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Junnomuas pabora: 71 c., 4 puc., 18 tabn., 50 ucrounukos, 2 npui.

MAPKETUHTI, MAPKETHUHI'OBAA JNEATEJIbHOCTD,
MAPKETHUHI OBbBIE NHCTPYMEHTHI, MAPKETHUHI'OBBIE
MEPOITPUATUA, DOOPEKTUBHOCTb MAPKETHUHI'A

Llenp nccie1oBaHys: BBISBICHUE ITyTEU COBEPIICHCTBOBAHMS OPTAHU3ALIAN
MapKETUHTOBOM JIEATEIBHOCTH Ha OCHOBE aHAIN3a (PMHAHCOBO - XO35IICTBEHHOM
JESATEIIbHOCTH MPEATPUATHS.

B pamkax pgoctwkeHus 1end pabOThl aBTOPOM OBUIM  MOCTaBJIEHBI
CJIEYIOLIHUE 3aJa4u:

® U3YYUTh TEOPETUUECKHE OCHOBBI MAPKETUHIOBOM ESITENHHOCTH
NpEANPUITHUS;

® [IPOBECTHU aHAIN3 MapKeTUHTOBOU AesaTenbHOCTH OO0 «JlumOop-Jloky;

® BBISIBUTh IYTH COBEPIICHCTBOBAHUS MAPKETHHIOBOM JIESTEIbHOCTH
000 «lumb0p-Jlok».

O0bexT uccnenoBanus: npeanpustue OO0 «Iumoop-Jlok».

[IpeameT ucciienoBaHus: MAPKETUHIOBAs JEATEIbHOCTD MPEIIPHUSITHS.

Mertoapl nccineI0BaHus: CPaBHEHUS, METOAbI AHAIN3a U CUHTE3a, MHAYKIUN
U AeNyKIHH, METOJ KilacCU(UKAIK, TOTUYECKHUM, TpapUUeCcKuil METO/.

O6macTb BO3MOKHOTO IPUMEHEHHUS: PE3YIbTAThl UCCIEIOBAHUS MOTYT OBITh
UCIIOJIb30BaHbl B paboTe opraHu3aluii pa3inuuHbiX (OpM COOCTBEHHOCTH B
PecnyOnuke benapychs.

ABTOp pabOThl MOITBEPXKAAET, YTO MPUBEACHHBII B HEW pacyeTHO-
aHAIMTHUYECKUI Marepuan NpaBWIbHO M OOBEKTHUBHO OTPAXAET COCTOSIHHUE
HCCIIEAYEMOTO MPOLEcca, a BCE 3aMMCTBOBAHHBIE W3 JIMTEPATYpHBIX M JIPYTUX
VICTOYHHUKOB COIPOBOKJIAIOTCS CCBIJIKAMU HA UX aBTOPOB.



Thesis: 71 p., 4 fig., 18 tab., 50 sources, 2 app.

MARKETING, MARKETING ACTIVITIES, MARKETING TOOLS,
MARKETING ACTIVITIES, MARKETING EFFICIENCY

The purpose of the thesis is to identify ways to improve the organization of
marketing activities based on an analysis of the financial and economic activities of
the enterprise.

In order to achieve this goal, the author posed the following tasks:

e study the theoretical foundations of marketing activities
enterprises;

e analyze marketing activities is Dimbor-Lok LLC;

e identify ways to improve marketing activities is Dimbor-Lok LLC.

The research object: of the study is Dimbor-Lok LLC.

The subject: of the study is the marketing activities of the enterprise.

Research methods: comparisons, methods of analysis and synthesis, induction
and deduction, classification method, logical, graphical method.

Scope of possible application: the results of the study can be used in the work
of organizations of various forms of ownership in the Republic of Belarus.

The author of the work confirms that the calculation and analytical material
given in it correctly and objectively reflects the state of the process under study, and
all borrowed from literary and other sources are accompanied by references to their
authors,



Heimmomnas padota: 71 c., 4 man., 18 ta6., 50 kpeIHim, 2 ma.

MAPKETBIHI', MAPKETBIHI'ABA A JI3EMHACIID,
MAPKETBIHI"ABBIA IHCTPYMEHTHABI, MAPKETBIHI'ABBIA
MEPATIPEIEMCTBA, D®EKTBIYHACILIb MAPKETBIHT'Y

MbTa nacnenaBaHHs: BBISYJICHHE NUTSIXOY yIaCKaHAJICHHS apraHi3albli
MapKeThIHTaBall J3eiHaCIll Ha aCHOBE aHam3y (piHaHCaBa - Tacmaaapyai a3eiHacIi
paanpbleMCTBA.

VY paMkax JOacsArHEHHsI MacTayjieHail MAIThl ayTtapam ObUII MacTayJICHbISA
HACTYIHbIA 3a1a4bl:

° BBIBYYBII[b TIAPATHIUHBIS ACHOBBI MapKEThIHTaBall J3eiHacIIl
PaJIpPbIEMCTBEI;

o IpaBecll aHaIl3 MapkeTbiHraBai a3eiHacul TAA «IpiMOap-Jlok»;

° BBISABIIp IUIAX1 YJacKaHaJeHHsS MapKeTblHraBail pm3eiiHacui TAA

«JIpimbap-JIok».

Ab6'ekt nacnenaBanHi: npaanpeieMcTBa TAA «JlpimOap-JIok»).

[IpanMet nacnenaBaHHs: MapKeThIHTaBas J3eHHACIb MPAANPHIEMCTBA.

Mertazapl AaciiejaBaHHs: MapayHaHHs, METabl aHaII3y 1 CIHTA3Y, IHIYKLBI 1
JPAYKIBI, MeTaJl Kiacidikallbli, Jariuubl, TpaigyHbl METa.

BoOnacup MarubiMara mpbIMSIHEHHS: BBIHIKI Jlaciie/laBaHHST MOTYIb OBIIb
BBIKAPBICTaHbl § padolie aprasizaublii po3HbiX (opm ynacHacui Y PacryOsinb
benapycs.

A¥Tap mpalbl nanBsipkae, IITO MPbIBEA3EHbI ¥ €l pa3iiikoBa-aHaTITHIYHbI
MaTaIpBIsI MpaBiibHA 1 a0'eKThIYHA aJIFOCTPOYBae CTaH JaciielyeMaro mparpjcy, a
Yce 3ama3bluanbls 3 JITapaTypHBIX 1 THIIBIX KPBIHII CYMpaBaKaroliia ClachkuIKami
Ha iX ayTapay.



