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PE®EPAT

Crpykrypa JuImjaoMHON paboThl: 53 cTpaHuilbl, 62 UCIOJIH30BAaHHBIX
VCTOYHHKA.

KIIIOYEBLBIE CJIOBA: TPAIAMIIMOHHASA KVIIBTYPA, MACCOBAJ
KVJIBTYPA, HEHHOCTH, CMU, KVJIbTYPHOE HACJIEAWUE, THHOBAILIMUN,
KOMMYVYHUKAIIMOHHBIE CPEACTBA, ITIOBAJIM3ALIMAL.

Obvexkm uccnedosanus: TPAAUIMOHHAST M MaccoBas KyJbTypa, KOTOpbIE
Haxonat orpaxkenue B CMU Kuras u benapycu.

IIpeomem uccneoosanua: CMU Kurag u benapycu, kotropsie GopMUPYIOT U
OKa3bIBAIOT BIUSHUE HA TPAJAUIIMOHHYIO U MAaCCOBYIO KYJIBTYDY.

Llenv uccnedosanus: MpoOAHATU3UPOBATh B3AUMOACHCTBUE TPAJAULIMOHHON U
MacCOBOM KyJIBbTYypbl B COBPEMEHHBIX CpelcTBax MaccoBoil uHpopMauuu Kuras u
bemapycu, a Takke ONpENEeNnTh, KaK JaHHOE B3aUMOJCIHCTBHE BIHSIET Ha
(dbopMupoBaHUE IIEHHOCTHBIX OPUEHTHUPOB OOLIECTBA.

Memooonozuueckas oaza UCCNIe008aHUSL: MPUMEHEHBI
CTPYKTYpHO-(QYHKIIMOHAIBbHBIA M CUCTEMHBIE METOJbl, METOJ aHajiu3a W
000011IeHUs 11 PACCMOTPEHUSI TPAAUIIMOHHONW U MacCOBOM KyabTyphl. Bemymum
METOJIOM  SABJISIETCA CUCTEMHBIA METOJ, OPUEHTHUPYIOIIMM Ha KOMIUIEKCHOE
uccnegoBanue CMU Kuras u benapycu B KOHTEKCTE OCBELIEHUS U MPOJIBUKECHUS
KYJIETYPHBIX IEHHOCTEM.

Hayunas nosusna uccnedoganusi: 3aKiIrOUaeTCsl B INIyOOKOM HCCIIEJOBAHUU
meaunacpensl Kutas u benapycu, kotopas akTUBHO ydacTBYeT B (hOpPMUPOBAHUU
OOIIECTBEHHOTO MHEHUSI B HEMPOCTHIX YCIOBUAX MPOTUBOCTOSHUS HAlIMOHAJIBHOM
UJCHTUYHOCTH U T00ATM3alliKi, PacCOITacOBaHMs IIEHHOCTHBIX OpPUEHTALUi B
obuiectBe. B pabote paccMarpuBaroTcs pas3lidyHble MOAXOIbI K KYPHAJIUCTCKOM
NeSTeNbHOCTH, HamNpaBlIeHHbIE Ha 3(PQEKTUBHOE pa3pelIeHue MPOTUBOPEUHBBIX
SBJICHUN COBPEMEHHOTO0 MH(POPMAIITMOHHOTO MPOCTPAHCTRA.

