJIKAY MayieHdara
Y3I3€siHHSI, BBITPALOYLbl MparMaThiKa-TOMaTblyHAl Kiaci(ikalbll BbIKA3BAHHAY,
AKisl BBIKAPBICTOYBAIOLLIA ¥ pAKJIaMe 3 MATail BBIKJIIKALlb CTAHOYYBIS AMOILbI ¥
poupblimieHTa. BBIHIKI JacienaBaHHsS —Taka3Barollb, IITO MOYHae Y3/3esHHE
nasinpisIHyeIa K Heaj'eMHbl KaMITAaHEHT JIHTBaIparMaThbIKi, MaJKp3C/IiBalOybl
Aro poiito ¥ (apmipaBaHHI COHCY 1 YIUIBIBE Ha J3CsIHHI palbInieHTa. Mbl Takcama
BBI3HAUBLII MATY pAKIAMbl, sKas HE TOJIbKI MaBedamisie iH(apmaipito, ajie i
y3a3eiiHiuae Ha yajaBeyblsl aJuyyBaHHI 1 SMOLIl 3 MATail BbI3Ballb Ma3ITHIYHYIO
PPAKIBIIO, IITO YKIAA3€HA Y TOKCT Na Aro npseiponse. st  gacsrHeHHs
nacrayjieHaii MATBl Y JacjelaBaHHI Mbl aJ3HAYbUIl ACHOYHBI MPBIHIBIT 1
crietibl(piKy MapKEeTHIHTY ¥ IHTIPHAILIE 1 MPBIAIUI 1a BBIBalY, MITO TYPBICThIUYHAS
paKiiama, sikash TpaHCIoCIIa Y IHTIpHAIE, NpbiBalOiBaec OONBIIYIO KOJIBKACIH
NaTHHIBIMHBIX KIIIEHTAY, YbIM pAKJIaMa, IpajicTayieHas ¥ 1HIIBIX Meclax, 1 Mae
paj mpagMEeTHBIX TepaBar, sKis aJApO3HIBAaIOLb IHTIPHAT-pIKIAMY aJ aryjbHai
Machl.

JlaknmagHaciip MaTApbIsIay 1 BRIHIKAY ABIMIIOMHAN Mpalibl MauBspIKaea ix
ampabarneisii Ha 79-#, 80-i1 1 81-if HaBYKOBBIX KaH(MEPIHIBIAX CTYAdHTAY 1
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acmipantay bJIY, XVI wibkHapogHaii HaByKOBa-paKThIYHAN KaH(EPIHIIBI
BBIKJIAIUbIKAY, acmipaHTay, marictpanray, crymsHTay «[mdi. [lomyki. PammuHi,
VII pacmy6iikaHckail HaBYKOBa-MpaKThIYHAN KaH(EPIHIbII MaJaJbIX BYYOHBIX
«MosBa 1 mitaparypa ¥ XXI crarojasi: akTyaJbHbIS acleKThl JacienaBaHHs», VI
MDKHAPOJHAH HABYKOBA-TIPAKThIYHAN KaH(EpHIHIBIl acmipaHTay, MaricTpaHray,
crymuTay «HaBykoyier Oynyusiai» (MITICA). Tla Tame nacnenaBanHs maeria 4
nmyOumiKaIpli ¥ 300pHiKaX MaTIphisiay KaH(epIHIIbII.

BriHiKi 1aciielaBaHHs MOKHA BBIKAPBICTOYBAIlb MPbl BIBYUSHHI JABICIBIILIIH
«JlinrBanparmarsikay, «CTbuTICTBIKaY, «MapKeThIHIY, «bi3Hec-KaMyHiKalpIsi» 1 ¥
npadeciiHail A3elHAcI JIHTBICTAY, MapKeToyiaray, KamipainTapay, pdaakTrapay,
MeHepKapay Ta paKiiaMe 1 IHIIBIX CHIEHbISIICTay, SKisS 3aiimMaroiia aHami3zaM 1/
CKJIaIaHHEM TYPBICTBIYHBIX PIKJIAMHBIX TIKCTAY.



ANNOTATION

Structure and scope of the diploma work: the diploma work consists of an
introduction, two chapters, conclusions on the chapters, conclusion, list of
references (63 sources) and two annexes. The scope of the diploma work is 50
pages.

Keywords: ONLINE ADVERTISING; ADVERTISING TEXT; TEXT OF
TOURISM; TOURIST AVERTISING TEXT; LINGUOPRAGMATIC
SPECIFICITY OF ADVERTISING; LINGUISTIC AND STYLISTIC
SPECIFICITY OF ADVERTISING; LINGUISTIC MEANS OF IMPACT.

The object of the research is English and Russian texts of tourist Internet
advertising.

The subject of the research is lexico-grammatical, stylistic and genre-
pragmatic features of Russian and English online tourist advertising in the aspect
of speech impact as an essential component of the advertising text.

The purpose of the research is to analyse the linguistic options for
achieving the function of impact in English and Russian tourist Internet
advertising.

Methods of research: method of random sampling; classification method;
method of comparative analysis.

The novelty of this research consists in creating a unified systematization of
multi-level means of speech influence for two languages, developing a pragmatic
and thematic classification of statements used in advertising in order to evoke
positive emotions in the recipient. The results of the research indicate that speech
Impact is positioned as an essential component of linguopragmatics, emphasising
its role in shaping meaning and influencing the recipient's actions. We also
identified the task of advertising, which is not only to announce information, but
also to influence human feelings and emotions in order to cause a positive reaction,
which is inherent in the advertising text by its nature. To achieve the goal set in the
study, we researched the essence and specifics of marketing on the Internet and
concluded that tourist advertising, which is translated on the Internet, attracts a
greater number of potential customers than advertising presented in a different
places, and has a number of advantages that distinguish Internet advertising from
the crowd.

Authenticity of the materials and results of the diploma work are confirmed
by their approbation at the 79th, 80th and 81st scientific conferences of students
and postgraduates of BSU, at the XVI and XVII International Scientific and
Practical Conference of teachers, postgraduates, undergraduates, students «Ideas.
Search. Solutions», at the VII Republican Scientific and Practical Conference of
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Young Scientists «Language and literature in the XXI century», at the VI
International Scientific and Practical Conference of postgraduates, undergraduates
and students «Scientists of the Future» (MITSO). There are 4 publications on the
topic of the research in conference proceedings.

The results of the research can be used in the study of the disciplines
«Linguistic Pragmatics», «Stylistics», «Marketingy», «Business Communicationy
and in the professional activities of linguists, marketers, copywriters, editors,
advertising managers and other specialists engaged in analysing and/or creating
tourist advertising texts.



