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PE®EPAT

Jumnomuas pabota: 72 c., 3 pucyHka, 3 mpuiiokeHus, 58 UCIOIb30BaHHbBIX
VCTOYHUKA.

COLUAJIBHBIE MEJIUA, MHTEPHET-COOBIIECTBA, MHTEPHET-
KOHTEHT, @ MACCOBBIE = KOMMVYHUKAIIUN, KYPHAJIMCTUKA,
[TPOBJIEMBI COHMYMA, CMU.

OOBEKTOM UCCIEeNOBAaHUSA TUIJIOMHONW pPAOOTBhI SBISIOTCS COBPEMEHHBIC
CMMU benapycu u Kuras.

[Ipenmet uccnenoBanus — ocBemieHue npoodiem conunyma B CMU bemapycu
u Kutast: cpaBHUTEIIBHBIN aCIIEKT.

[enpto aUNIOMHON  paOOTHl  SBISETCS AaHAIW3 U  CPABHUTEIBHOE
uccienoBanue ocemieHus npoodiem cormyma B CMU benapycu u Kuras.

JIns TOCTMKEHMS MOCTABJICHHOM LIENW U 33a/a4 UCIIOJIb30BaHbl CICIYIOIINE
METOJIbI HCCIICIOBAHUS: H3Y4YEHUE W O00OOINCHHWE, aHaiu3, CUHTE3, MEAYKITHuS,
CpaBHEHHUE.

HccnenoBaHre HampaBieHO Ha BBIABICHUE OCHOBHBIX MPOOJEM COLIMyMa, a
Takxke ux ocpemieHue B CMMU. Teopernueckas 3HAYMMOCTh 3aKJIKOYAECTCS B
pacHIMpeHUd HAyYHOTO TIOHMMaHHWS OCOOCHHOCTEH OCBEIIeHUs MpooOiieM
obmectea B CMU. IlpakTnyeckass 3HAYUMOCTh 3aKJIIOYAETCS B MPEIOCTABICHUU
peKoMeHAauui I pa3pabOTKU KypCOB JIEKIIMH W CEMUHApPCKUX 3aHATUU MO
KypHAIUCTUKE, MEAMAKOMMYHUKAIIMM U HOBbIM Meana. Kpome Toro, pesyibTaThl
WCCJICIOBAHUS MOTYT OBITh HCIOIB30BaHBI ISl COBEPIIEHCTBOBAHUS TMPAKTHKU
ocBellleHust npobiiem couumyma B CMU, pa3paboTku MEIUWHBIX CTpaTerui, a
TAKXKe JJIs1 YKPEIUIEHUSI KYJIBTYPHBIX CBA3er Mexay bemapyceio u Kuraewm.
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ABSTRACT

Thesis: 72 pp., 3 drawings, 3 appendices, 58 sources used.

SOCIAL MEDIA, INTERNET COMMUNITIES, INTERNET CONTENT,
MASS COMMUNICATIONS, JOURNALISM, SOCIAL PROBLEMS, MEDIA.

The object of research of the thesis is the modern media of Belarus and China.

The subject of the study is coverage of social problems in the media of Belarus
and China: a comparative aspect.

The purpose of the thesis is an analysis and comparative study of coverage of
social problems in the media of Belarus and China.

To achieve the set goal and objectives, the following research methods were
used: study and generalization, analysis, synthesis, deduction, comparison.

The study is aimed at identifying the main problems of society, as well as their
coverage in the media. The theoretical significance lies in expanding the scientific
understanding of the features of covering social problems in the media. The
practical significance lies in providing recommendations for the development of
lecture courses and seminars on journalism, media communications and new
media. In addition, the results of the study can be used to improve the practice of
covering social problems in the media, developing media strategies, as well as
strengthening cultural ties between Belarus and China.
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