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Jluninomuas pabota: 65 c., 8 puc., 19 1ab., 52 ucrounuka, 3 Tpuil.

BPEH/-UMHNJUK, CTPATEI'US TTPOABMXEHUSA, MOIAEJIMPOBAHUE,
BPEH/UHI', PEIIYTALMA BPEHIA, ITO3ULIMOHMPOBAHUE BPEH/IA,
AHAJIM3 PbIHKA, LEJIIEBAA AYIUTOPUA, YIIPABJIEHUE BPEH/IOM,
NCCIJIEAOBAHUE PBIHKA.

Lenp uccnenoBaHusi: MPOAHATU3UPOBATH CTPATETUIO MPOJBUKEHUS U OpEH/I-
vk kommnannu OO «benopycckuil coro3 AU3aliHEPOB» U HAWTHU MYTH UX COBEpP-
IEHCTBOBAHMUSI.

B pamkax goctukeHus ueian paboTbl aBTOPOM ObLIN MOCTABJIECHBI CIIEIYIOLINE

3a/1a4u:

— WM3YYUTh TEOPETHUECKUE aCMEKThl OPCHI-UMUKa KOMIIAHUU U CTPATETUU €€
POJABUKECHUS,

— MpOAHAIU3UPOBATh U JIaTh OLEHKY CYIIECTBYIONIMX OpeHI-UMUIKEH KoMIIa-
HUW U CTpaTErui UX MPOABUKECHUN;

— paspabortarh cTpareruto Opena-umumka kommnanuu B OO «benopycckuit
COI03 TM3aHEPOBY.

O6bexT uccnenoBanus: OO «benopycckuil coro3 TU3aHEPOBY.

[Ipenmer uccrnenoBanusi: OpeHI-UMUIK U cTpaterus npoasmwkenus B OO «be-
JIOPYCCKHM COO3 TU3aUHEPOBY.

Mertoapl uccleqoBaHUs: aHalu3, pacyeTHo-aHanuTudyeckuii, SWOT-ananus,
MeTos ceManTuueckux nuddepennuanos u metoa JI. B. UyOykoBoii.

O06sacTb BO3MOXKHOTO MPUMEHEHUS: NMPAKTUUYECKNE PEKOMEH/IAllUU B MPOABU-
xeHun opena-umumka kommanuu OO «benopycckuil coro3 Au3aiHEPOBY.

ABTOp pabOTHI TIOJITBEPKAAET, YTO MPUBEJICHHBIN B HEl pacuyeTHOAHAIUTHYE-
CKU MaTepHua MPaBUILHO U OOBEKTUBHO OTPAXKAET COCTOSHHE MCCIEIYyEeMOrO IMPo-
1ecca, a BCe 3aMMCTBOBAHHBIC U3 JIUTEPATYPHBIX U JAPYTUX UCTOUYHHMKOB COIIPOBOXK-
JAKOTCS CCBUIKAMU Ha UX aBTOPOB.



JpimioMuas mpana: 65 c., 20 main., 19 ta6., 50 kpbiHill, 6 IPLIKI.

BPOH/I-IMIZI)K, CTPATOITA PYVXY, MAIDJIIBAHHE, BPOHIIHI,
POIIYTALIBIA BPOHIA, ITA3ILIBIAAIHABAHHE BbPOH/IA, AHAJII3 PLIHKY,
MDTABAS AVJIBITOPBIS, KIPABAHHE EPOH]JIA.

Mbra nacienaBaHHs: MpaaHali3aBallb CTPATATIIO MPAacoyBaHHS 1 OPIHI-IMIIK
kammnanii 'A "benapycki cato3 npi3aiinepay" 1 3HaiCIl IUIAX1 1X yAacCKaHAJIEHHS.

VY pamkax racArHeHHs M3ThI Mpalbl ayTapaM ObUIl acTayJIeHbl HACTY THbIS

3a/1aybl:

— BBIBYYBII[b TAAPATHIYHBIS ACMEKThl OPIHI-IMIKY KamMmaHil 1 CTpaTarii sie
IIPacOyBaHHS;

— mpaaHalizaBallb 1 Jalb AalPHKY ICHYIOYBIX OpoHI-IMiIKay KammnaHid i
CTpaTariil 1X MpacoyBaHHS;

— pacmpariaBailb CTpaTariro OpaHA-IMIIKY kKammanii ¥ ['A «benapycki caro3
NbI3alHEPAY».

AG'exT macnenaBanus: ['A "benapycki caro3 apizaiinepay".

[Ipagmer nacnenaBaHHs: OpIHA-IMIK 1 cTpaTaris npacoyBanusa ¥ 'A «bena-
PYCKI caro3 JibI3aitHepay».

Mertanbl qacieaaBaHHs: aHaNI3, pa3iikoBa-aHAMTeIYHE, SWOT-anamnis.

l"aymina mMarypiMara MpbIMSHEHHS: MPAKTBIYHbBIS PAIKaMEHJIallbll ¥ MpacoyBaHH1
OpaH-iMipKy kamnaHii ['A «bemapycki caro3 asi3aiinepay».

A¥yTap mpailpl mauBsipjKae, IITO MPBIBEA3EHb ¥ EH pa3iikoBa-aHaITHIYHbI
MaTAPBISUT TIpaBUIbHA 1 a0'€KThIYHA aIIIOCTPOYBae CTaH JOCJEAHAra Impaipcy, a yce
3ama3pldaHbls 3 JTITApPaTYPHBIX 1 HIIBIX KPBIHII CyMpaBapKarolla crachblikaMi Ha 1X

ayrapay.



Thesis: 65 p., 8 fig., 19 tab., 52 sources, 3 app.

BRAND IMAGE, PROMOTION STRATEGY, MODELING, BRANDING,
BRAND REPUTATION, BRAND POSITIONING, MARKET ANALYSIS,
TARGET AUDIENCE, BRAND MANAGEMENT, MARKET RESEARCH.

Purpose of the study: to analyze the promotion strategy and brand image of the
Belarusian Union of Designers company and find ways to improve them.

As part of achieving the goal of the work, the author set the following

tasks:

— study the theoretical aspects of the company’s brand image and its promotion
strategy;

— analyze and evaluate existing brand images of companies and their promo-
tion strategies;

— develop a strategy for the company’s brand image in the NGO “Belarusian
Union of Designers™.

Object of study: NGO «Belarusian Union of Designers».

Subject of research: brand image and promotion strategy in the Belarusian Un-
ion of Designers.

Research methods: analysis, calculation and analytical, SWOT analysis.

Area of possible application: practical recommendations in promoting the
brand image of the Belarusian Union of Designers NGO.

The author of the work confirms that the calculation and analytical material
presented in it correctly and objectively reflects the state of the process under study,
and all borrowed from literary and other sources are accompanied by references to
their authors.



