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PE®EPAT

HNunomuas pabora: 60 ¢, 6 puc., 10 Tabmn., 36 HCTOYHUKOB
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O0beKT nccief0BaHMs: MUPOBOM PHIHOK TYPUCTHYECKUX YCIYT.

IIpenmer wuccienoBaHusi: OCOOCHHOCTH pPAa3BUTHUS MHPOBOTO PBIHKA
TYPUCTHUYECKHUX YCIIyT HA COBPEMEHHOM 3Tarle.

Heab pa0doTbl: BBIABUTH MEPCIEKTHBBI PA3BUTHS MHUPOBOTO PbIHKA
TYPUCTHYECKHUX YCIIYT.

Metoabl uccie0BaAHMSA: AaHAIN3, CUHTE3, UHIYKIWH, T1€AyKIUU, CPABHEHHS,
OMHCAaHMUS.

HccienoBanuss ¥ pa3spadOTKHU: ONPENEICHO IOHATHE W POJb PBIHKA
TYpPUCTHUYECKUX YCIYyr B pa3BUTUM DSKOHOMHUKH; HM3yY€Ha CTPYKTypa pbIHKA
TYPUCTHYECKUX  YCIYyr; OTPaXEHbl OCOOCHHOCTH  YOPABJICHUS  PBIHKOM
TYPUCTHUYECKUX YCIYT; BBISIBJIEHBI OCOOEHHOCTH BIUSHUSA TYPUCTUUECKUX PECYPCOB
Ha Pa3BUTHE MUPOBOTO PbIHKA TYPUCTHYECKHUX YCIIYT;

JJieMeHTbl HAYYHOW HOBHU3HBI: BBISIBIICHBI OCOOCHHOCTU BIUSHUSA
TYPUCTHUYECKUX PECYPCOB Ha pa3BUTHUE MUPOBOTO PhIHKA TYPUCTUYECKHUX YCIIYT;

O0sacTh BO3MOKHOIO NMPAKTHYECKOT0 NMPUMEHEHUsl: YUEOHbI Mpolecce
BI'V.

ABTOp pabOTHl TOATBEP)KIAET, YTO TMPHUBEJICHHBII B HEW pacyeTHO-
aHATUTUYECKUN Marepuan MpaBUIBHO W OOBEKTHBHO OTPAXAET COCTOSTHHUE
HCCIIEyEMOI0 IMpOLECCa, a BCE 3aWMMCTBOBAHHBIC W3 JIMTEPATYpPHBIX U JPYTHUX
VMCTOYHUKOB TEOPETUYECKHUE, METOAOJIOTUYECKUE U METOAUYECKUE TOJIOKEHUS U
KOHLIETILIUH COMPOBOXKIAKOTCS CChIIIKAMU HA X aBTOPOB.



ANNOTATION

Thesis: 60 pages, 6 figures, 10 tables, 36 sources

TOURIST MARKET, ESSENCE, ROLE, STRUCTURE, MANAGEMENT,
PRC, ANALYSIS, DEVELOPMENT

The object of the study is the international market of tourism services.

The subject of the research is the features of the development of the
international market of tourism services at the present stage.

Purpose of the work: to identify prospects for the development of the global
tourism services market.

Research methods: analysis, synthesis, induction, deduction, comparison,
description.

Research and development: the concept and role of the tourism services
market in economic development is defined; the structure of the tourism services
market has been studied; features of management of the tourism services market are
reflected; the features of the influence of tourism resources on the development of
the world market of tourism services have been identified;

Elements of scientific novelty: the features of the influence of tourism
resources on the development of the world market of tourism services have been
identified;

Area of possible practical application: educational process of BSU.

The author of the work confirms that the calculation and analytical material
presented in it correctly and objectively reflects the state of the process under study,
and all theoretical, methodological and methodological provisions and concepts
borrowed from literary and other sources are accompanied by references to their
authors.



