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MAPKETHUHI', TPOABMKEHUE, MAPKETHUHI'OBBIE NHCTPYMEHTHBI,
KOMIUIEKC MAPKETHUHT A, COLIMAJIBHBIE MEJINA.

Leab ucciaenoBanusi: 000CHOBaHUE U pa3pabOTKa TEOPETUUECKUX MONOKESHUN
U HAYYHO-TIPAKTHYECKMX PEKOMEHAAMI M0 YHOPaBICHUID MapKETUHTOBBIMU
WHCTPYMEHTAMH MPEIIPUITHS.

O0bekT  HMCccCaeAOBaHHUsl:  IPOLECC  YIOpaBICHUS  MAPKETHHIOBBIMHU
uncrpymentamu OO0 «KKPABT».

IIpeamer uHccaeI0BaHMsA: TEOPETUYECKHME W METOJOJOTHYECKUE OCHOBHI,
METOJAMYECKHE MOAXOAbl U MPAKTUYECKUE ACTEKThI YNPABICHUS MapKETUHTOBBIMU
WHCTPYMEHTAMH MPEIIPUITHS.

MeToabl HCCHEIOBAHUA: CPABHEHUS, OJKOHOMHYECKOTO HCCIIECIOBAHMS
CUCTEMHBIN IMOAXOJA, METOJbl aHAJIM3a U CUHTE3a, UHAYKIHUH U JEIYKLUHH, METOJ
KJ1accu(pUKanuu, JOrH4ecKuil, rpaduuecKuii METoz,.

HccienoBanusi M paspadoTKU: NCCIE0BAHbI TEOPETUUECKUE OCHOBBI aHAJIN3a
MapKETUHTOBBIX UHCTPYMEHTOB; IPOAHAIM3UPOBAHA 3¢ (HEKTUBHOCTH
MapKeTUHTOBBIX MHCTPYMEHTOB OO0 «KPABT»; mpemmoxeHbl MEpOnpusATHsS IO
MOBBIIIEHUIO 3P(HEKTUBHOCTH MaPKETUHTOBBIX HHCTPYMEHTOB OpraHU3allHH.

DJJiIeMeHThl HAYYHOW HOBU3HBI: Pa3pab0OTaHO PKOHOMHUYECKOE OOOCHOBAHHUE
MPOEKTa 1Mo npoaABWKeHUI0 nHTepHeT-MarazuHa OO0 «KPABT)» B commanbHOM cetn
Instagram.

O06J1acTh BO3MOKHOT0 NPMMEHEHUsI: PE3YJIbTaThl HCCIIEIOBAHUS MOTYT OBITh
UCIIOJIb30BaHbl B pabOTe oOpraHu3auuid pa3auyHbix (OpM COOCTBEHHOCTH B
PecnyOnuke benapychs.

TexHNKO-IKOHOMHUYECKAS, COUMAJIbHAS  3HAYMMOCTb:  BO3MOXKHOCTh
UCIIOJIb30BAaHUSl PE3YyJbTAaTOB MpPU TMOBBIILEHUU 3P(HEKTUBHOCTH MapKETHHTOBBIX
WHCTPYMEHTOB MPOJIBUKEHHS TOBAPOB.

ABTOp paboOThl TOATBEPKIAET, UTO MPUBEICHHBIH B HEH pPacyeTHO-
aHAIMTUYECKUI Marepuan MpaBWIbHO M OOBEKTUBHO OTPaXaeT COCTOSHUE
UCCJIEYyEMOT0 MpOIEcca, a BCE 3aUMCTBOBAHHBIE M3 JIUTEPATYPHBIX M APYrHX
VCTOYHHUKOB COIPOBOKJIAIOTCS CChIJIKAMH HA UX aBTOPOB.

(moamuch cTyenHTa)



Thesis: 60 p., 17 fig., 8 tab., 66 sources, 2 appendices.

MARKETING, PROMOTION, MARKETING TOOLS, MARKETING MIX,
SOCIAL MEDIA.

The purpose of the study: substantiation and development of theoretical
provisions and scientific and practical recommendations for the management of
marketing tools of the enterprise.

The object of the study: the process of managing marketing tools of KRAVT
LLC.

Subject of research: theoretical and methodological foundations,
methodological approaches and practical aspects of management of marketing tools of
the enterprise.

Research methods: comparison, economic research, systematic approach,
methods of analysis and synthesis, induction and deduction, classification method,
logical, graphical method.

