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AHHOTAIUA

JunsiomHas padora: 51 ctp., 2 rinaBbl, 65 UICTOYHUKOB, 2 MPUITOKEHUS.

KiroueBble cjioBa: pekiiama, TEKCT, TUCKYPC, PeKJIaMHBIN JUCKYPC, CIIOTaH,
CPEIICTBO KOMMYHUKAIIMH, TIEPEBOJI, BO3ACUCTBUE, KOMIIAHUS, TOTPEOUTEIT.

O0BbeKT mMcciaenoBaHusl — pekiamMHbIe TekcThl kommaHuii “Coca-Cola” u

“Pepsi”.

Ipeamet HCCJIeOBaHUSI - JIEKCHYCCKUE, CTHIIMCTHYCCKHUE,
Mopdosorndeckne, CUHTaKCUYECKHe, (HOHETHUYECKHE OCOOCHHOCTH PEKIAMHOTO
JUCKypca.

ear wmccaeaoBaHusi — aHAIM3 JIMHTBHUCTHYCCKUX  OCOOCHHOCTEH

pPEKJIaMHBIX CJIIOTAHOB M Pa3JUYHBIX SI3bIKOBBIX IPHUEMOB, HCIOJIb3YEMBIX
kommanusimu ~ “Coca-Cola” wu  “Pepsi” s nosbimenus:  3ddexkruBHOCTH
PEKJIaMHBIX TEKCTOB.

Metoabl HcC/IeIOBAHUS: TEOPETUUECKAM aAHAJIW3 HAYYHOM JIMTEpaTypBhl,
ONMCATEIbHBIA METOJ, CPAaBHUTENBHBIA METOJA, METOJ JIMHIBUCTHYECKOTO
HAOJIIOICHMSL.

IHosyyennnie pe3yabTarbl. B xome paborsl Obula ompeneneHa pojb
peKyiaMbl B COBPEMEHHOM OOIIECTBE; OBLUIA BBISBJICHBI OCOOCHHOCTH PEKJIAMHBIX
cioranoB Benymux kommnanui “Coca-Cola” u “Pepsi”’; 0bl10 BBISCHEHO, KaKOW M3
operno (“Coca-Cola” wim “Pepsi”) oOmagaer iydieil peKiIaMHOW KaMIlaHUESH U
0oJ1ee aKTyaJIbHBIM PEKJIaMHBIM KOHTEHTOM.

HoBu3na padotrbl oOyciioBieHa OOBEKTOM U MPEAMETOM HCCIEIOBAHUS:
JUHTBUCTHYECKUE OCOOEHHOCTH PEKJIAMHBIX TEKCTOB MAJIOU3Y4EHBI.

IIpakTHyeckass 3HAYMMOCTb HCCJACA0BAHHMA U 00/1aCTh NPUMEHEHMS.
PesynbraThl HccieqoBaHUst MOTYT OBbITh HMCHOJB30BAaHBl B MOCIEIYIOIIEM
U3Y4EHHH PEKJIAMHOT0 TUCKYpca U B pa3paboTKe peKIaMHBIX CTpaTeruii OpeH 10B.

AnpoOauusi pe3yJbTAaTOB MCCJIEIOBAHUNA: PE3YJIbTaThl HCCIEIOBAHUS
npouuiu anpobanuto Ha 79-H, 80-i, 81-i1 Hay4YHBIX KOH(PEPEHIHSIX CTYACHTOB U
acupantoB bI'Y, XI MexnynapogHoil HayuHoi KoH(pepeHuuu «Moinojsie
VYEHbIE B HMHHOBAIMOHHOM TMOWUCKe», XVI MexnyHapogHod Hay4YHO-
NPAKTUYECKON KOH(EpeHIMH TMpemnojaBareyield, acnupaHTOB, MarucCTPaHTOB,
cryneHtoB «Mneu. Iloucku. Pemenus», XXII MexayHapogHONW CTYIEHUYECKOU
Hay4yHOU KoHPepeHnn «ConocTaBUTENbHOE U3YUEHUE FEPMAHCKUX U POMAHCKUX
S3bIKOB U JINTEPATYP.



AHATAILDBIA

JbimioMmuast padora: 51 crap., 2 riaBbl, 65 KpbIHII, 2 JaAaTKi.

KirouaBbist €JIOBBI: p3KJIaMa, TIKCT, JBICKYpC, PIKJIaMHBI JIBICKYPC,
CJIOTaH, CPOJIaK KaMyHIKaIlbli, Iepakia, y3I3esiHHEe, KaMIIaHis, CTIa)KbIBEIl.

AO'eKT aacjielaBaHHl — pOKIAMHBIL TOKCTHI Kammaniid “Coca-Cola” 1
“Pepsi”.

