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OOBEKT HWCCIEOOBAHUSA —  CETEBBIE  TEXHOJOTMM B  KHUTAMCKOHU
MEJIMAUHTy CTPHH.
[Ipenmer wuccnegoBaHWsT — METOABI M CTPATETHM  MPOABUKCHUS

MeanakoHTeHTa B Kurae.

Heap ucciaenoBaHusi — aHAIU3 BIMSHUSA HOBBIX CETEBBIX TEXHOJOTHM Ha
crocoObl TPOABMKEHHMS MeAMaKOoHTeHTa B Kurae, BBIABICHUE YHUKAJIbHBIX
CTpareTMi W TPAKTUK, HCIOJIB3YEMBIX KHUTAWUCKAMHM MEINAOPTAHU3ALMUAMUA U
KOHTEHT-ITPOU3BOAUTEISIMU.

Mertoabl ucciaenoBanusi. lccienoBanue OygeT OCHOBBIBATBCS — Ha
KOMILUIEKCHOM IOJIXO/I€, BKJIIOYAIOIIEM OMMCAHUE, aHAJIU3 U 0000IIeHne HayuyHOI
JUTEPATYpbl U MEAUNHBIX MATEPUAIIOB.

Ilosry4yeHHbIe pe3y/bTaThl U X HOBHU3HA: B PaMKax HCCIEAOBaHUS ObLIO
IPOBEICHO TIIyOOKOE M3yYE€HHE CHEHU(PUKH KUTAUCKOrO0 MeAHapbIHKA, BKIHOYAs
aanTalyio MEINAacTPATETUH 101 YHUKAIbHBIE YCIOBHS LEH3YPHI U MOJUTUYECKOM
CUTyaluH, a TAK)KE aHAJIN3 NHHOBALMOHHBIX TEXHOJIOTUH U METOJOB NPOJABHUKEHMS,
KOTOPbIE MOTYT ObITh HHTEPECHBI AJI N100aNbHON MPAKTUKHU.

O0Js1acTb BO3MOKHOI0 INPAKTHYECKOI0 IPHUMEHEHHUN: IIOJIOKEHHUS U
BBIBO/IbI TUIIJIOMHOM pabOThl MOYKHO MCIOJIb30BaTh B YUEOHOM MPOLIECCE, a TAKKE
JUTs pa3pabOTKU CTpATEruii MpOABUKEHN MelnakoHTeHnTa B CMU.

ABTOp pabOTBl TOATBEPKAAET, 4YTO MPUBEICHHBIA B HEW pacyeTHO-
aHAIMTHUYECKUN Marepuan NpaBWIbHO U OOBEKTHMBHO OTPAXAET COCTOSIHHE
MCCIIEAYEMOr0 MPOILECCa, a BCE 3aMMCTBOBAHHBIE M3 JINTEPATYPHBIX U JIPYTHX
VMCTOYHHUKOB TEOPETHUYECKHE, METONOJIOTUYECKNE U METOINYECKUE TOJOKECHUS U
KOHLEIIHUH COMPOBOXKAAKTCSA CCHIJIKAMHM HA UX aBTOPOB.
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The object of research is network technologies in the Chinese media
industry.

The subject of the research is methods and strategies for promoting media
content in China.

The purpose of the study is to analyze the impact of new network
technologies on the methods of promoting media content in China, identifying
unique strategies and practices used by Chinese media organizations and content
producers.

Research methods. The research will be based on an integrated approach,
including description, analysis and synthesis of scientific literature and media
materials.

The results obtained and their novelty: as part of the study, an in-depth
study of the specifics of the Chinese media market was carried out, including the
adaptation of media strategies to the unique conditions of censorship and political
situation, as well as an analysis of innovative technologies and promotion methods
that may be of interest to global practice.

Area of possible practical application: the provisions and conclusions of the
thesis can be used in the educational process, as well as for developing strategies for
promoting media content in the media.

The author of the work confirms that the calculation and analytical material
presented in it correctly and objectively reflects the state of the process under study,
and all theoretical, methodological and methodological provisions and concepts
borrowed from literary and other sources are accompanied by references to their
authors.



