MUHUCTEPCTBO OBPA30BAHUMA PECITYBJIMKU BEJIAPYChH
BEJIOPYCCKU I'OCYJIAPCTBEHHbBIM YHUBEPCUTET
OAKVYIIBTET XKYPHAJIMCTUKU
Kadenpa nmepuonnyeckoit neyaT 1 BeO-KypHaATUCTUKH

KO3JIOBA AnnOuna AHaTonbeBHA

KYPHAJIbI O MOJE B YCJIOBUAX
MEJUAKOHBEPI'EHIIUAU: TEHJIAEHIIUNU PABBUTUSA
(HA MATEPHAJIE FASHION COLLECTION BEJIAPYCH)

JlunimomHuas pabota

Hayunb1i1 pyKOBOAUTEND!
CTapIlUi MpenoiaBaTeiib Kapeapbl
MepUOANYECKOM TeuaTu U BeO-
xKypHaimctuku E. Y. Butnopen

JonymieHna x 3amure
«_» 2024 r.

3aBenytoias kadeapoi nepuoandecKkoi rnevaTtu u Be0-KypHaIUCTUKH,
TOKTOp (uonorundeckux Hayk, nortent C.B. Xaputonosa

Mumnck, 2024



AHHOTALMSA

CTpyKTypa 1 00beM JUIJIOMHOM PadoThI: cTpaHull — 51, UCTOYHUKOB — 52,
npuiokeHui — 9.

Kuawuessbie ciaoBa: ME/IMAKOHBEPI'EHIIVA, MOJHBIE U3/JAHNA,
CMU, COUUAJIBHBIE CETHU, FASHION-XXYPHAJIMCTUKA.

O0beKT HcciaeqoBanus — MoaHbIe n3ganus Pecyonuku benapycs.

IIpenmer wucciegoBaHusi — OCOOCHHOCTH (YHKIIMOHUPOBAHHUS MOJHBIX
W3JIaHUW B YCIOBHSIX MEIMAKOHBEPTEHIUU.

Heanb uccienoBaHusi — ONpPEACIICHUE ONTUMAIBHBIX CTPATErwil pa3BUTHS
MOJIHBIX U3JJaHUH B YCIOBUSIX MEIUAKOHBEPIE€HIUU.

Metoabl  uccieaoBaHMs:  OOIIeHaydHble  (aHajuM3,  CpPaBHEHUE,
MUCTOPUYECKHI, METOJ KOHTEHT-aHAIIN34).

IlonyyenHble pe3yJbTaTbl M HMX HOBHM3HA 3aKJIIOYAIOTCS B ONMCAHUU
TUIIOJIOTUYECKON  XapaKTepUCTUKA MOAHBIX M3JaHUM, aHaJIM3e Xapakrepa
B3aMMOJICUCTBUS MOJHBIX MEIUa W HOBBIX LHU(PPOBBIX IUIATHOPM, ONpeaeICHUN
ONTUMAJIBHBIX ~ CTpAaTeruil  pa3BUTUS  MOAHBIX  M3JAHUA B  YCJIOBMSX
MEMAaKOHBEPTEHIUH.

O0s1acTb  BO3MOKHOI0 NPAKTHYECKOT0 TPUMEHEHHUSI: pEe3YyJIbTaThl
WCCIIEIOBAHMSI MOTYT OBITh HCIIOJIB30BaHbI B rpakTrke fashion-CMU nipu coznanvu
MU KOHTEHTA ISl CAUTOB U COLIMAIbHBIX CETEH.

ABTOp MOATBEPKIAET JOCTOBEPHOCTh MAaTEPUAIIOB U PE3YJIbTAaTOB AUIIOMHOM
paboThI, a TAKXKE CAMOCTOSITEILHOCTD €€ BBIITOJIHEHHUS.



AHATALBIS

Crpykrypa i a6'ém abIIJIOMHAN mpanbl: cTapoHak — 51 , KpeIHII — 52,
nangatkay — 9.

Kmrwuasbis ciaoBbl: MEJ/IBISIKAHBEPI'EHIIBIS, MOJIHBIS BBIJIAHHI,
CALBIAJIBHBIA CETKI, FASHION-XKYPHAJIICTBIKA.

AO'eKT nacjieiaBaHHsA — MOJHBIS BeIaHHI Pacy6iiki benmapyces.

Ilpaamer pnacjenaBaHHsi — acaOmiBacili (YHKIBISTHABaHHS MOJIHBIX
BBIIAHHAY Ba YMOBaX MEJIbIAKaHBEPTEHITBII.

MbdTa naciieiaBaHHA — BbI3HAYDHHE AaNTHIMAIBHBIX CTPATATIM pa3Billllsd
MOJIHBIX BBIIaHHSY Ba YMOBaX MEJbIIKAaHBEPTEHIIBII.

Meraabl fgaciieqaBaHHs:  aryJbHAaHaBYKOBBIA  (aHami3, MapayHaHHE,
riCTapblYHbI, META]] KAHTIHT-aHAMI3Y).

ATpbIMaHBIA BBIHIKI i iX HaBi3Ha 3aK/II0YarONLa ¥ aliCaHH] ThIMAJaridyHai
XapaKTapbICThIKI MOAHBIX BBIAAHHSY, aHAJI3€ XapakTapy y3aemaa3esHHS MOJHBIX
MEIbIsI 1 HOBBIX JIIYOaBbIX IIATGOPM, BBI3HAUSHHI alThIMAIbHBIX CTPATATId
pa3Bil MOJHBIX BBIJJAHHAY Ba YMOBaX MEJIbIIKAHBEPTE€HIIbII.

BoOsacup  MaryeiMara — NpakTbIYHAra  NPbIMSIHEHHS:  BBIHIKI
JaciielaBaHHsl MOTYIb OBIIb BBIKAPBICTaHbI Y mpakTeinel fashion-CMI mper
CTBAp3HHI 1M1 KAHT3HTY JIJIsl CalTay 1 CallbIsJIbHBIX CETaK.

A¥Tap npaupsl nauBspaxae JakiaaJHACclb MaT3PhIsUIay 1 BEIHIKAY ABIIJIOMHAM
nparbl, a TaKCaMa CaMacTOMHACLD 1€ BIKAHAHHS.



ANNOTATION

Diploma work: pages — 51, sources — 52, appendices — 9.

Keywords: FASHION-JOURNALISM, FASHION PUBLICATIONS,
MEDIA, MEDIA CONVERGENCE, SOCIAL NETWORKS.

The object of the research is fashion publications of the Republic of Belarus.

The subject of the research is the features of the functioning of fashion
publications in conditions of media convergence

The purpose of the research is determination of optimal strategies for the
development of fashion publications in conditions of media convergence.

Methods of research: general scientific (analysis, comparison, historical
method of content analysis).

The results of the work and their novelty lies in the describing the
typological characteristics of fashion publications, analyzing the nature of
interaction between fashion media and new digital platforms, determining optimal
strategies for the development of fashion publications in conditions of media
convergence.

Recommendations on the usage: the research results can be used in fashion-
media practice, including when creating content for the websites and social
networks.

The author confirms the reliability of the materials and results of the thesis, as
well as the independence of its implementation.



