MUNHUCTEPCTBO OBPA30OBAHI PECITYBJIMKU BEJIAPYCh
BEJIOPYCCKUI FOCVI[APCTBEHHI;IPI VYHUBEPCUTET
OAKVIIBTET XYPHAJIMCTUKUA
Kadenpa TexHomoruit KOMMyHUKAIIUU U CBSI3€H ¢ 0OIIIECTBEHHOCTHIO

WKAH
JlyxaHb

KOMMYHHUKAILIUA
KUTAHCKHUX ABTOMOBWIBHBIX BPEH]IOB
HA PBIHKE PECITYBJIUKU BEJIAPYCbH

Marucrepckas nuccepTanus
cneruanbHOCTh 7-06-0321-02 Kommynukayuu

Hayunb1i1 pykoBOAHUTEND —
Konuk Anexkceit BaneHTHHOBHUY,

KaHauaat CI)PIJ'IOJ'IOFHH@CKI/IX HayK

JlonymieHa k 3ammre

2024 1.

3aB. kadeapoii
TEXHOJIOTUH KOMMYHHUKAIIMH U CBSI3€H C OOIECTBEHHOCTHIO

Jlyxpsurok FOmms HukosnaeBHa,

KaHauaat (bHHOJIOFI/IIIeCKI/IX HayK, JOLOCHT

Mumnck, 2024



OI'JTABJIEHHUE

IIEPEYEHD YCJIOBHBIX OBO3HAUYEHMIM. ..o 3
OBIIAS XAPAKTEPUCTHUKA PABOTDBI ..o 4
BBEJIEHUE ... ...ttt nnee s 8
I''IABA 1 TEOPETUKO-METOAOJIOTUYECKUE OCHOBBI UCCJIIEAOBAHU A
KOMMYHUKAILIU BPEHJIOB ...t e 10
1.1 bpenn: onpenenenue, 3HaUYeHUE, OCHOBHBIE ()YHKIIUU B KOMMYHUKAIIUH ....... .. 10
1.2 Bpena kak nmpeAMET UCCIIEIOBAaHH B COBPEMEHHOM KOMMYHUKATUBUCTHKE...... 18
1.3 OcHoBHBIC PyHKIIH OPEHAA B TIPOIECCE KOMMYHHKAITH ... vveenvveeeveeeeressneneenens 30
I'JTABA 2 TEXHOJIOT M KOMMYHUKAIIMN KUTAMCKMX
ABTOMOBWJIbHBIX bBPEH/IOB HA PBIHKE PECITYBJIMKU BEJIAPYCb......... 37
2.1 XapaxkTepucThKa KUTalCKUX aBTOMOOWIbHBIX OPEHI0B M UX TIPUCYTCTBUE HA
PBIHKE BeITAPYCH ..ottt e e e 37
2.2 KoMMyHUKalusl KUTAaHCKUX aBTOMOOUJIbHBIX OPEH/I0B B MEUATIPOCTPAHCTBE
BeITAPYCH ...ttt 43
2.3 PexoMeHaIuM MO COBEPIIIEHCTBOBAHNIO KOMMYHHKAITUN aBTOMOOUIIBHBIX OPEHIOB
B PECITYOIHMKE BEIAPYCD ...cvvviiiiiiiii et 49
BAKITHOUEHUE ......coiiiiiii ettt 2ennns 57
CITMCOK UCTIOJIbB30OBAHHBIX UCTOUYHUKOB ......cccooiiiiiiiiiiieeeeee 61
TTPTITTOXKEHMSL......coiiiiiiiic ittt st e st .66



NEPEYEHB YCJIOBHBIX OBO3HAUYEHUM

HUOKP — nHay4HO-HCCIIeI0BaTEILCKUE U ONMBITHO-KOHCTPYKTOPCKUE PAOOTHI
CMMU — cpenctBOo MaccoBoi nH(popMaruu

CAAM - China Association of Automobile Manufacturers

CATARC — China Automotive Technology and Research Center

EV — electric vehicle

SEO - search engine optimization

SERP — search engine results page



OBHIAA XAPAKTEPUCTUKA PABOTbBI

KOMMYHUKAIMA, BPEH/I, ABTOMOBMJIbHAA
[TPOMBIIUIEHHOCTDb, MHTEPHET, COLIMAJIbHBIE CETHU, PEKJIAMA,
TEJIEBU3MOHHA PEKJIAMA, HAPYJKHAS PEKITAMA

Obvexmom ucciedo8anusi ABISIOTCS KUTalCKUE aBTOMOOMIIbHBIE OpEeH b Ha
pbinke PecniyOnuku benapych.

