Kapmora [lepec, aBTop Teopuu TeXHHKO-DKOHOMHUYECKHX TapagurM. OHa cuuTaer,
4TO «(HHAHCOBBIE ITY3BIPI» — HEOTheMIIeMast 4acTh (pa3bl arpeCCUBHOTO Pa3BUTH,
KOTJIa TOBApy WM yciyre Tpedyercsi Oonblioe (PMHAHCHPOBAHUE ISt OBICTPOTO BbI-
XO07la Ha PBHIHOK, & TOSIBJICHUE JAHHOTO «ITy3BIPsD» MPENOCTaBIseT TAKyl0 BO3MOXK-
HOCTb ¥ CHOCOOCTBYET OBICTPOMY BBIXOIY HOBBIX TOBapoB [3].

Takke B KauecTBE MOJOKUTEIBHBIX ACTIEKTOB OTMEUaeTcs, 4To B (hasze pocra
«ITY3BIpsD» PBIHKU MOI'YT MNOITIOTUTH BCC HAIlCYaTaHHBIC rOCyaapCTBOM JICHBI'U,
a oTOMY MH(IISLUS IPaKTUYEeCKU He OyaeT yBeauuuBarbes. Kpome Toro, Bee xe
HEKOTOPbIE MHBECTOPbI MOI'YT HEIIIOXO 3apa00TaTh Ha ILy3bIPSIX».
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YouTube is an American online video sharing and social media platform
headquartered in San Bruno, California, United States. Accessible worldwide, it
was launched on February 14, 2005, by Steve Chen, Chad Hurley, and Jawed
Karim. It is owned by Google and is the second most visited website in the world,
after Google Search [1]. YouTube has more than 2.5 billion monthly users [2].

In the context of fan community relationships, internet celebrities are becoming
the core driving force of YouTube e-commerce. The relationship between internet
celebrities and their fans allows various types of YouTubers, such as food bloggers,
beauty bloggers, and game streamers, to become internet celebrities and bring
their own traffic. As a result, internet celebrity live streaming has also been given
a new meaning: “Value Interaction.” This has injected new vitality into YouTube
e-commerce. In Figure One, we can also see the number of superstars or creators
in countries, on September 15, 2022, the United States was home to 266 creators
with more than 10 million followers, which made it the country with the highest
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number of supernova creators on YouTube worldwide. India ranked second, with
188 supernova creators, followed by Brazil with 80 [3].
Number of supernova creators on YouTube worldwide 2022

Number of supernova creators
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Figure 1. — Number of YouTube creators with more than 10 million followers
worldwide in September 2022, by country [3].

On one hand, using internet celebrities as a gateway for traffic, “internet
celebrity product reviews” have become a new channel for consumers to discover
products. Users can directly select products showcased by internet celebrities on
the product shelves below the videos, connecting the activities of watching videos
and purchasing products, thereby reducing the cost of choice and transaction. On
the other hand, the relationship between brands and consumers, through internet
celebrities, has transformed from one-way value delivery to two-way value
collaboration. In the interactive experience between fans and internet celebrities,
all product attributes are perfectly displayed, product marketing is realized,
and product sales have a stable direction. This not only helps brands establish
connections with consumers but also reduces marketing costs and expands
marketing channels. In marketing design, YouTube earns channel commissions
by setting up a “Merch Shelf” rather than charging fees to internet celebrities. In
higher-level partnerships, YouTube also collaborates with brands like Teespring,
Crowdmade, DFTBA, and others, helping internet celebrity users customize brand
merchandise and earning commissions from the sale of these products as revenue.

The Multi-Channel Network (MCN) emerged on YouTube in 2011 as a new kind
of online intermediary. The value of MCN:ss lies in providing comprehensive support
to exclusive users like internet celebrities and bloggers. Their functions encompass
specialized services throughout the entire process, ranging from content production,
product management, to business marketing, financial planning, and more. The role
of MCN network agents offers full-fledged business support for YouTube, helping it
achieve stable profits through internet celebrities. Therefore, MCNs also participate
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in revenue sharing as partners with YouTube. As resource providers, YouTube first
deducts a 45% channel fee from the total revenue, with the remaining 55% going
to MCNs and internet celebrities. The collaboration between MCNs and internet
celebrities can be likened to a relationship between ‘“behind-the-scenes” and “on-
stage.” Internet celebrities take the stage to endorse brands and attract traffic, while
MCNs work backstage to precisely match the personalities of internet celebrities
with brands, integrate marketing plans, package and operate internet celebrities, and
assist in attracting traffic. In terms of content production, internet celebrities try, use,
and review products in their live broadcasts, while MCNs in the background gather
consumer psychology, buying motivations, and purchasing power information
through data analysis to provide precise content customization and production. In user
management, internet celebrities interact with fans in the live broadcast, while MCNs
track fan interaction enthusiasm in real-time and carefully plan the timing, frequency,
and format of distributing benefits such as gifts and coupons. In summary, MCNs can
quickly turn internet celebrity products into bestsellers, resulting in a high conversion
rate for viewers becoming customers. This collaborative model establishes a new
mechanism for online marketing, combining “social media + e-commerce.”
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Maueiii Ou3HeC — 3T0 GopMa MpeANPUHUMATEIBCTBA, B KOTOPOH 3a/1eHCTBO-
BaHbI HEOONBIINE HE3aBUCHMBIE GUPMBI M Npennpuatus. Kpurepun oTHeceHUs
K MajoMy OHM3HECY pa3iHyaroTCsl B 3aBUCHMOCTH OT CTpaHbl, OTpacid u T. A,
HO, KaK IPaBHJIO, BKJIIOYAIOT CIEIYIOMKe: HeOOIbIIOe KOINIECTBO paOOTHHKOB,
a Taxoke HeOoIbIIoH rofoBoi 060poT. [Tpu 9TOM Masnble NPEANPUATHS UMEIOT HUC-
KITFOUUTEIIbHYI0 BAXXHOCTH JUIS SKOHOMHKH JIFO0OO0# CTpaHBbl, TIOCKOJIBKY obecrie-
YUBAIOT CO3aHHME HOBBIX PAOOYMX MECT, MCIIOJIB3YIOT MECTHOE CBHIPhE, ILIATST
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