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PE®EPAT

Humiomuas padota: 60 crpanuir, 40 HICTOYHUKOB.

KntoueBwie cinoBa: MOJIOAEXHBIE CMU, MEJUAITPOCTPAHCTBO,
KOHTEHT, ®YHKIIU MEJIUA, AYIUTOPUA

Llens paboOThl — BBIIBUTH KOHIEMIUIO M TUTOJOTHIO0 MojiojaexHeix CMU B
MeauanpoctpaHcTBe benapycu u Kuras.

O06nekT uccnenoBanus — Mmonojexxkusie CMU Kurast u benmapycu.

[Ipenmer wuccnenoBaHus — KOHUENUIMS U TUIONOrus MojoaexHbix CMU
benapycu u Kuras.

Mertomsl UCCIICIOBAHMUS: oOllleHayYHbIE (ananus, CpaBHEHUE,
IPOTHO3UPOBAHKE); YACTHO-COLIMOJIOTMYECKHE (OMpoC IENeBOMl  ayauTOpHH,
9KCIIEPTHOE UHTEPBBIO); penmyrannonHoro ayaura (SWOT-ananus).

B nponecce paGoThl ObUTM MOJYYEHBI CIEAYIONIUE PE3YJIbTAThl: U3JI0KEHA
KOHIIEIIINS MOJIOAEKHOTO TeeBuIeHus B benmapycu u Kurae, uccineioBan KOHTEHT
O€JIOPYCCKUX M KUTANUCKUX MOJIOACKHBIX MEAUa U €ro (PyHKIMH B COBPEMEHHOM
MEeIMaNpOCTPAHCTBE, MCCIEAOBaHbl COBpeMeHHbIe MonoaexHeie CMUN Kuras u
benapycu, 3¢ (HEeKTUBHOCTS MEANABO3ICHCTBUS HA ayAUTOPHIO.

HoBu3Ha mosy4eHHBIX pe3yJIbTaTOB CBSI3aHA C MOJYYEHHBIMU JTAHHBIMHU O
pPa3BUTHH MOJIOJICKHOTO TeneBuaeHUs benapycu u Kuras, KoHTeHTe U QYyHKIHSIX
O€JIOPYCCKUX MEeYaTHBIX H3JaHUM «30pbKa» M «3HaMs IOHOCTH» M KHTAHCKHUX
meauaratropm WeChat, Weibo, Douyin, Bo3aeiictBun monoaexkasix CMU Ha
ayJIMTOPHUIO.

[IpakTuyeckass 3HAYMMOCTH PE3YJbTATOB HCCIEAOBAHUS OIpPEIEsAETCS
BO3MOKHOCTBIO HX HCIIOJIb30BaHUS B 00pa30BaTEILHOM MPOIIECCE U B ISATCIIBHOCTH
MoJsioaexxHerx CMU.

ABTOp paboOTHI MOATBEPXKIAET, YTO pabOTa BHITIOJIHEHA CAMOCTOSTEIBHO H
MPUBEJICHHBIN B HEW pacueTHO-aHATTMTUYECKHUI MaTepruall MPaBUIbLHO U OObEKTUBHO
OTPAKAET COCTOSIHME HCCIEIyeMOro IpoLecca, a BCE 3aWMCTBOBAHHBIE U3
JUTEPATYPHBIX W JIPYTUX HCTOYHUKOB TEOPETUYECKHUE, METOI0JIOTHUYECKUE
ITOJIOKEHHUS U KOHLIENIIIUK COMPOBOXKAAIOTCS CChIJIKAMH HA UX aBTOPOB.



ABSTRACT

Thesis: 60 pages, 40 sources.

Keywords: YOUTH MEDIA, MEDIA SPACE, CONTENT, MEDIA
FUNCTIONS, AUDIENCE

The aim of the work is to identify the concept and typology of youth media in
the media space of Belarus and China.

The object of the study is the youth media of China and Belarus.
Research methods: analytical, dialectical, comparative, generalization.

In the course of the work, the following results were obtained: the concept of
youth television in Belarus and China was outlined, the content of Belarusian and
Chinese youth media and its functions in the modern media space were studied,
modern youth media in China and Belarus were studied: the effectiveness of media
influence on the audience.

The novelty of the results obtained is associated with the data obtained on the
development of youth television in Belarus and China, the content and functions of
the Belarusian print publications «Zorka» and «Znamya Yunosti» and Chinese media
platforms WeChat, Weibo, Douyin, and the impact of youth media on the audience.

The practical significance of the research results is determined by the
possibility of their use in the educational process and in the activities of youth media.

The author of the work confirms that the work was done independently and
the computational and analytical material provided in it correctly and objectively
reflects the state of the process under study, and all theoretical, methodological
provisions and concepts borrowed from literary and other sources are accompanied
by references to their authors.



