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AHHOTALMSA

Cmpykmypa u o6vem ouniomuou pabomol: 68 cTpaHull, 2 TPUIOKEHHS, 56
UCIIOJIb30BaHHBIX UICTOYHHUKOB.

Kniouesvie cnoea: KOMMYVYHUKAILA, TEXHOJIOT' MU
KOMMYHUKAIINN, JUYHBIA FPEHJ, ITEPCOHAJIBHBI BPEHJIVHT,
UMUK, BPEH/IUHT .

Obvexm  Ouniomuou  pabomel —  COBOKYIHOCTh  TEOPETUUYECKHX,
METOJIOJIOTUYECKUX U MPAKTHUECKUX aCTIEKTOB JJMYHOTO OpEHINHTA.

Ilpeomem  OunnomHnoti pabomevl — TEXHOJNOTUU (POPMUPOBAHUA U
NOJJIEP>KaHUS JINYHOTO OpeH/Ia.

L]envro TUIIIIOMHOM paOOTHI BISAETCS BhISIBICHUE 3(PPEKTUBHBIX TEXHOJIOTHIA
dbopMUpOBaHUA U TIOJACPKAHMS TUTHOTO OpeH/Ia.

Mertononorudeckyro 0azy AUIUIOMHOM pabOThl COCTAaBJISIET CHUHTE3 U
00001IeHne TeopeTuyeckor uHOpMalMK O TOHATUH <JIMYHOTO OpeHay.
WNHAyKTUBHBIN U CPAaBHUTEIBHBIN aHAU3bl H3BECTHBIX CIIOCO00B (POPMUPOBAHUS U
MOJIICpKaHUs TIEPCOHATILHOTO OpeHa, U3YUYeHHUE NEATEIbHOCTH PYCCKOSI3BIYHBIX
CIEIUAIIMCTOB T10 INYHOMY OpEeH/Ty B cOLMalibHOM ceTu Instagram (MeTo 1 KOHTEHT-
aHanv3a), TPOBEACHHE psifa TIyOMHHBIX HWHTEPBBIO Y  MPAKTUKYIOIIUX
CHEIUAINCTOB, oOJaaareneil (PakTUYECKOro JHMYHOTO OpeHaa. 3aBeplaroliuM
3TamoM pabOTHl SIBISETCS OMNpPEAENICHHE OCHOBHBIX MPAKTHUYECKUX TEHCHITUI
SBIICHUS, a TaK)Ke pa3pab0oTKa HOBOW KOHIIETIIIMH MOHUMAaHU JIMIYHOTO OpEHINHTa,
MOCIIeI0BAaTEIbHON U MOAPOOHOM CTpaTErny MOCTPOCHUS U TIOACPKAHUS TTIHOTO
OpeH/1a Ha UX OCHOBE.

Hayunas noeusna ouniomuou pabomel CBs3aHA C HCCIEIOBAaHUEM
MaJIOM3YYEHHOTO TIOHATHUS «JIMYHBIA OpEH», CHCTEMATH3allul TEOPETHYECKHX,
METOJIOJIOTUYECKUX U MTPAKTUUYECKUX ACTICKTOB SIBJICHUS.

lIpakmuueckas 3Hauumocms pabomuvl 3aKIOYAETCS B HCCIEIOBAHUU
PYCCKOSI3BIYHOTO PBIHKA MOTPEOUTENEeH U MPOJABIOB YCIYT MO JIUYHOMY OpeHIy,
BBISIBJICHUM AaKTyaJbHBIX MPAKTHUECKUX TEHJACHIMH B 00JACTH TEPCOHAIBHOTO
OpeHaMHra, a Takke pa3paboTKe aBTOPCKOW KOHIICTIMK MOHUMAHHS JIMYHOTO
OpeHaMHTa, TOCIEAOBATEIPHOW ¥ TMOAPOOHOM CTpaTerMW TOCTPOCHUS W
MOJIZICpKaHUS JINYHOTO OpeH/Ia Ha X OCHOBE.

