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NT'PbI

O0beKT ucciieI0BAHNUS — SI3bIKOBAs UTPa.

IIpeamer ucc/ie0BaHMSI — MEXaHU3Mbl peaU3alMU SI3bIKOBOW WIPHI B
AHTJIOSI3BIYHON pEKIIaMe.

Leab 1aHHOTO MCCIEOBaHUS 3aKII0UACTCS B PACCMOTPEHUN OCOOCHHOCTEH
(GYHKITMOHUPOBAHMS SI3BIKOBOW UTPHI B IPOCTPAHCTBE AHTIIOSI3LIYHON PEKIIAMBI.

MeToabl MCCJIeI0BAHMSI. METOJbI CpaBHEHMS, OOOOIIECHHS, METOM
CIUTONTHOW BBIOOPKH Tpu OTOOpe Kopiryca (PaKTUYECKOro maTepuana, METOJ
CIUIOIIHOTO IEJIOCTHOTO aHajlin3a KaXKJIO0ro PEKIAaMHOI0 TEKCTa B E€IUHCTBE
dbopMBI, comep)aHUs W YHOTPEOJICHHS, METONBI OMUCAHWS, KOHTEKCTYaJbHOTO
aHaJIN3a.

IlonyyeHHble pe3yJbTaTbl M HX HOBH3HA. B pabGore paccMoTpeH
pEKJIaMHBIM TEKCT KaK OOBEKT JIMHIBUCTUYECKOTO MCCIEAOBAHUS; BbIJCICHBI
MOXOJbl K ONPEACIICHUIO TOHATHIO «SI3bIKOBAs WIrpay»; OMNPENENeHbl MPUEMBbI
peanu3aiyu A3bIKOBOM UTPHI; BBIJICIUTh U OMUCATh YPOBHU PEATU3AINU SA3bIKOBOM
UTPbl B AHTJIOS3BIYHOM PEKJIAMHOM TEKCTE: (POHETUYECKUH, JIEKCUYECKUH,
CJI0BOOOpA30BATENbHBIN U rpauUECKUN.

IIpakTHYecKkas 3HAYMMOCTb MCCJIEIOBAHNS U 00JIaCTh IPUMEHEHUS.

[IpakTuyeckass 3HAYMMOCTh PpaOOThI  OMPEACNSIETCS  BO3MOKHOCTBIO
BKJIIOYATh MaTepuajbl U Pe3yJbTaThl UCCIEAOBAHUS B BY30BCKOM MPAKTHUKE IO
JIMHTBUCTHUKE, aHAJIU3Y TEKCTA, B MPAKTUYECKON NESITEIHHOCTH CIEIUATUCTOB IO
peKJiaMe MPU COCTABICHUU PEKJIAMHBIX TEKCTOB.

Hacrosmass pabGora  sBAsieTCSl  CaMOCTOSITEIBHBIM — HCCJIEIOBAaHUEM,
JIOCTOBEPHOCTh PE3yJIbTATOB KOTOPOI'0 MOATBEPKAAETCSA HAYYHO OOOCHOBAHHOM
METOIMKOMN MCCIICIOBAHMS.



ABSTRACT

Thesis 52 pages, 2 chapters, 50 sources, 1 table, 6 figures

Keywords: ADVERTISING, LANGUAGE GAME, METHODS OF
IMPLEMENTATION OF LANGUAGE GAME, LEVELS OF
IMPLEMENTATION OF LANGUAGE GAME

The object of research is a language game.

The subject of the research is the mechanisms for the implementation of the
language game in English-language advertising.

The purpose of this study is to consider the features of the functioning of the
language game in the space of English-language advertising.

Research methods: methods of comparison, generalization, the method of
continuous sampling when selecting a body of factual material, the method of
continuous holistic analysis of each advertising text in the unity of form, content
and use, methods of description, contextual analysis.

The results obtained and their novelty. The paper considers the advertising
text as an object of linguistic research; approaches to the definition of the concept
of ‘language game’ have been outlined; the methods to reveal the language game
have been determined; the levels of implementation of the language game in the
English advertising text: phonetic, lexical, derivational and graphic ones have been
identified and described.

Practical significance of the study and scope.

The practical significance of the work is determined by the ability to include
materials and research results in university practice in linguistics, text analysis, in
the practical activities of advertising specialists when compiling advertising texts.

This work is an independent study, the reliability of the results of which is
confirmed by a scientifically based research methodology.