Ilpeomemom  uccnedosanusi  SIBASIOTCST  OCOOCHHOCTH  KOMMYHHUKAIIMH
KUTaHCKUX aBTOMOOMJIBLHBIX OPEH/I0OB Ha OEJI0PYCCKOM PBIHKE.

Lenv uccneoosanus — N3y4nTh KOMMYHHUKAIIMIO KUTAUCKUX aBTOMOOUJIBHBIX
OpeHioB Ha peiHke Pecriyonuku benapychs.

3aoauu ucciedosanusi:

1) wuccaemoBarh (GeHOMEH OpeHauHra U (yHKIMH OpeHga B Ipolecce

KOMMYHHKAITUH;
2) paccMOTpeTh OpeHJ KakK MpeaMeT HCCICIOBAaHUNH B COBPEMEHHOM
KOMMYHUKATHUBUCTHUKE;
3) oxapakTepu30oBaTh KUTalcKue PeNNPUATUS aBTOMOOMJILHOM

MIPOMBIIIEHHOCTH U UX OpeH Ibl, aKTUBHO JieiicTBytoue B PecniyOnuke benapyce;

4) BBIABUTH CHEHU(PUKY KOMMYHUKAIMM KHTAHCKUX ABTOMOOWMIIBHBIX
OpeH10B Ha OEJIOPYCCKOM PBIHKE;

5) pa3paboraTh  PEKOMEHIAIMH 10  IOBBIIICHUIO  3PPEKTUBHOCTH
KOMMYHHUKAIIMM OpPEHJ0B aBTOMOOWJIBHOW TPOMBINIIEHHOCTH KuTas Ha pbIHKE
Pecniy6nuku benapyce.

Tlonyuennvie pesynrvmamuol: 0000IIEHBI U CTPYKTYPUPOBAHBI TEOPETHUECKUE
pa3paboTKH B 00JIACTH KOMMYHHUKAIIMK OPEHIOB, PACCMOTPEH OIBIT MPUMEHEHUS
TEXHOJIOTUH pEeKJIaMbl KUTAaUCKUMH TPEANPUATHSIMA aBTOMOOWJIBHOW OTpaciu B
KOHTEKCTE OE€JOPYCCKOTO PhIHKA, MpOaHAIM3WPOBAHBI MPOBEICHHBIE pPEKJIAMHbBIC
KaMITaHUHM TPOU3BOJUTENICH, BBISBIIEHA ClEeNU(pUKa KOMMYHUKallUU OpPEHIOB B
cetu HMHTepHeT ¢ ydyeToM O€IOpYyCCKUX OCOOEHHOCTEH, pa3paboTaHbI
PEKOMEHJIAlUK 10 YIYYIICHUI0O KOMMYHUKAIUU KUTAHCKHX aBTOMOOMIIBLHBIX
OpennoB Ha peiHke Pecniybnuku bemapych.

Hayunas noeuszna uccienoBaHus 3aKJIFOYAETCS B TOM, UYTO PE3yIbTaThl ObLITN
MOJIy4eHBl HA OCHOBE AaKTYaJbHBIX IMOIXOJOB K HMCCIIETOBAHUIO KOMMYHHKAITUU
aBTOMOOWJIBHBIX OpeHZ0B Ha OenopycckoMm pbiHke. Crnenuduka, TEXHOJIOTHH
peKIIaMbl KUTAaHCKUX aBTOMOOWIIBHBIX OpPEH/IOB B JJAHHOM KOHTEKCTE B HACTOSIICE
BpeMs U3yYeHBl HemocTtaroyHo. [loaToMy wuccnenoBaHWe KOMMYHHKAITUU
aBTOMOOWJIBHBIX OpEHIOB Ha OEJIOPYCCKOM pBIHKE TMPEACTABISICT HAYYHBIN
WHTEpEC B CHUJTy CBOEH HOBU3HBI. B HCCIIE/IOBaHMH pa3paboTaHbl peKOMEH AU TI0



COBEPIICHCTBOBAHUIO PEKIAMHOM KOMMYHHUKAIIMM KHTAUCKUX TPEIIPUATHN C
notpedburenbcko ayauropueii B Pecrryonuke benapycs.