ABTOp TOITBEPKAAECT OOCMOBEPHOCHb MAMEPUALO8 U pPe3YIbmamos
OUNIOMHOU pabomwl, a TAKKE CAMOCTOSITEILHOCTD €€ BBITIOJTHEHHUS.

Obnacms  803MOJNCHO20 ~ NPAKMUYECKO20  NPUMEHEHUs:  PE3yJbTaTbhl
UCCIICIOBaHMS JaHHOW JUIJIOMHOW pabOThl MOTYT OBITh HCIOJB30BaHBI Kak
CHeIMATUCTaMi B OOJAaCTH MapKeTHHTa, OpeHAWHTra, KOMMYHHKAIMH, TaKk W
LIMPOKOW ayIUTOPUEH B LIENAX MOBBIIICHUS Ka4yeCTBa CBOEH KU3HMU.



AHATALBIS

Cmpykmypa i a6'ém oOwviniomuau npaywvl. 68 crapoHak, 2 mamatki, 56
BBIKAPBICTAHBIX KPBIHIII.

Kniouasvia cnosvi: KAMYHIKALIBIA, TOXHAJIOT'TT KAMVYHIKAILIBII,
ACABICTBI BPOH/I, TEPCAHAJIBHbBI BPOHIBIHT, IMIJIXK, BPOH/IBIHI .

Ab'exm OvinnomHatl npaysl — CYKyIMHACIH TIAPITHIYHBIX, METATAJIATYHBIX 1
NPAKTBIYHBIX acTeKTay acabicTara OpIHIBIHTY.

IIpaomem oOwvinnomuau npayst — TIXHANOTI (apMipaBaHHS 1 MAATPIMAHHS
acabictara OpaHJa.

Mbsmaii Ovinomuall npaysl 3'yIsAeIa BeISyIeHHE d3PEKTHIYHBIX TIXHAJIOTIN
(dapmaBaHHs 1 MaATpbIMaHHI acalictara OpsHAA.

Memaoanaziunyto 6a3y ABIILUIOMHAN Mpailbl CKIagae CIHTA3 1 abaryJbHEHHE
TIap3ThluHail 1H(papmanel a0 naHAunmi «acabictara OpaHAa». I[HAYKTBIVHBI 1
napayHajlbHbl aHAII3Bl BAJOMBIX crocabay ¢apmipaBaHHsA 1 NaATPbIMaHHS
nepcaHajibHara Op3HJa, BBIBYYSHHE [3€HHACILI PYCKaMOYHBIX CIEUbLUIICTay Ma
acabicTeIM OpaHA3e ¥ canplsuibHail cetipbl Instagram (MeTan KaHTIHT-aHAII3Y),
NpaBs3€HHE WIPpary TJBIOIHHBIX IHTIPB'I0 Y MPAKTHIKYIOUBIX CHELBIUIICTAY,
ynananpHiKay (akThlyHara acadicrara Op3HJa. 3aBspllajbHBIM 3TanaM padoThI
3'ynsenua BbI3HAYDHHE ACHOYHBIX NPAKTBIYHBIX TOHADHIIBIM 3'ABbI, a Takcama
pacrpalioyka HoBail KaHIPIIbI pa3yMeHHs acadictara Op HIBIHTY, MacsI0yHaH 1
naapalsa3Hail cTparTarii nady 0Bkl 1 MaATPbIMaHHS acadicTara OpIH/a Ha 1X aCHOBE.

Hasykosass mnaeisna npIIUIOMHAd palOOThl 3BS3aHAa 3 JaciieIlaBaHHEM
MajaBbIByYyaHara TMaHSIIA «acadiCThl OpAHA», CICTAIMAThI3allbll TIAPITHIYHBIX,
MeTaJanariyHblX 1 MPaKThIYHBIX ACTIEKTaY 3'SBbI.

llpakmuelunas 3Haunacys palbl CKIagacIa ¥ aacienaBalti pyckaMmoyHara
phIHKA CHAXBIYIIOY 1 Tpagayroy mnaciayr ma acabicThiM OpaHI3€, BBISYICHHI
aKTyaJbHBIX MPAKTBIYHBIX TAHADHIIBIA y BOOJACII MepcaHajgbHara Op3HIBIHTY, a
TakcaMa pachparoyibl ayTapckail KaHIPIIbI pasyMeHHs1 acabicTara OpIHJBIHTY,
naciasAoyHaH 1 naapads3Haii cTpararii madyaoBbl 1 HaATPhIMaHHI acabictara OpaHaa
Ha 1X aCHOBE.

