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PE®EPAT

Jummomuast pabota: 52 cTpaHulibl, 3 TIaBbl, HICTOYHUKA B CIIUCKE MCTIONIb30-
BAHHOW JINTEPATYPBHI.

Knwoueswie cnosa: CPEJCTBA MACCOBOU NHOOPMAIIUU, MEIUA -
I[TPOCTPAHCTBO, UHTEPHET, KOHTEHT, AYAUTOPUA, THOOPMAILIA,
MACCOBOCTb, KOMMYHUKAILINU, TIEPUOAMKA, MOJA, THOOPMUPO-
BAHUE, COUUAJIM3ALNMA, KYJIBTYPA, MOJIOJEXD.

Obvexm uccnedosanus — CpeicTBa MaCCOBOM MH(POPMALIMH.

Ilpeomem uccneoosanus — monoaexusie CMU «3nams FOHoctu» u «Ku-
TaliCKasi MOJIOJIE’KHAS ra3eTa» Peai3yIolINe CBOKO JIEATEIbHOCTh HA TEPPUTOPUN
ctpan benapycu u Kuras.

L]env ounnomnou pabomvl — NMyTEM aHAJIU3a LEJIEBOM ayIUTOPUU BbISIBICHUE
NIEPCIIEKTUB PA3BUTHSA )KaHpa MOJIOJAekKHbIX CMU, pacKkpbITHE CyIIECTBYIONX TEH-
neHunii u cpasHenue pazsutuss CMU B benapycu u Kurae. Bee uccnenoanus, cBs-
3aHHBIE C AHAIM30M KYJbTYPHBIX Pa3iIu4Mid, ABISIFOTCS MPEKPACHBIM UCTOYHUKOM
NOMyJISIPU3aliy 3HaHUN O CTPaHax, OCTaBJISIOT CBOM BKJIAJl B YKPEIUIEHUH KYJIbTYp-
HOT'O COTPYJIHUYECTBA U BHOCST CBOM BKJIAJ] B IEPCIIEKTUBBI 1aJbHENUIIETO B3aUMO-
JEUCTBHUS TOCYIAPCTB.

Memoouvl uccredosanus: onvcaHue, aHajau3, 0000IIEHNE U CPAaBHEHHE.

llonyuennvie pezyrbmamsi: B XOA€ BBIIIOJIHEHUs paOOTHI OBLIO POAHATU3U-
poBaHO MOHsATHE «MOJOEKHBIE CPEICTBA MAcCOBOW MH(OPMAIMN», BbIIEICHBI
O0COOEHHOCTH UX COJEpKaHud, onpeaeneHsl GpyHkuuu. IlpoanannznpoBaHbl MOJIO-
nexxusile CMU B aByx ctpanax: Kutaii u benapyce. Belaenensl nmpeacraBuTesnie
aHpa, 0003HaYeHbl OCOOEHHOCTH COJAEpXKAHUs, LIeJIeBasl ayJAUTOPHIO, MEPCIEK-
TUBBI pa3BUTHUS. BBINOIHEH CpaBHUTENbHBIN aHAJIU3 CPEACTB MaccoBor MH(popma-
LMW JIBYX CTpaH ¢ nmpumepamu. OmnpeneraeHbl OpUEeHTUPBI JAIbHEUIIEro KyIbTyp-
HOT'O Pa3BUTHS.

Hosusna pabomwi COCTOUT B TOM, YTO B HEl COOpaHbI BCE aKTyaJbHbIE CBE-
JIEHUSI UCCIIEyEMOI TEMAaTUKH, CTPYNIUPOBAHBI 110 MpU3HAKAM U IPOPabOTaHbI C
TOYKH 3PEHUSI CPABHUTEIBHON XapaKTEPUCTHKHU.

IIpakmuueckoe 3nayenue 3aKIIOYAECTCS B TOM, YTO PE3YJIbTAT BBITOJIHEHHON
paboThI MO3BOJIUT HanboJiee MOJHBIM 00pa3oM oleHUTh no3uiuio CMU B 06oux
rocyJapcTBax M BHECET BKJIAJl B MOJJEpKaHUE KyJIbTYPHOrO OOMEHA U COTPYAHU-
YEeCTBa MEXIY CTpaHaMHU.

ABTOp paboTBl MOATBEPKIAAET JOCTOBEPHOCTh MATEPUATIOB M PE3YJIbTaTOB
JUIUIOMHOM paOOThI, 8 TAKKE CAMOCTOATEIbHOCTh BBITIOJHEHUS.



ABSTRACT

Thesis: 52 pages, 3 chapters, sources in the list of references.

Keywords: MASS MEDIA, MEDIA SPACE, INTERNET, CONTENT, AU-
DIENCE, INFORMATION, MASS CHARACTER, COMMUNICATIONS, PERI-
ODICALS, FASHION, INFORMATION, SOCIALIZATION, CULTURE,
YOUTH.

The object of the study is the mass media.

The subject of the study is youth media «The banner of youth» and «China
Youth Daily» that carry out their activities in the countries of Belarus and China.

The purpose of the thesis is to identify the prospects for the development of
the youth media genre, reveal existing trends and compare the development of the
media in Belarus and China by analyzing the target audience. All the studies con-
nected with the analysis of cultural differences are an excellent source of populari-
zation of knowledge about countries, contribute to strengthening cultural coopera-
tion and contribute to the prospects for further interaction between states.

Research methods: description, analysis, generalization and comparison.

The results obtained: in the course of the work, the concept of "Youth mass
media"” was analyzed, the peculiarities of their content were highlighted, and func-
tions were defined. The youth media in two countries are analyzed: China and Bel-
arus. The representatives of the genre are highlighted, the features of the content, the
target audience, and the prospects for development are highlighted.

A comparative analysis of the mass media of the two countries with examples
is carried out. The guidelines for further cultural development have been determined.

The novelty of the work lies in the fact that it contains all the relevant infor-
mation on the subject under study, grouped by characteristics and worked out from
the point of view of comparative characteristics.

The practical significance lies in the fact that the result of the work performed
will allow the most complete assessment of the position of the media in both states
and will contribute to the maintenance of cultural exchange and cooperation between
the countries.

The author of the work confirms the reliability of the materials and results of
the diagnostic work, as well as the self-assessment