Marucrepckas AuccepTaius COACpX HUT 69 CTpaHMIl U COCTOUT W3 OOIIEH
XapaKTepUCTUKH, BBEIACHHS, JBYX IVIaB, BKIIOYAIONIMX CEMb Pa3JesioB,
3aKJIIOYCHHS] W CIHCKA HCIIOJNIb30BAaHHBIX HMCTOUYHUKOB M3 66 HaWMEHOBAHUH.
Pabora Bkitouaer 1 tabnuiy.



GENERAL CHARACTERISTIC OF THE WORK

COMMUNICATION, BRAND, AUTOMOBILE INDUSTRY, INTERNET,
SOCIAL NETWORKS, ADVERTISING, TELEVISION ADVERTISING,
OUTDOOR ADVERTISING

The object of the research is Chinese automobile brands on the market of the
Republic of Belarus.

The subject of the study is the peculiarities of communication of Chinese
automobile brands in the Belarusian market.

The aim of the research is to study the communication of Chinese
automobile brands in the market of the Republic of Belarus.

Obijectives of the study:

1) to explore the phenomenon of branding and the functions of the brand in
the communication process;

2) to consider the brand as a subject of research in modern communication
science;

3) to characterize Chinese automotive industry enterprises and their brands
that are actively operating in the Republic of Belarus;

4) to identify the specifics of communication of Chinese automobile brands
on the Belarusian market;

5) to develop recommendations for improving the efficiency of brand
communication in the Chinese automotive industry on the market of the Republic
of Belarus.

Obtained results: generalized and structured theoretical developments in the
field of brand communication, reviewed the experience of application of
advertising technologies by Chinese enterprises of the automotive industry in the
context of the Belarusian market, analyzed the conducted advertising campaigns of
manufacturers, identified the specifics of brand communication on the Internet,
taking into account the Belarusian peculiarities, developed recommendations to
improve the communication of Chinese automotive brands in the market of the
Republic of Belarus.

The scientific novelty of the research lies in the fact that the results were
obtained on the basis of actual approaches to the study of automobile brands
communication in the Belarusian market. The specifics, advertising technologies of
Chinese automobile brands in this context are currently insufficiently studied.
Therefore, the study of automobile brand communication in the Belarusian market
is of scientific interest due to its novelty. The study develops recommendations for
improving the advertising communica;[;ion of Chinese enterprises with the



consumer audience in the Republic of Belarus.

The master's thesis contains 69 pages and consists of a general description,
an introduction, two chapters, including seven sections, a conclusion and a list of
references, including 66 titles. The work includes 1 table.



BBEJAEHUE

Ha peiake PecnyOnuku benmapych KuTailcKue aBTOMOOHWJIBHBIE OpEHJIbI
3aHMUMAIOT 0C000€ MECTO, aKTMBHO paCUIUpssi CBOE NPUCYTCTBUE U YKPEIUISSA
NO3ULMU  cpeau mnorpeduteneid. OTIMYUTENBHOW OCOOEHHOCTBIO KHTANCKUX
aBTOMOOWJIEH SIBJISIETCSI COUYETAHME JOCTYIHOM II€HBI, COBPEMEHHOIO IU3ailHa U
TEXHOJIOTUYECKOM OCHAIIIEHHOCTH, YTO JIeJIaeT UX MPUBJIEKATEIbHBIM BRIOOPOM JIs
Oenopycckoro nokynaresns. Pazpurre komMyHUKaluid 3Tux OpeHoB B PecnyOinuke
benapych sBiisieTcsl KJIFOYEBBIM aCMEKTOM CTPATErHMU UX MPOJIBUKEHHS HA PBIHKE,
TpeOYIOUIUM BCECTOPOHHETO aHaju3a W U3YYECHHs AaKTyaJbHbIX WHCTPYMEHTOB
MapKeTHHTA.