A¥Tap naussipaxae 0akiaoHacyb Mamapuliiay i 8bIHIKA) ObINIOMHAU NPpaybl,
a TakcaMa CaMaCTOMHACIb 1€ BbIKAHAHHS.

Bobnacyv mazuvimaca npakxmeiynaza npblMsAHeHHsA: BBIHIKI JacielaBaHHS
r3Tail JbIIIIOMHAN paboThl MOTYI[h OBbIIb BEIKAPBICTAHBI SIK CHIEUbISUTICTaM] ¥ rajiHe
MapKEeThIHTY, Op3HJBIHTY, KaMyHIKallbli, TaKk 1 IIBIPOKAa ayJIbITOPBIAN y MAITax
MAaBBIIIIHHS SKACIl CBANTO KBILILIS.



ABSTRACT

The structure and volume of the thesis: 68 pages, 2 appendices, 56 sources.

Keywords: COMMUNICATION, COMMUNICATION TECHNOLOGIES,
PERSONAL BRAND, PERSONAL BRANDING, IMAGE, BRANDING.

The object of the thesis is a set of theoretical, methodological and practical
aspects of personal branding.

The subject of the thesis is technologies for the formation and maintenance of
a personal brand.

The purpose of the thesis is to identify effective technologies for the formation
and maintenance of a personal brand.

The methodological basis of the thesis is the synthesis and generalization of
theoretical information about the concept of «personal brand». Inductive and
comparative analyses of known methods of forming and maintaining a personal
brand, studying the activities of Russian-speaking personal brand specialists on the
social network Instagram (content analysis method), conducting a number of in-
depth interviews with practitioners, owners of an actual personal brand. The final
stage of the work is to identify the main practical trends of the phenomenon, as well
as to develop a new concept for understanding personal branding, a consistent and
detailed strategy for building and maintaining a personal brand based on them.

The scientific novelty of the thesis is associated with the study of the little-
studied concept of «personal brand», the systematization of theoretical,
methodological and practical aspects of the phenomenon.

The practical significance of the work lies in the study of the Russian-speaking
market of consumers and sellers of personal brand services, the identification of
current practical trends in the field of personal branding, as well as the development
of the author's concept of understanding personal branding, a consistent and detailed
strategy for building and maintaining a personal brand based on them.

The author confirms the reliability of the materials and results of the thesis,
as well as the independence of its implementation.

Scope of possible practical application: the results of the research of this
thesis can be used both by specialists in the field of marketing, branding,
communications, and by a wide audience in order to improve their quality of life.

BBEJAEHHUE



NHauBHyanus3M sIBJIIETCS. OJHUM U3 HEOCIIOPUMBIX TPEHIOB COBPEMEHHOTO
o0IIecTBa, KOTOPBIA MPOSBIACTCS B CTPEMJICHUHU JIIOJCH K JAEMOHCTpAIlUU CBOCH
YHUKAJIBHOCTH, CaMOBBIPQXEHUI0O M He3aBUCUMOCTH. OH OTpakaeT CHIBHUI B
NPEANOYTEHUSAX M LEHHOCTSIX, KOrja JIOAU Bce OOJIbIIe OPUEHTHPYIOTCS Ha
WH/IMBHUIyaJIbHbIE TOTPEOHOCTH U KEJIaHUs1, BMECTO TPATUIIMOHHBIX KOJUIEKTUBHBIX
HOpM 1 cTaHgaptos [50].

