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AHHOTALIMSA

JNuninomuas pabdora: crpanun, — 61, ucrounukoB — 40, tabmun — 3,
IPUITIOKEHUS — 2.

Kouesble ciioBa: COLIMAJIBHBIN ITPOEKT, BJIOT', BUJJEOXOCTUHT,
YOUTUBE, TITIPOBJIEMATHKA, MEJJUABO3JIEUCTBUE, CMU.

O0beKT uCCIe0BAaHMA — COLMAJBHBIE IPOEKTHl ISl BHJAECOXOCTHMHIA
YouTube (aa mpumepe «Onliner» u 6;10repoB PD).

IIpeamer ucciieqoBanus — MpodIeMaTUKa COIMATBHBIX MPOEKTOB.

Leab ucciaenoBaHusi — BBISIBUTH OCOOEGHHOCTH COLIMAJIBHBIX MPOEKTOB Ha
YouTube kak >xarpa cOBpeMEeHHOM )KYPHATHCTUKH.

Meroabl ucciaeaoBaHMs: OOUICHAY4YHbIE (AaHANU3, CpPaBHEHUE, METO]
KOHTEHT-aHaJIu3a).

IMosyyeHHble pe3yabTaTbl M WX HOBU3HA: OINPEIECICH HOBBIA KaHp
WHTEPHET-)KyPHAIUCTUKH, €ro mpodieMarnka. A Takxe nposeaeH aHaimm3 CMU,
UCITOJIB3YIOIINX BUJIEOXOCTUHI B Kauye€CTBE KaHajla PacHpOCTPaHEHHUs! COLUAIBHO
3HAYMMOM UH(OpMAIIH.

O0JsiacTh  BO3MOKHOTO NPAKTHYECKOr0 TMPUMEHEHMAA: PE3yJbTaThl
UCCJIEI0BAHMS MOTYT OBITh MCIOJIb30BaHbl B pakTuke CMU npu ¢popmupoBanuu
KOHTEHTa, OCBOCHHH BUICOXOCTUHTA U CO3aHUH BUACOKOHTEHTA.

ABTOp MOATBEPKIAET JOCTOBEPHOCTh MATEPUAIIOB U PE3YJIbTATOB AUILIOMHOM
paboThI, a TAKXKE CAMOCTOSITENILHOCTD €€ BBITTOJIHEHHUS.



AHATALBIS

JpITJIOMHAsI mpana: craponak — 61, kperaii — 40, Tabmin — 3, nagatky — 2.

KaruaBbis ciaoBbl: CALBISIJIBHBI ITPAEKT, BJIOT, BIIDAXOCTBIHI,
YOUTUBE, ITPABJIEMATBIKA, MEJIBIAY3A3EAHHE, CML

AOl'eKkT [acjegaBaHHA — 3'AYISAONNA  CAUBLUIIBHBIA  MNPAEKThl IS
BimaxocTeiHTy YouTube (Ha mpeikinamze "Onliner" 1 6;1orepay PD).

IIpagmer naciaenaBaHHs — MpabiieMaThIKa CAllbISIIbHBIX MPACKTaY.

MbaTa naciienaBaHHsi — BBISBINB aca0iiBacili CallbIUTHHBIX TIPACKTay Ha
YouTube sik xaHpa cyuacHail >KypHaJiCTBIKI.

Meraabl AaciielaBaHHSA: aryJbHAaHABYKOBBIS (aHAJI3, MapayHaHHE, METaJ
KaHTIHT-aHaII3Yy).

ATpbIMaHbIfl BBbIHIKI 1 IX HaBi3HAa: BbI3HAUYaHbl HOBBI >KaHpP IHTIPHET-
XKYPHAJIICTBIKI, Aro mnpadiemaThika. A Takcama mpaBeaseHbl aHamiz CMI, sxis
BBIKAPBICTOYBAIOI[b BII3AXOCTHIHT y AKACIl KaHajla pacnayCroKBaHHS CallblsjibHA
3HayHai 1H(apMaupIi.

Bo0aacub MarybiMara npakTblYHara NpbIMsIHEHHsI: BBIHIKI 1aciieJaBaHHA
MOTYLb OBIlb BbIKapbICTaHbl ¥ mpakThilibl CMI mpel ¢apmipaBaHHI KaHTAHTY,
3aCBA€HHI BIJIPaXOCTHIHTY 1 CTBAP3HHI BIDAKAHTIHTY.

A¥Tap mpanpl nauBsp/pKae JakjiaJHaclb MaTIpbIsiay 1 BbIHIKAY JIbITUIOMHAN
npailbl, a TaKCaMa CaMacTOMHACLD € BbIKAHAHHS.



ANNOTATION

Diploma work: pages — 61, sources — 40, tables — 3, appendices — 2.

Keywords: SOCIAL PROJECT, BLOG, VIDEO HOSTING, YOUTUBE,
ISSUES, MEDIA IMPACT, MEDIA.

The object of the research is social projects for YouTube video hosting (using
the example of “Onliner” and Russian bloggers).

The subject of the research is the problems of social projects.

The purpose of the research identify the features of social projects on
YouTube as a genre of modern journalism.

Methods of research: general scientific (analysis, comparison, content
analysis method).

The results of the work and their novelty: a new genre of Internet journalism
and its problems have been defined. An analysis of the media using video hosting as
a channel for disseminating socially significant information was also carried out.

Recommendations on the usage: the results of the study can be used in media
practice when creating content, mastering video hosting and creating video content.

The author confirms the reliability of the materials and results of the thesis, as
well as the independence of its implementation.