B ycnoBusix BhICOKOM KOHKYPEHIIMU U HACBHIIIIEHHOCTH PhIHKA aBTOMOOWIICH,
KUTANCKWE TPOU3BOAMUTENN CTAJIKUBAIOTCA C HEOOXOAUMOCTBIO HE TOJBKO
MPEIOKUTh KaUeCTBEHHBIM U JIOCTYIHBIN MPOIYKT, HO U 3()(PEKTUBHO MOCTPOUTH
KOMMYHHUKAIIUIO C TTOTEHIIMATbHBIMUA U TEKYIIUMHU KJIUEHTaMU. B 3TOM KOHTEKCTE,
CTpaTeruu TPOABMKEHHS M OpeHAMHTa MNpuoOpeTaroT o0co0yl0 3HAYUMOCTD,
MOCKOJIbKY UMEHHO Yepe3 HUX OPEeH]I MOXKET BbIPAa3UTh CBOU KIIFOUEBBIE IIEHHOCTH,
YCTaHOBUTH 3MOILMOHATIBHYIO CBsI3b C MOTPEOUTENIEM W BBIIECTUTHCA Ha (PoHE
KOHKYPEHTOB.

[To uadopmanuu ['maBHoro tamoxenHoro ympasienus KHP, B sHBape —
aBrycre 2023 rona skcniopT Kurtas mo ToBapHOU MO3UIIMHA « ABTOMOOUIIN JIETKOBBIE
U TpPOYHE€ MOTOPHBIE TPAHCIIOPTHBIE CPEICTBA, NPENHA3HAYEHHBIE IJIABHBIM
o0pa3oM It IEPEeBO3KH Jitozei», coctaBui $47,5 mipa. B 2023 rogy KirodeBbIM
PBIHKOM COBITa [IJI1 KHUTAKMCKOTO aBTompoma cTana Poccuiickas ®enepanus.
Okcnopt aBromMoOmier u3 Kuras B P® Beimren Ha ypoBenb $6,78 mupa. B ciimcke
ctpad, kyna Kwutaii mocrammsier aBromoOuiu, bemapych 3ansna 15-e mecto. B
suBape — aBrycte 2023 roga kurtaiickuii skcropt aBromoOuieit B Pb cocraBun
$957,8 MuIH.

CoBpeMeHHbIE KUTaCKue aBTOMOOMIIbHBIE OpeH bl B benapycu ucmosib3yor
IMIUPOKHUM CHEKTP KOMMYHHUKAITMOHHBIX KAHAJIOB, BKJIIOYAsi ITU(POBOM MapPKETHHT,
COIIMAJIbHBIE CETH, yUYacTHE B aBTOCAJIOHAX U BBICTABKAX, a TAKXKE TPATUIIMOHHYIO
pexinamy. OcobOoe BHHUMaHUE yAemseTcs UU(PPOBbIM TMIargopmMaM, KOTOPHIC
MO3BOJISIIOT HE TOJNBKO HWHGOPMHUPOBATH TOTPEOUTENCH O MPOAYKIUU, HO U
B3aMMO/ICHCTBOBATh C HUMH, COOMPATh OOPATHYIO CBS3bh U OBICTPO pearupoBaTh Ha
M3MEHEHHS TOTPEOHOCTEH PhIHKA.

Axmyanvnocms ucciedo8anusi KOMMYHUKAIIUA KUTAHCKUX aBTOMOOWMIIBHBIX
OpennoB Ha pbiHKe PecmyOnmuku benapych oOyclioBieHa HE TOJIBKO PaCTyIIUM
WHTEPECOM K 3TOMY CETMEHTY aBTOMOOWJIEH, HO U HEOOXOTUMOCTHIO TTOHUMAHUS
O0COOEHHOCTEH MECTHOTO PBHIHKA, npeﬂnqueHHﬁ OemopyCCKUX TOTpedouTeNnel u



3(pHEKTUBHOCTH PA3TUYHBIX MAPKETUHITOBBIX HHCTPYMEHTOB.