Brnusinue nnauBuayann3mMa npoHUKAeT B pa3indHble c(hephl )KU3HU, BKIIOYAS
MapKeTHUHT W OpeHAuHr. HampsMmyio CBSI3aHHBIM C STHM KOHIIETITOM SIBJISICTCS
NOHATHE <JIMYHBIA Opena». IlepcoHanbHbIi OpeHI OTHOCUTCS K YHUKAJIbHOU
UJEHTUYHOCTH M CAMOBBIPAKEHUIO TUYHOCTH B KOHTEKCTE NPO(ECCHOHATBHON UK
JUYHOW XKU3HU. DTO MOHATHE MOAPA3yMEBAET, UTO JIFOJAH MOTYT paccMaTpHUBaTh
cedst kak OpeHapl, GOpMHPYST CBOE YHUKAJIbHOE MMHJK M MO3WLHUOHUPOBAHUE,
1oJIy4asi BO3MOKHOCTh KOHKYPHPOBATh C MOJHOLUEHHBIMU OpeHAaMH, OTPOMHBIMH
KopropauusMu. JIMYHbIA OpeHAMHI CTAHOBUTCS Bce 0OO0Jee BaXXKHBIM B 3IOXY
COLIMAJIBHBIX ceTed M UU(QPOBBIX IUIATGOPM, A€ JIOAM HMEIT JOCTYN K
CaMOBBIPAXKEHUI0, CBOOOHOMY BEIEHHIO KOMMEPUYECKOM JIEATETbHOCTH, CTPEMSITCS
CO31aTh U MOJAEPKUBATH CBOE OHJIAMH-TIPUCYTCTBUE U ONPEAEIICHHBIN 00pas3.

®opMUpOBaHUE TUYHOTO OpeHAa UMEET MHOKECTBO IIPEUMYILECTB HE TOJIBKO
Uit OJOrepoB W WHAMBUAYAJIBHBIX MpEANpUHHUMATENICH, HO W 1 OusHeca.
[Io naHHBIM KpyIHEWIIEW aMEPUKAHCKOM HE3aBUCHMOW HCCIEN0BATENBCKON
KoMITaHuu B cdepe mapkerunra, Nielsen, 92% omporeHHBIX OoJbIlIe TOBEPSIOT
peKOMEHIaIuAM Jrojiei, ueM OpenmoB; M3 uccnenoBanus kommannu BRANDfog,
3aHMMAIOUIEHCSl CO3JaHUEM TMEPCOHANBHBIX OPEHIOB TOM-MEHEIKEPOB B OHJIANH-
MPOCTPAHCTBE, HM3BECTHO, 4TO 82% JroAei ¢ OOJbIIEH BEPOATHOCTHIO KYIIST
IPOAYKT TOM KOMIIAHWU, Y€H PYKOBOJUTEIh AKTHUBHO BEAET Ce0Sl B COLICETSX;
To ke uccnenoBanne BRANDfog ormewaer, uro 77% otmaayT mnpennouyTeHue
NPEIPHUITHIO, TJIC COIICETH YCIENTHO BeAET MMEHHO COOCTBEHHHMK [47].

AKTYaJIbHOCTh JIaHHOM TEMbl MpOSIBISETCA M B TOM, YTO [IOKa
MCCIIE0BATENIN HE MOTYT ITPUMTH K €EAMHON TOUYKE 3PEHUSI O TOM, YTO TAKOE JIMYHBIN
OpeHa, Kak OH (OPMHPYETCS M CTOUT JIM €r0 BOOOIE BBIACISTh M3 CUCTEMBI
Openaunra? [logoOHbIE AUCKYCCUU MOAKPEIUISIIOTCS MOCAEAHUMH MPAKTUYECKUMHU
TeHJICHIIUSIMU B chepe mHDOpMaIMOHHOTO OM3Heca. 3aX0/s B COIMATIbHbBIE CETH,
MbI MOYKEM Ha0JII0AAaTh JECATKH HACTABHUKOB MO (POPMUPOBAHUIO U MOIACPKAHUIO
JUYHOTO OpeHia, 4be 00pa3oBaHUE M KOMIETEHTHOCTh 3a4acTy0 Mbl HE MOKEM
IpoBepUTh. B CBSA3M € 3THUM MBI MOJTY4YaeM MCKaXXEHHBIE MPEACTaBICHUS O
paccMaTpuBaeMOM MOHSITUHU U MPOLECCE.

