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PE®EPAT

Junnomnas paboma: 63 crpanunpl, 3 miaBbl, 47 UCTOYHUKOB B CIIHCKE
VCIIOJIb30BAHHOW JINTEPATYPHI.

Kniouesvie cnosa: KVYJIBTYPHAS JMHAMUKA, BU3VYAJIM3ALMA
KOHTEHTA, BEJIAPYCH, KHUTAU, UHTEPHET-CMU, COBPEMEHHOE
OBIIECTBO.

Llenv Ounnommnoco uccneoosanusi — TPOAHATM3UPOBATH BOIUIOLIECHUE
BU3YaJbHOTO KOHTEHTa B COBpEeMEHHbIX HHTEepHEeT-CMUM Kkak oTpakeHue
KyJBTYPHOU TMHAMHUKH.

Obvexm uccnedoanus — NPOLUECCHl KyJIbTYpPHOU TIMHAMHUKU B COBPEMEHHBIX
nHTepHeT-CMU.

Ilpeomem uccrneoosanus — BU3yaldbHbIA KOHTEHT (HA MpPUMEpPE KUTANHCKOTO
unTepHeT-CMU «Cunbxya» u 0enopycckoro uatepaer-CMU «benTA»).

Memoowi ucciedosarnusi — o01IeHAYYHBIC (aHATN3, CPABHEHHUE, UCTOPUYECKUM,
METOJ] KOHTCHT-aHaJI13a).

llonyuennvie pesynomamvl U UX HOBU3HA 3AKIIOYAIOTCS B OOBEIUHEHHUH
BU3YaJbHOTO KOHTEHTAa C KYJIbTYpPHOM JMHAMUKOW W MCCIEIOBAaHUU HOBBIX
BU3yaJIbHBIX METO/IOB, KOTOPhIE MOXKHO UCTIONB30BaTh B chepe CMU. [lonyuennsie
pE3YABTaThl IEMOHCTPUPYIOT BaXKHOCTh BU3YaJIbHOTO KOHTEHTA B c(pepe KyIbTypbl
U €ro IHUPOKUI CIIEKTP MHHOBALIMOHHBIX BO3MOXKHOCTEN B cpepe CMU.

Obnacme  803MOMCHO20 — NPAKMUYECKO2O0 — NPUMEHEHUs.  PEe3yJbTaThl
UCCJIEIOBaHUsA MOTYT HCIoNb30Barbesi B pabore CMU npu ¢dopmupoBaHuu
KOHTEHTA.



RESUME

Thesis: 63 pages, 3 chapters, 47 sources in the list of references.

Keywords: CULTURAL JOURNALISM, CONTENT VISUALIZATION,
BELARUS, CHINA, INTERNET MEDIA, MODERN SOCIETY.

The purpose of the thesis is to analyze the embodiment of visual content in
modern online media as a reflection of cultural dynamics.

The object of the study is the processes of cultural dynamics in modern online
media.

The subject of the study is visual content (using the example of the Chinese
Internet media Xinhua and the Belarusian Internet media BelTA).

The research methods are general scientific (analysis, comparison, historical,
content analysis method).

The results obtained and their novelty consist in combining visual content
with cultural dynamics and exploring new visual methods that can be used in the
field of mass media. The results demonstrate the importance of visual content in the
field of culture and its wide range of innovative opportunities in the field of media.

Scope of possible practical application: the results of the study can be used in
the work of the media in the formation of content.



