AHHOTaALUS

Vnpaenenue gpopmuposanuem bpenoa copooa: xetic copooa Murncka / Anuna
Anopeesna Mucyn; @akynomem ¢unocogpuu u coyuanvrvix Hayx, Kageopa
coyuonocuu, Hayy. pyk. E. E. Kyuxo

KiroueBbie  cioBa:  TeppUTOpUAIBHBIA  OpPEHIMHT, HMMHIK TOpoJa,
aliZICHTHKA, JJICMEHTHI OpeHJa, ympaBiieHue OpeHaoMm, OpeHya ropoja, OpeHn-
MOJIUTHKA, (pOpMUPOBaHUE OpeHaa.

Lenpto  aumiaoMHOM  paOOTBl  SIBISIETCA  ONPEACTUTh  CHEeHU(UKY
dbopmupoBanusi OpeHma r. MuHCKa M TEpPCHEKTUBBI ero pa3BuTus. OOBEKT
JTUIUIOMHOM paboTel — OpeHna ropoxaa. Ilpeamer — ynpaBieHue (GOpMHPOBAHHEM
Opena ropojia (Ha mpuMepe Kerica ropoga MuHCKa).

B npanHOW numimomMHOM  paboTe  NpPOaHaIU3HPOBAHBI  COBPEMEHHBIE
TEHJICHIIMM OpEHIUPOBAHUS TEPPUTOPUN, PENPE3CHTUPOBAHBI MOJIXOIBI K
dbopmupoBaHnio OpeHAa TEPPUTOPHUI, BBISBIEHBI COCTAaBJSAIOLIME OpeHJa ropoja
MuHcKa 1 onpeiesieHbl EPCIEKTUBbI €r0 Pa3BUTHAL.

PesynpraToM  n1aHHOM  pabOTBl  SIBISETCA  BBISBIEHUE  KIIIOYEBBIX
0COOCHHOCTEM pa3BuTusi OpeHia roposia MuHcka u pazpaboTKa NpeasioKeHUu! st
€ro JAIbHEUIIIETO MPOIBUKECHHS.

3HAYMMOCTh PabOTHl  3aKJIOYAECTCS B  BO3MOXKHOCTH IPAKTUYECKOTO
IPUMEHEHUSI TMOJYYEHHBIX pe3yJbTaTOB B 00pa3oBaTeIbHOW, HAy4yHOU U
YIPaBJIECHYECKOU NESITENBHOCTH.
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The aim of this graduate work: to determine the specifics of brand formation
for Minsk and its development prospects. The object of the thesis is the city brand,
and the subject of the thesis is the management of city brand formation (using the
case of Minsk).

In this graduate work, we’ve analyzed contemporary trends in territorial
branding and represented approaches to brand formation for territories. The
components of Minsk's brand are identified, and its development prospects are
determined.

The result of this work is the identification of key features in the
development of Minsk's brand and the development of recommendations for its
promotion.



The significance of the thesis lies in the practical application of the obtained
results in educational, scientific, and managerial activities.



