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PE®EPAT

Junmomuas pabota, 40 ctp., 13 puc., 11 uCTOYHUKOB.

KiaroueBrbie CJIOBA — AHAJIN3, ITPOI'HO3MPOBAHMUE,
OOOEKTUBHOCTD KPEATHMBHOI'O AT'EHTCTBA, METO/1bI
MAIIIMHHOI'O OBYYEHUA

O0bekT ucciienoBanusa — 3PGHEeKTUBHOCTh MAPKETUHTOBOTO areHCTBA.

Hean» padorbl — wuccieoBaHWE W MNPUMEHEHHS MOJENe MalIuHHOTO
oOy4eHHMs 1J1s1 TOBBIICHUS YPPEKTUBHOCTHU JEATEIHLHOCTH KPEATUBHBIX ar€HTCTB.

MeToabl uccjie0BaAaHUA — MAIIMHHOE O0yYeHUEe, CTATUCTUUYECKUE METO/IbI,
METO/Ibl aHAIN3a JIAHHBIX.

Pe3ysbTaTrhl padoThl — B pE3yJIbTaTe IPOBEACHHOIO UCCIIEIOBAHUS Y1aJI0Ch
BBISIBUTh OCHOBHBIE 3aKOHOMEPHOCTM B pabOTe KpeaTUBHOIO areHTCTBa U
OMPENICNIUTh KIIIOYEBbIE (PAKTOPhI ycrexa MNpoekToB. [IpumeHeHne MalMHHOTO
OOy4eHHsI TIO3BOJIJIO pa3paboTaTh MOJENH, KOTOPBIE YCIEIIHO MPOTHO3UPYIOT
3G (HEKTUBHOCTH MPOEKTOB. DTU MOJICIIU TTPOJIEMOHCTPUPOBAIIN BHICOKYIO TOUHOCTh
Y TI0JIE3HOCTh B KOPPEKTUPOBKE CTPATETUN YIIPABIICHHUS.



PODEPAT

Jeimuiomuas mpana, 40 crp., 13 man., 11 kpbIHii.

KaouyaBbis CJIOBBI — AHAIJII3, ITPATHO3ABAHHE,
DOEKTBIYHACIb KPAOATBIYHAT A ATEHTCTBA, META]JIbI
MAIIBIHHAT' A HABYYAHHSA

A0'eKT 1acjiefaBaHHsA — >(EKTHIYHACI[> MAPKETHIHTaBara areHITBa.

Mbsta pabGorhl — [aciefaBaHHE 1 NPBIMAHEHHE MaJdJsy MalllbIHHAra
HABYYaHHS JJI MaBBIIIIHHS 3(EKThIYHACI A3EHHACI KPIaThIYHBIX areHITBaY.

MeTtaasbl qacjielaBaHHsl — MAIlIBIHHAE HABYYaHHE, CTAThICTBIYHbBIS META/bI,
MeTaJbl aHaJ3y JaHbIX.

BbiHiKi npanbl — y BBIHIKY paBe3eHara JacjieJaBaHHs yanocs BbISIBILb
ACHOYHBIS 3aKaHAMEPHACII1 ¥ Mpallbl Kp3aThlyHara areHITBa 1 BbI3HAUbILb
KJIFOUaBbIA (DaKTapbl MOCHEXY MPACKTay. Y KbIBAHHE MalllbIHHAra HABYYaHHS
Ja3BOJILIA paciipalaBallb Maidi, SKis NacrsaxoBa MparHasyonb 3()eKTbIYHACb
npaekTay. ['3Thist MaadIIl MpagdMaHCTpaBali BEICOKYIO TaKIa HACIb 1 KaphICHACIb
y KapaKILIPOYIIbI CTPATATiN KipaBaHHS.
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Thesis, 40 pages, 13 figures, 11 sources
Keywords: ANALYSIS AND FORECASTING OF CREATIVE AGENCY
EFFECTIVENESS USING MACHINE LEARNING METHODS

The object of the study — the effectiveness of a marketing agency.

The purpose of the work— to study and apply machine learning models to
improve the efficiency of creative agencies.

Research methods — machine learning, statistical methods, data analysis
methods.

The research methodology — As a result of the study, it was possible to
identify the main patterns in the work of a creative agency and determine the key
factors for the success of projects. The use of machine learning has made it possible
to develop models that successfully predict the effectiveness of projects. These
models have demonstrated high accuracy and usefulness in adjusting management
strategies.



