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PE®EPAT

JumiomHas pabdorta: 68 ctpanuiibl, 43 UCTOUHUKA, 4 TIPHIIOKEHUSI.

KiroueBbie CJIOBA: JIEJIOBOE IMTMCBbMO,
JIMHI'BOCTUJIMCTUYECKHUE OCOBEHHOCTH, [TIOHATHE,
KITACCUDOUKALIMA, CTPYKTVYPA.

O0beKkTOM HCCIEA0BAHMS SIBISIETCS AHIJIOS3BIYHOE AJIEKTPOHHOE JEI0BOE
IUCBMO.

IIpeamer wuccienoBaHus — JMHTBOKYJIBTYPHBIE ~ OCOOEHHOCTH
AHTJIOS3BIYHOIO 3JIEKTPOHHOIO JI€JI0BOr0 MUChMa.

Heapr pabdoTbl — WH3y4YeHHE HALMOHAIBHO-KYJIBTYPHBIX OCOOEHHOCTEH
AHIJIOSI3bIYHON DJIEKTPOHHOMU JI€JIOBOU NEPEIUCKH.

Metoasl W mnpuHeMbl MCCACAOBAHUSI. METOJbl aHaIW3a HAYYHOU
JUTEPATyphl 10 U3y4aeMol MpolseMe; pealn30BaHHbIE MOCPEICTBOM KOMILIEKCA
0ojee YacTHBIX METOAMK M HCCIEAOBATEIbCKUX NPHEMOB; METOJ CIUIOLIHOM
BbIOOPKH; TIMHTBUCTUYECKUN aHAIIN3 TEKCTA.

Hayuynasi HoBu3HA pa0OTHl MCXOUT U3 OMUCAHHOW BBINIEH aKTyaJIbHOCTH.
JIMHIBOKYJIbTYpHbIE OCOOEHHOCTU AHTJIOA3BIYHOTO AJIEKTPOHHOI'O  JIEJIOBOTO
NMCbMa HE HAILIU IIUPOKOTO U3YUYEHHMsI, T03TOMY paboTa OpUrHHAJIbHAS.

Teopernueckass 3HAYMMOCTH HMCCJIEIOBAHUS 3aKJIIOYAETCSI B TOM, 4YTO
BbIOpaHHAas TeMa MCCIEIOBAHMS JIMIIb COCTaBHAs YacTh 0oJiee TII00ATBHOIO MO
— JKaHpa JIeJIOBOr0 MHUCbMEHHOro oOmeHus B 1enoM. lloatomy pe3ynbTaThl
BBINIOJIHEHHOT'O MCCIIE0BaHUsl OyAyT TOJE3Hbl MPU U3YYEHUH >KaHpa JEI0BOrO
obuienus. Ilockonbky B paboTa HOCHT CUCTEMHBIM XapakTep, TO, HCXOAS W3
pe3yJbTAaTOB, BO3MOXHO CHENATh pPa3JW4YHBbIE NPEANOI0KEHUSA, KaCaIOIIMUECS
JAJIBHEUILEr0 Pa3BUTUSA 3aKOHOMEPHOCTEM AJIEKTPOHHOIO JEJIOBOIO0 IMChbMa, U
peayraaaTb U3MEHEHHUS B JJMHTBOKYJIBTYPHBIX OCOOCHHOCTSIX.

IIpakTHyeckasi 3HAYMMOCTb HCCJIEAOBAHMS COCTOMT B TOM, 4YTO €€
pe3ynbTaThl U BBIBOABI MOTYT OBITh HCIIOJB30BAHBI IS JaJbHEHUIINX
UCCIIEZIOBAHUN B JTaHHOM 00JACTH, TAK)KE OHU MO3BOJSIOT JIydlle IMOHSTh, KaK

He00X0oauMO Y(h(PEKTUBHO CTPOUTH JICJIOBBIC AIIEKTPOHHBIE TUChMAa U3 aHTJTUHCKOM
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SA3BIKEC — TO €CTh MOI'YT OBITh HMCIIOJIL30BaHBI IIpru HCIMOCPCACTBECHHOM JICJIOBOM

oOuieHuy, Ha 3aHATUsAX B BY3-ax, npu nepeBojie u T. 1.



ABSTRACT

Thesis: 68 pages, 43 sources, 4 applications.

Key words: BUSINESS LETTER, LINGUISTIC FEATURES, CONCEPT,
CLASSIFICATION, STRUCTURE.

The object of the study is an English-language electronic business letter.

The subject of the research is the linguistic and cultural features of the
English-language electronic business letter.

The purpose of the work is to study the national and cultural characteristics
of English-language electronic business correspondence.

Methods and techniques of research: methods of analysis of scientific
literature on the problem under study; implemented through a complex of more
particular methods and research techniques; continuous sampling method;
linguistic analysis of the text.

The scientific novelty of the work comes from the relevance described
above. Linguistic and cultural features of the English-language electronic business
letter have not been widely studied, therefore the work is original.

The theoretical significance of the study lies in the fact that the chosen
research topic is only an integral part of a more global field — the genre of business
written communication as a whole. Therefore, the results of the study will be
useful in studying the genre of business communication. Since the work is of a
systematic nature, then, based on the results, it is possible to make various
assumptions regarding the further development of the patterns of electronic
business writing, and to predict changes in linguistic and cultural features.

The practical significance of the study lies in the fact that its results and
conclusions can be used for further research in this area, and they also allow you to
better understand how to effectively build business emails from English — that is,
they can be used in direct business communication, on classes at universities,

when transferring, etc.



