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AHHOTALIMSA

1. Ctpykrypa 1 00beM TUILIOMHOM padoThI

JlumioMHast paboTa COCTOWT W3 OTJIABJICHHs, pedepaTa AUIUIOMHON padOTHI,
BBEJICHMSI, TPEX TJIaB, 3aKIIOUCHUs, 9 wWiumrocTparnuii, 7 TaOmuI, 3 NPUIIOKECHHUS,
CIIMCKa MCIOJIb30BaHHBIX UCTOUYHHKOB. OOmuii 00beM paboThl coctaBisier 71 cTpa-
Hull. CNHCOK KCMOJb30BaHHBIX MCTOYHUKOB 3aHUMAET 4 CTpaHUIlbl U BKItouaeT 49
MTO3ULIHAM.

2. IlepevyeHb KIII0OYEBbIX CJI0B

MAPKETHUHI'OBbIE KOMMVYHUKAIINM, MAPKETHUHI', PEKJIAMA,
[MPOABMXEHUE, CBA3M C OBILIECTBEHHOCTBIO, UMUJIK, TOCTUHNY-
HbIN BU3HEC.

3. Texkcr aHHOTALMH

Obvekm uccredoganus — MapKeTUHroBble kommyHukanuu OOO «MIIC-
Orenby.

IIpeomem uccaedosanusi — MApKETUHTOBasi KOMMYHHKAIIMOHHAS TIOJIUTUKA U €€
0COOEHHOCTH B TOCTUHUYHOMN CEKTOPE.

Llenv uccnedoeanus — WCCIEOBaHWE MAPKETUHIOBOW KOMMYHUKAI[MOHHOW
MOJIMTUKYA TOCTUHUIIBI U HAMPABJICHUS €€ Pa3BUTHSL.

Memoovl uccnedosanus. CpaBHUTEIbHBIA aHAJIN3, CUCTEMHBIM MOJIX0/, 00IIIe-
Hay4YHBIE METOJIbI aHau3a u cunreza, SWOT-ananus.

llonyuennvie umoeu u ux Hosuzna. B paboTe pacCMOTpPEHbI aKTyalbHbIE TEH-
JICHIIUY BHEAPECHUS U Pa3BUTHUSI MAPKETUHTOBBIX KOMMYHUKAIUNA B chepy TOCTUHUY-
HOTO OM3HEca.

Jlocmoseprocms mamepuanog u pe3yromamos OuniomHou pabomuvl. Vlcnomns-
30BaHHbIE MaTepuajbl JOCTOBEPHbIMU. PaboTa BBINOJIHEHA caMOCTOSTEILHO. JlocTO-
BEPHOCTb OIPENEIAETCS CaMOCTOATENbHO COOPAHHBIMU OOLIEHPUHATHIX M HAY4YHO
000CHOBAaHHBIX METOJIOB aHaJIM3a MPUBJICYCHHBIX TAHHbBIX.

Pexomenoayuu no ucnonvsosanuio pezyromamos pabomuwi. Pe3ynbrarsl pado-
Thl MOTYT OBITh UCHIOJB30BaHbI B TpakTuyeckoi AestenbHocTd OO0 «MIIC-Otenby.



AHATALBIS

1. Ctpykrypa i a6'ém abInIoMHAaH mpanbl

JIpITIoOMHasi Tpara CKJajaeniia 3 3MecTa, padepara IbIIIJIOMHAN Mpalbl,
YBSI3CHHS, TPOX KipayHIKOY, 3aKIIOUdHHSA, 9 imtocTpareid, 7 Tabmim, 3 magaTky,
CHic-Ka BBIKAPBICTAHBIX KPBIHIL. ATrynbHbI a0'ém mpaisl ckiaaaae 71 craponky. Cric
BBIKAPBICTAHBIX KPBIHII] 3aiiMae 4 CTapoHKI 1 Ykitouae 49 masiipli.

2. IlepaJiik KJII0YaBBIX CJI0Y

MAPKETBIHI'ABBISI  KAMVYHIKAILIBI, MAPKETBIHI, P3KJ/IAMA,
IIPACOYBAHHE, CVYBS3I 3 T'PAMAJICKACIIIO, IMIJIK, T'ACIIHIYHBI
BI3HEC.

3. Taxer anaranbli

Ab'exm Oacnedasanns — MapkeTbiHTaBblsl KamyHikanbll TAA "MIIC-T"aTane".

lIpaomem oacnedasanus — MapKeThIHTaBasi KAMYyHIKAIlbI{HAS TATITHIKA 1 5I€
aca0JiBacIll ¥ racijiHiYHai CEKTaphbl.

Mbma dacnedasanns — nacielaBaHHe MapKeThIHTaBall KaMyHIKalbliiHA
NaJITHIK] TACHIHIIBI 1 HAIIPAMKI sie pa3BILLAL.

Memaovwl 0acnedasanns: napayHaIbHBI aHAJII3, CICTAMHBI TIAJILIXO/I, aryJbHa-
HABYKOBBISI METaJIbl aHaNI3Y 1 ciHT33a, SWOT-ananis.

Ampoimanvis 6viHiKi i ix HagizHa. Y padolie pas3riieKaHbl aKTYaJIbHbIS
TOHJIPHIIBI1 YKapaHEHHS 1 Pa3Billlld MapKEThIHT-TaBbIX KaMyHIKaIlbIil y cepy
racijiHiyHara Gi3Hecy.

Jlaxnaounacyb mamapwisanay i 8bIHIKAY ObINIOMHAU npaysl. BeIKapbICTaHbIsA
MaTAPbISIIBI 1 BBIHIKI ABIIIJIOMHAN Mpanbl 3'ayiIstonna qakiaaabiMi. Pabota BeikaHaHa
camactoiiHa. [[>yHacip BeI3Havaela caMacToiiHa cabpanbiMi (PaKThIYHBIMI J1a]13€-
HBIMI 1 BBIKAPBICTAHHEM aryJIbHAMPBIHATHIX 1 HAYYHOOOOCHOBAHHBIX METaJay aHAII3Y
NPBILATHYTHIX 1a/13€HBIX.

Paxamenoaywli na evikapvicmanni gvinikay npaysl. BeHIKl pabOTHI MOTYIIb
ObILb BHIKApPBICTaHbI ¥ npakThiuHail A3eiHacul TAA «MIIC-T'atensy.



ANNOTATION

1. Structure and scope of the diploma work

The diploma work consists of diploma work assignment, table of contents, di-
ploma work summary, introduction, 3 chapters, conclusion, 9 illustration, 7 tables, 3
addendum and list of references. Total scope of work is 71 pages. The list of refer-
ences occupies 4 pages and includes 49 units.

2. Keywords

MARKETING COMMUNICATIONS, MARKETING, ADVERTISING,
PROMOTION, PUBLIC RELATIONS, IMAGE, HOTEL BUSINESS.

3. Summary text

The object of the research — marketing communications of MPS-Hotel LLC.

The subject of the research — marketing communication policy and its fea-
tures in the hotel sector.

The purpose of the research — research of the hotel's marketing communication
policy and directions of its development.

Method of the research: comparative analysis, systems approach, general sci-
entific methods of analysis and synthesis, SWOT analysis.

The results of the work and their novelty. The work examines current trends in
the implementation and development of marketing communications in the hotel busi-
ness.

Authenticity of the materials and results of the diploma work. The materials
used and the results of the work are authentic. The work was composed independent-
ly. Reliability is determined by independently collected actual data and the use of
generally accepted and scientifically grounded methods of data analyzing.

Recommendations on the usage. The results of the work can be used in the
practical activities of MPS-Hotel LLC.