Research and development: the theoretical foundations of the analysis of
marketing tools are investigated; the effectiveness of marketing tools of KRAVT LLC
is analyzed; measures to improve the effectiveness of marketing tools of the
organization are proposed.

Elements of scientific novelty: an economic justification for the project to
promote the online store of KRAVT LLC on the social network Instagram has been
developed.

Scope of possible application: the results of the study can be used in the work
of organizations of various forms of ownership in the Republic of Belarus.

Technical, economic, social significance: the possibility of using the results to
increase the effectiveness of marketing tools for promoting goods.

The author of the work confirms that the calculation and analytical material
given in it correctly and objectively reflects the state of the process under study, and
all borrowed from literary and other sources are accompanied by references to their
authors.

(signature of student)
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MAPKETBIHI', ITIPACOYBAHHE, MAPKETBIHI' ABBIA
IHCTPYMEHTBI, KOMIUIEKC MAPKETBIHI'Y, CALBIAJIBHBIA MEJIBIA.

Mbdra paciaenaBaHHs: AOrpyHTaBaHHE 1 paclpaloyka TIap3ThIUHBIX
NATXIHHSIY 1  HABYKOBA-TIPaKTBIYHBIX  pAKaMEHAAIBId Ma  KipaBaHHI
MapKETHIHTaBbIMI IHCTPYMEHTaMI1 MPaJNpbIeMCTBA.

A0'eKT AacjiefaBaHHSA: TIPAIAC KipaBaHHS MAPKETHIHTaBbIMI IHCTPYMEHTaMI
TAA «KPABT».

IIpagmer paacjieqaBaHHs: TAAPATHIYHBIA 1 METAJalariyHbIl  ACHOBBHI,
METaJbIYHbIS MaAbIXOJbl 1 MPAKTBIYHbIA ACHEKThl KIPABAHHS MApPKETHIHIABbIMI
1HCTpYMEHTaMI MpaaIpbIeMCTBA.

MeTtaasl fgacieqaBaHHs: TapayHaHHS, »SKaHaMmivyHara Jaclie/laBaHHs
CICTAOMHBI TaJbIXOJ, METaAbl aHaNI3y 1 CIHTA3Y, IHAYKIbI 1 J3AYKIbI, METas
KJ1aci(pikaupli, JIarigyHbl, TpadiuHbl METa.

JacaenaBanHi i pacnpanoyki: gaciaegaBaHbl TIAPITHIUHbBISA ACHOBBI aHAII3Y
MapKETBIHTABBIX 1HCTPYMEHTAY; IpaaHajizaBaHa 3(EKThIYHACLb MapKETHIOBBIX
iHcTpyMeHTay TAA «KPABT»; nmpananaBaHbl MepanpbleMCTBBI 1A MaBBIII3HHIO
3(EKTHIYHACII MAPKETHIHTaBbIX IHCTPYMEHTAY apraHi3allbll.

JJleMeHTbI  HABYKOBail  HaBi3HBI:  paclpalaBaHa  JKaHaMidyHae
aOrpyHTaBaHHE MpaeKkTa Ma mpacoyBaHHI IHTIpHAT-Kpambl TAA» KPABT " y
cauplsibHal ceTisl Instagram.

Bobaacub MmaruysiMara npbIMSiHeHHSI: BBIHIKI JaclieJaBaHHs MOTYI[b OBbILb
BBIKAPBICTaHbl ¥ Mpalbl apraHizanblii po3HbIX Qopmay ymacHacui ¥ PacmyOiibl
benapycs.

Trxnika-IKaHaMiuHaH, caubIsJIbHAsA 3HAYHACIb: MardsIMacib
BBIKAPBICTAHHS BBIHIKAY Tpbl MaBBIIMIHHI 3(EKTHIYHACIT MapKEThIHTaBbIX
1HCTPYMEHTAY MpacoyBaHHS TaBapay.

A¥Tap mpaibl nauBsip/Kae, IMITO MPbIBEA3EHBI ¥ €1 pa3iiKoBa-aHATIThIYHBI
MaTaIpBISI MpaBiibHA 1 a0'eKThIVHA aJTFOCTPOYBae CTaH JaciielyeMaro mparjcy, a
Yce 3ama3bluaHbls 3 JITapaTypHBIX 1 THIIBIX KPBIHII CyIIpaBaKaroIa crachlikaMi
Ha IX ayTapay.

(mopamic ctymdHTA)