Ilpakxmuueckas 3navyumocms ucciedosanus: padoTa MPEICTABISET CaMble
COBPEMEHHBIE KOHIIENTHI NMPOABUKEHUSA LEHHOCTHBIX OPUEHTHUPOB C OMOpPOM Ha
Jy4IlIA€e TOCTHKEHUS TPAJULMOHHON U MacCOBOM KYJIBTYpBI, IIpeAJiaras CTpareruu
ONTUMM3AIMN  CYUIECTBYIOHNIMX TpakTUK. OCHOBHBIE pe3yiabTarbl pPadOTHI
3aKJII0YAIOTCS B BBIABICHUM CXOJACTB M PAa3IMU4Mil B LEHHOCTHBIX OPHUEHTHPAX
TPaOIULUHUOHHOW W MaccoBor Kynbrypsl B CMMWM nByx crpan. Pe3synbrarsl
UCCIIEOBAaHUSA B KOHTEKCTE WCIIOJIb30BAHUS HWHHOBALIMOHHBIX TEXHOJOTUHA U
IIOJIXO/IOB JUIsl ONTUMH3ALMKA OCBEILECHMs KyJIbTypHBIX LeHHOocTel B CMU, MoryT
HOJY4YUTh IPUMEHEHUE B Menuachepe, a Takke ObITh MHTEPECHBI OpraHU3aLUsIM
cdepbl KyIbTyphl JUIsl IPOABUKEHUS cBOEro KoHTeHTa B CMU.

Locmoeepnocms mamepuanog u pe3yiomamos OUniomMHol pabomsi. ABTOp



NOATBEPKAAET JOCTOBEPHOCTh MaTepUaioB U PE3YJIbTaTOB AUILIOMHON padoThl, a
TaK)X€ CaMOCTOSITENIbBHOCTh €€ BBIITOJIHEHHUS.

Obnacmov 603MOJCHO20 NPAKMUYECKO20 NPUMEHEHUs: PE3YIbTaTbl paboThI
MOTYT HEMOCPEICTBEHHO MCIMOIb30BaThCs ISl YIYUIICHUS] MEAUNHBIX CTpaTeru,
HAlpaBJICHHBIX Ha YyBelu4yeHue Tpadduka noTrpeduteneil KOHTEHTa, YTO B
NOCJEJCTBUM TPUBENET K YBEIUYEHHUIO [OXOAOB MEIUAKOMIAHUNW u Oyner
CrocoOCTBOBATh Pa3BUTHIO MenuiiHON uHAycTpun Kuras u benapycu.



ABSTRACT

Structure of the thesis: 53 pages, 62 sources used.
KEY WORDS: TRADITIONAL CULTURE, MASS CULTURE, VALUES,

MEDIA, CULTURAL HERITAGE, INNOVATION, COMMUNICATION
MEANS, GLOBALIZATION.

Object of study: traditional and popular culture, which are reflected in the
media of China and Belarus.

Subject of research: the media of China and Belarus, which shape and
influence traditional and popular culture.

The purpose of the study: to analyze the interaction of traditional and mass
culture in modern media in China and Belarus, and also to determine how this
interaction influences the formation of value guidelines of society.

Methodological basis of the study: structural-functional and systemic
methods, the method of analysis and generalization were used to consider
traditional and popular culture. The leading method is a systematic method,
focusing on a comprehensive study of the media of China and Belarus in the
context of coverage and promotion of cultural values.

Scientific novelty of the study: it consists of an in-depth study of the media
environment of China and Belarus, which actively participates in the formation of
public opinion in the difficult conditions of confrontation between national identity
and globalization, and the mismatch of value orientations in society. The work
examines various approaches to journalistic activity aimed at effectively resolving
the controversial phenomena of the modern information space.

Practical significance of the study: the work presents the most modern
concepts for promoting value guidelines based on the best achievements of
traditional and popular culture, offering strategies for optimizing existing practices.
The main results of the work are to identify similarities and differences in the value
orientations of traditional and mass culture in the media of the two countries. The
results of the study in the context of the use of innovative technologies and
approaches to optimize the coverage of cultural values in the media can be used in
the media sphere, and may also be of interest to cultural organizations for
promoting their content in the media.

Reliability of materials and results of the thesis. The author confirms the
reliability of the materials and results of the thesis, as well as the independence of
its implementation.

Area of possible practical application: the results of the work can be directly
used to improve media strategies aimed at increasing the traffic of content

consumers, which will subsequently lead to an increase in the income of media
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companies and will contribute to the development of the media industry in China
and Belarus.