Takum 00pa3zoM, meJib Haied paboTbl — MPOAHATUZUPOBATH TEOPETUUECKUE
U TpaKTUYECKHe aclekTbl (OPMHUPOBAHMUS W TOJAJIEPKaHUS JHUYHOTO OpeHpa,
BBISIBUTH TEKYIIIUE TEHJECHIIMU B 3TON 00JIaCTH, MPEIJIOKUTH CIIOCOOBI MOBBIILICHUS
3¢ (HEKTUBHOCTH JIMYHOTO OpeH/1a Ha MPAKTHUKE.
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JUIst TOCTH>KEHUS L€ MPEACTOUT BBIIIOJIHUTD CIAEAYIOIINE 3aJa4H:

1) paccMOTpeTh MOAX0/IbI K TOHATHUIO JINYHOTO OpeH/Ia;

2) M3y4UTh W3BECTHBIC TEOPETHYECKUE METONbl (OPMUPOBAHHUS U
MOJ//Iep KaHusl IMYHOTO OpEeH/1a;

3) TpoBECTH UCCIIEAOBAaHUE CITOCOO0B (HOPMHUPOBAHHS WU TOACPIKAHUS
MEPCOHAJIBHBIX OPEHI0B B PyCCKOS3BIYHOM MPOCTPAHCTBE;

4) BBISIBUTH aKTyaJIbHBIC MPAKTUICCKHAE TCHICHIINY JIMIHOTO OPCHINHTA;

5) npemtokuTh crocoObl MOBHIIIEHUS 3()(PEKTUBHOCTH WCTIOIH30BAHUS
JMYHOTO OpeH/1a Ha TPAKTHUKE.

Teopernueckoil 0a30ii Hay4yHO-HCCJIEAOBATEIBCKOU PAOOTHI SBISIOTCS
WHTEPHET-PECYpChl U Hay4yHble paboThl crnenyromux aBTopoB: C.B. JKennosa, .
Kotnepa, T.H. Ilatpaxunoii, S.B. Cymxko, C.I'.JIutke n apyrux.

IMnupuyeckass 0a3a UCCIEIOBaHUS: pE3yibTaTbl KOHTEHT-aHAJIW3a
npodunael CrneuualucToB MO JUYHOMY OpeHAy B colualnbHOW cetu Instagram,
pe3ynbTaThl TITyOUMHHBIX UHTEPBBIO C MPAKTUKYIOIIUMH CIIEHHUATUCTAMHU B Pa3HbIX
oOnactTsix, ¢ obOnamarensiMu 3(PQEKTUBHBIX TNEPCOHAJIBHBIX OpEHIOB Ha
PYCCKOSI3bIYHOM MTPOCTPAHCTBE.

Metoabl uccjie0oBaHUsI: B pabOTe HCHONB3YIOTCA METOJbl CHHTE3a U
000011IeHNs, KOTOpPbIC MO3BOJSIOT CHOPMHUPOBATH TMOHATHE O JUYHOM OpeHJIE.
WHOYyKTUBHBIA W CPAaBHUTEIBHBI METOAbl MPUMEHSIOTCS B aHAJINU3E€ CIHOCOOOB
dbopMHpOBaHUS W TOAJEPKAHMS JIMYHOTO OpeHAa, B OMNPEAEICHUU OCHOBHBIX
MPaKTUYECKUX TEHACHIINH SIBJICHUS, a TAKKE BBIPAOOTKE pEKOMEHIALINA.

CTpyKTypa AUIUIOMHON pabOThI CKIaJIbIBa€TCA C BBEIAEHUS, Tpex rias (3
paszesnia B epBoii U 3 BO BTOPOM U TPETEH IJIaBaX COOTBETCTBEHHO), 3aKJIFOYEHUS U
CIUCKA HUCIIOIb30BAaHHOM JIUTEPATYPHI.

O6bém  pabotel  coctaBmsier 68 crpanun. KommdectBo  equHMII
MCIIOJIb30BaHHBIX HCTOYHUKOB — 56 HANMEHOBAHU.



