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Pedepar

Junnomuasn paboma, 59 cmpanuy, 32 pucynxa, 2 mabauywl, 11 ucmounukos

Knouesvie cnosa. CRM-PACCBIUJIKHU, JIOTUCTUYECKAS PEI'PECCHA,
JIEPEBbS PELIEHU, CJIYUYAUHBIN JIEC, TPAJJUEHTHBIN BYCTHUHT .

Obvekmom ucciedosanusi SIBISAIOTCS aNTOPUTMBI U MOJEIU MAIIMHHOTO
oOy4eHMs ISl TpEeJCKa3aHusi BEPOSITHOCTU OTKJIMKA KIMEHTOB Ha TMPEJIOKEHUE
0aHKOBCKHX MPOAYKTOB, chopmMupoBaHHOe ¢ ToMoIsio CRM-pacchuiok.

IIpeomemom uccreoosanus SIBISIOTCS aJITOPUTMbI MAIlTMHHOTO OOYYCHUS JIJIs
MOCTPOEHUS IIPeICKa3aTeIbHBIX MOJICIIEH.

Llenvio pabomwvl ABNAETCS aHaNIM3, OLEHKA 3()(PEKTUBHOCTU aITOPUTMOB,
MOCTPOEHUE MAaTEeMAaTUYECKOM MOJIENH JIJIsl PEUICHUS 3a/1a4d C TOMOIIBIO OMMCAHHBIX
JITOPUTMOB.

B x00e pabomsi OblIIM M3y4eHBI OCHOBHBIC AITOPUTMBbI MAITUHHOTO OOyYEHHUS
JUISL pelIeHHs 3ajlay MporHo3upoBaHus. [IpuBeneH WILTIOCTPATUBHBIN MpUMEp IS
MOSICHEHUSI TPUHIUMIIOB PabOThl aJrOPUTMA, UCIOJIB3YEeMOTro HJisi KiaccuuKanuu
peanbHBIX AaHHBIX. [IpoBeneH Kak BU3yalbHBIM aHAU3 JAHHBIX O JIETIO3UTAX, TaK U
oOpaboTka Jy1si MoOBbIIEHUST PGHEKTUBHOCTH paboThl Mojenu. [lomydena mopenb
MpeICcKa3aHusi BEPOSTHOCTH OTKIIMKA KIMEHTOB B 3aBUCHMOCTHU OT HCITOJIb30BAHHBIX
BUJIOB PACCHIJIOK, a TAKXKE MPEbITYIIEeH aKTUBHOCTH.

Tonyuennyro 6 pezynbmame pabomsi MoOeib MOKHO UCIIOIB30BATh B KAUE€CTBE
MOJIHOIIEHHOTO HWHCTPYMEHTapHusi JUisl penieHuss OaHKOBCKMX 3a7ad IMOBBIIICHUS
s dextuBHOCTH CRM-KaMITaHU.
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The object of research are machine learning algorithms and models for
predicting the probability of customer response to the offer of banking products
generated by CRM mailings.

The subject of study are machine learning algorithms for predictive models’
building.

The aim of this work is to analyze, evaluate the efficiency of the algorithms,
build a mathematical model to solve the problem using the described algorithms.

In the course of the work, the main machine learning algorithms for solving
prediction problems were studied. An illustrative example was given to explain the
principles of the algorithm used to classify real data. Both visual analysis of deposit
data and processing to improve model performance were performed. A model for
predicting the probability of customer response depending on the types of mailings
used as well as previous activity is obtained.

The resulting model can be used as a full-fledged toolkit for solving banking
tasks to increase the effectiveness of CRM-campaigns.