IIpaamer naciaegaBaHHsi — JICKCIYHBISI, CTBUIICTBIYHBIS, MapdaiaridaHbis,
CIHTaKCIUHBIS, (haHETHIYHBIS acadIIiBacIli pIKJIaMHAara JbICKYpCY.

MbsTa nacjieqaBaHHS — aHajl3 JIIHTBICTBIYHBIX acadiiBacuell pAKIaMHBIX
cioraHay 1 pO3HBIX MOYHBIX MpbIEMay, SIKIS BbIKAPHICTOYBAIOLIA KaMIaHIsMI
“Coca-Cola” 1 “Pepsi” nmst maBbIIIIHHAA 3()EKTHIYHACI PIKIAMHBIX TIKCTAY.

Mertaasl gaciegaBaHHsi: TIapAThIUHBI aHaANI3 HABYKOBAaW JTaparyphl,
arnicajibHbl METa/l, MapayHaIbHbI METaJl, METa/]l JJIHIBICThIYHATA HA31paHHS.

ATpbIMaHbIA BBIHIKI mpanbl. Y Xoa3e pa0doThl Oblla BbI3HAYAaHA POJIS
pAKJIaMbl ¥ Cy4acHbIM TIpamajiCTBE; ObUIl BBISYJIEHBbI acabiiBacill PIKIAMHBIX
cioranay Bsaydbix kammanid “Coca-Cola” i1 “Pepsi”; Obuto BBICBETJICHA, SIKI 3
opanmay (“Coca-Cola” mi “Pepsi”) Bamomae jemnmaid pakjIaMHal KaMIlaHisd i
OO0JIBII AKTYaAJIbHBIM P3KJIAMHBIM KaHTIHTAM.

Hagizna mnpaunbl aOymoyneHa al'ektaM 1 mpagMeTraM JacielaBaHHS:
JHTBICTBIYHBIS aca0IiBaCIll PIKJIIAMHBIX TIKCTAY MajaBbIBYyYaHbI.

IIpakThiuyHae 3HAYeHHe /JAC/IeJaBAHHS W TrajiHa BbIKAPBLICTAHHSI.
BbIHIKI JacnegaBaHHsS MOTYLb ObIllb BBIKAPBICTaHbl Y HACTYNHBIM BBIBYUIHHI
pAKJIaMHara JIbICKYpCy 1§ pacnpaiioyiibl paKIaMHbIX CTPATIrid OpaHaay.

Anpabaubisi BbIHIKAY JacjielaBaHHsA: BbIHIKI JaciefaBaHHS MpauIuii
anpaGaupiro Ha 79-U, 80-i1, 81-if HaBYKOBBIX KaH(EpIHUBISIX CTYAHTAY 1
acnipantay bJIY, XI MixnapoaHnaii HaBykoBail kKaHQepaHI1ibIl «Maabisi By4OHBIs
Yy 1HaBaubliiHbiM  mowmyky», XVI MbikHaponHaii HaByKOBa-TIpaKThIYHAN
KaH(epaHLbIl BBIKIAAYbIKAY, AaclipaHTay, MarictpaHTtay, crymdHTtay «lmdi
[Tomyki. PammuHi», XXII MixHaponHail CTyI HIKAal HaByKOBail KaH(epIHIbI
«CymnacraynsibHae BRIByYIHHE TEPMAHCKIX 1 pAMAaHCKIX MOY 1 JliTapaTyp».



ANNOTATION

Thesis: 51 pages, 2 chapters, 65 references, 2 appendices.

Keywords: advertising, text, discourse, advertising discourse, slogan, means
of communication, translation, impact, company, consumer.

Research object: advertising texts of “Coca-Cola” and “Pepsi”.

Research subject: lexical, stylistic, morphological, syntactic, phonetic
features of advertising discourse.

The aim of the thesis is to analyze the linguistic features of advertising
slogans and various linguistic techniques used by “Coca-Cola” and “Pepsi”
companies to increase the effectiveness of advertising texts.

Research methods: theoretical analysis of scientific literature, descriptive
method, comparative method, method of linguistic observation.

Research findings. In the course of the work the role of advertising in
modern society was determined; the features of advertising slogans of the leading
companies “Coca-Cola” and “Pepsi” were identified; it was found out which of the
brands (“Coca-Cola” or “Pepsi”) has a better advertising campaign and more
relevant advertising content.

The novelty of the work is due to the object and subject of the study: the
linguistic features of advertising texts are poorly studied.

Practical significance. The results of the study can be used in the
subsequent study of advertising discourse and in the development of advertising
strategies of brands.

Approbation of research results: the results of the research were approved
at the 79th, 80th, 81st scientific conferences of students and postgraduates of BSU,
the XI International Scientific Conference «Young Scientists in the innovative
search», XVI International Scientific and Practical Conference of teachers,
graduate students, undergraduates, students «Ideas. Search. Solutions», XXII
International Student Scientific Conference «Comparative Study of Germanic and
Romance Languages and Literaturesy.



