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AHHOTALIMS

Crpykrypa pabotbsl. PaboTa cOCTOUT 13 BBEACHUS, TPEX IJ1aB, BKIFOYAOIITHUX
6 pasnesoB, U 3akiroueHus. [1aBa 1 mocBsileHa TEOPETUKO-METOA0JOTHYECKOMY
000CHOBaHUIO MCCIICIOBaHMS, TaBa 2 - ¢opMaraM M CTpaTerusiM IPOJBHKCHUS
MeIUaKkoHTeHTa B couuanbHbix ceTsix KHP, a mmaBa 3 - MeauakoHTEHTY
oenopycckux CMMU B comuanbHBIX CETAX. 3aKJIIOUCHHE COJICPKUT 000OIIeHHE
pe3yabTaTOB UCCIIEAO0BAHMS, BBIBOJIBI 10 KaXK/IOW IJIaBe, a TaKXKe MPEITTOKEHUS JJIs
MAJIbHEUIIINX MCCIIEIOBAHNHI B JaHHOM 00J1aCTH.

O0BEM TUIUIOMHOM paboThI: 55 cTpanuil, 43 UCTOYHUKOB B CITUCKE HUCTIOJb-
30BaHHOM JINTEPATYPBI.

Kuntouessie cioBa: CoumanbHbIEe CETH, pa3BUTUE COLMAIBHBIX CETEH, Meaua-
KOHTEHT, KuTaiickue counanbubie cetu, WeChat, JKoupmunpb )Kubao, 6enopycckue
COIMaIbHBIE CETH, CTpaTeruu U (GopMaThI.

OOBEKT HCCIIEIOBaHMS: COIMANIbHBIC CETH KaK cpela paclpoCTpaHCHHS
MEJIMAaKOHTEHTA,

[Ipenmer  uccnemoBanus: GopMaTbl M CTPATETUHU  MPOABHKCHUS
MeJMaKOHTeHTa Oeopycckux v kutaiickux CMU B TaHHBIX CETSX.

enp aummomMHOM paboOThI: comocTaBieHWe (GopMaToB M CTpaTeryi
MIPOJIBIKCHUST MEIMAKOHTEHTa Oeiopycckux M kutahickux CMU B conuaibHBIX
CETAX.

Meronpl  WCclenoBaHMS:  Kilaccu(uKamus, HaOMIOJACHUE, OIKCaHue,
WHYKIIUSI, aHAJIW3, CPABHUTEIbHBIN aHaIW3, KOHTEHT-aHaJIu13.

[TonyueHnHnple pe3yiabTarhl: OOOTAIllCcHUE HAyYHOTO IIOHUMAaHHUS POJIU
COIMAIBHBIX CceTell B (OPMUPOBAHUU MEIUANIPOCTPAHCTBA U B3aWMOCBS3H
rOCy/IapCTBEHHOW WH()OPMAIIMOHHOW TIOJUTUKH C TPOABMIKEHHEM KOHTEHTa B
Kutae; mnpenocraBienue pexomenHiauuii gt CMU u MenuameHeIKepoB MO
ONTHUMM3AIUN CTPATETUI POJIBUKEHUS B COLIMATIBHBIX CETSX.

HoBwu3Ha uccienoBanus: aHaau3 MEIUAKOHTEHTA OCIOPYCCKUX U KUTANMCKHUX
CMH B KOHTEKCTE COIMAJIbHBIX CETEH, a TakK€ B COMOCTABJICHHUM ONBITA JIBYX
CTpaH B HCIIOJIb30BaHUHU ()OPMATOB M TEXHOJIOTHUH COIMAJIBHBIX MEIHUA.



ANNOTATION

Work structure. The work consists of an introduction, three chapters, includ-
ing 6 sections, and a conclusion. Chapter 1 is devoted to the theoretical and meth-
odological substantiation of the study, Chapter 2 - to formats and strategies for
promoting media content in Chinese social networks, and Chapter 3 - to media
content of Belarusian media on social networks. The conclusion contains a sum-
mary of the research results, conclusions for each chapter, as well as suggestions
for further research in this area.

Volume of the thesis: 55 pages, 43 sources in the list of used literature.

Keywords: Social networks, development of social networks, media content,
Chinese social networks, WeChat, People's Daily, Belarusian social networks,
strategies and formats.

Object of study: social networks as a medium for distributing media content,

Subject of research: formats and strategies for promoting media content of
Belarusian and Chinese media in these networks.

The purpose of the thesis: comparison of formats and strategies for promot-
ing media content of Belarusian and Chinese media on social networks.

Research methods: classification, observation, description, induction, analy-
sis, comparative analysis, content analysis.

Results obtained: enriching the scientific understanding of the role of social
networks in shaping the media space and the relationship between state infor-
mation policy and content promotion in China; providing recommendations for
media and media managers on optimizing promotion strategies on social networks.

The novelty of the research: analysis of media content of Belarusian and
Chinese media in the context of social networks, as well as comparison of the ex-
perience of the two countries in using social media formats and technologies.