IIpakxmuueckas 3HAYUMOCMb UCCIE0068aHUs. COCTOMUT B TOM, 4YTO OHO
HalpaBJICHO HA M3yYEHHE TEOPETUYECKHMX U  IMPAKTUYECKUX  ACIEKTOB
KOMMYHHKAITMOHHON CTpaTeTnH KUTAWCKUX aBTOMOOWMIIBHBIX OpeH10B B benapycw,
aHayu3 3(pGEKTUBHOCTH UCIOIB30BAHHBIX MOJXOJ0B U Pa3pabOTKy peKOMEHIAIIHi
110 ONTUMHU3AILMU MAPKETHHIOBOM I€ATEIbHOCTH.

TakuM 00pa3oM, H3y4eHHME KOMMYHUKALIMOHHBIX CTpPaTervil KUTaWCKUX
aBTOMOOWIBHBIX OpeHJ0B Ha pbiHKE PecnyOnuku bemapych mnpeacTtaBisieT
3HAYUTENbHBIA MHTEpPEC ISl CIEHHAIMCTOB B OOJIACTH MAapKETHHIa, PEKJIaMbl U
CBSI3€H C OOIIECTBEHHOCTBIO, @ TAKXKE MOMKET CIY’KUTh OCHOBOMW JIJIsl pa3padOTKH
3(p(PEKTUBHBIX MApPKETHHTOBBIX CTpAaTEeTWid M KaMIaHW, HalpaBICHHBIX Ha
YKpEIUIEHUE MO3UIUI TaHHBIX OPEHI0B Ha OEIOPYCCKOM PBIHKE.

B mnepBoil miaBe wucciegoBaHbl TEOPETUUECKUE pa3pabOTKH B 00JacTu
KOMMYHHUKAIIMM W PEKJIaMbl, OCHOBHbBIE TMOJIO)KEHUS MApPKETUHra M OpeHAuHTra, a
TaK)X€ OCHOBHBIE ()YHKIIMU OpEHI0B B KOMMYHHUKAIIMIOHHOM IIPOLIECCE.

Bo Bropoil I71aB€ ONMUCHIBAIOTCS SKCIOPTHBIE MPOJAXKH KUTAWCKUX
aBTOMOOWJIBHBIX OPEHJIOB 3a MOCJIEAHUE TObl U JAHHBIE O MPOJaXKaxX KUTAUCKUX
apToMoOwield B bemapycu, paccmarpuBaercs pekjaMHas — KOMMYHUKAaIIUs
KUTAaUCKUX aBTOMOOWJIBHBIX OpeHJ0B B bemapycu, parorcss pekoMeHJaluu 1o
NOBBIIIECHUIO A(P(HEKTUBHOCTH KOMMYHHMKAlUM KUTAHUCKUX aBTOMOOMJIBHBIX
OpennoB B benapycu.

TeopeTnueckoi 6a30i JaHHOTO UCCIEAOBAHMS MOCIYKHIIA HayYHbIE pabOThI
. Aakepa, . Kotnepa, JI. Uepnartonn, K. H. Kandepepa, . U. [llapkona,
B.Ilepuuss u napyrux aBTOPOB, YbM TEOPETHUECKHE pa3padOTKUM B 00JacTu
OpeHIuHTa 1 KOMMYHHUKAIMHU J€XaT B OCHOBE aHAJIN3a.

B kauecTBe METOJOB HCCIIEIOBAaHUS OBUIM HCIOJIB30BaHbL: CTPYKTYPHO-
(GYHKIMOHANBHBIA aHAJINW3, KIACTEPHBIA aHalM3, OOBEKTHO-OPUEHTHUPOBAHHBIN
MOJIX0JI, SKOHOMUKO-CTaTUCTUYECKUE METOAbl cOopa U 00pabOTKH MH(pOpMAIUH,
METO/Ibl CPAaBHEHHSI U 000OIIEHUS, @ TAKKE CUCTEMHBI METO/I.



