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PED®EPAT

Juninomuas pabota 62 ctp., 3 maBskl, 9 npunoxenuit, 40 KCTOYHUKOB.

KmoueBnie cioBa: CJIOTAH, KOHLIEIIT, KOHIIEIITYAJIbHbBINI
AHAJIN3, CPABHUTEJIbHBII AHAJIN3, CTUJIUCTUYECKUIT AHAJIU3,
MAPKETHUHI'OBAA KOMMYHUKAILMA.

IIpeaMeToM JUTUIOMHON pabOTHI SIBISIOTCS CIHOPTHUBHBIC CIIOTaHBI Kak
AJIEMEHTHI CIOPTUBHOTO JUCKYPCa U MAPKETUHIOBOM KOMMYHHKAIIUU.

O0bekTOM  HCCIeAOBAHMS  SIBJIIETCS  aQHIJIO- W PYCCKOSI3bIYHAs
JIMHTBOKYJIBTYPA B €€ OTPAXKEHUH CIIOPTUBHBIX LIEHHOCTEN U UACHTUYHOCTH.

Heab padoThl: MpOaHATU3UPOBATH KOTHUTUBHO-CTUIIMCTUYECKUE ACTIEKTHI
CIIOPTUBHBIX CJIOTAHOB HA PYCCKOM M aHTJIMMCKOM SI3BIKaX.

MeToabl HMCCICI0BAHUS BKIIOYAIOT KOHUENTYaJIbHbIM, CTPYKTYPHBIM,
CTAJINCTUYECKUN U CPABHUTEJBHBIN aHAJIN3.

JJIeMeHTbl HAY4YHOIl HOBHU3HBI: BIIEPBBIC MCCIECAYIOTCS KOHIIENTYyalbHAs,
CTPYKTYPHAsI U CTUJIMCTUYECKASI COCTABIIAIONIAs CIIOPTUBHBIX CIOTAHOB B aHIJIO- U
PYCCKOSI3bIUHBIX JIMHTBOKYJIBTYPax.

IIpakTHYyeckasi 3HAYUMOCTb Pe3yJIbTATOB MCCJIEAOBAHUA BBIPAKACTCA B
Pa3BUTHUU HABBIKOB aHAJIM3a CIOPTUBHBIX CJIOTAHOB, a Takxke (HOPMUPOBAHUU
KOMMYHUKATUBHON KOMIETEHIIMU B 00JIACTH CIIOPTUBHOTO MapKETUHTA.



POD®EPAT

Jeimmomnas pama 62 crap., 3 riaBbl, 9 npeikiaganssy, 40 KpeIHiIL.

KmrouaBeis  cinoBel:  CJIOAH, KAHIDSIIT, KAHISIITYAJIbBHBI
AHAIJII3, [TAPAVHAJIbHBI AHAJII3, CTBUTICTEIYHEI AHAIJII3,
MAPKETBIHI'ABA I KAMYHIKAILIBIA.

IIpagMeTram ABIIUVIOMHAN mpanbl 3'IyJSIONIA CHAPTHIYHBIS CIIOTaHBI SIK
AJIEMEHTHI CIIapThIYHAra JIbICKYpCy 1 MapKEThIHTaBall KaMyHIKaIIbIi.

Al'ekTaM  JacjiefaBaHHsl  3'Syiselia  aHriga- 1 pycKaMoyHas
JIHTBAKYJIbTYypa ¥ sie aAI0CTpaBaHH1 CIaPTHIYHBIX KAIITOYHACHEH 1 119HTHIYHACIII.

Mbraii mpanbl 3'ayisenua aHali3 KarHIThIYHa-CTBUIICTBIYHBIX aCHEeKTay
CHApTOBBIX CJIOTaHAY Ha PYyCKail 1 aHIJIiiCKaid MOBax.

Meraabl JAacjielaBaHHS YKIIOYAIOLUb KaHLPITYaJlIbHbl, CTPYKTYpPHBI,
CTBUIICTBIYHBI 1 TapayHaIbHbI aHAJI3.

JIeMEHTbI HABYKOBail HABI3HBI: YIEPLIBIHIO JacieIyrona
KAHIPNTYaIbHbI, CTPYKTYPHBI 1 CTBUIICTBIYHBI CKJIAJHIK CIIAPTBIYHBIX CIOTaHay y
aHrJa- 1 pyCKaMOYHBIX JIHTBaKyJIbTypax.

IIpakThIuHAas 3HAYHACHB BBIHIKAY JaciielaBaHHS BbIAYJSEIIA ¥ pa3Billll
HaBBIKAY aHaJ3y CIAapTOBBIX CIOraHay, a Takcama (hapMaBaHHI KaMyHIKaTblyHal
KaMIETAHIIbI1 § BOOJACI ciapToBara MapKeThIHTY.



SUMMARY

Diploma work 62 pages, 3 chapters, 9 appendices, 40 sources.

Keywords: SLOGAN, CONCEPT, CONCEPTUAL ANALYSIS,
COMPARATIVE ANALYSIS, STYLISTIC ANALYSIS, MARKETING
COMMUNICATION.

The subject of the thesis is sports slogans as elements of sports discourse
and marketing communication.

The object of the study is the English- and Russian-speaking linguoculture
in its reflection of sports values and identity.

The aim of the work is to analyse the cognitive and stylistic aspects of
sports slogans in Russian and English.

The research methods include conceptual, structural, stylistic and
comparative analyses.

Elements of scientific novelty: for the first time the conceptual, structural
and stylistic components of sports slogans in English- and Russian-speaking
linguocultures are investigated.

The practical significance of the research results is expressed in the
development of skills in analysing sports slogans, as well as the formation of
communicative competence in the field of sports marketing.



