besopyccekuil rocy1apCcTBeHHbIH YHUBEPCUTET
DuUI10JI0rH4ecKUi (pakyJabTeT
Kadeapa anriuiickoro si3bIKO3HAHUSA

AHHOTaIUA K IMIJIOMHOH padoTte

AHIJIOSI3BIYHBIN PEKJIAMHBIN TEKCT: KOMMYHUKATUBHBIN
U KYJbTYPOJIOTMYECKUI ACHEKTHI (HA MATEPUAJIE
PEKJIAMHBIX CJIOTAHOB CETU PECTOPAHOB «KFC»)

Haropnas Jlapes BanepreBHa

Hayunslii pykoBOguTEND:
JTOKTOp (PUITOIOTMUECKUX HAYK, JOLIEHT
I'yroBckasg Mapuna CrenaHoBHa

2023



PED®EPAT
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AHTJIOSI3BIYHBIN PEKJIAMHBIN TEKCT:
KOMMYHUKATUBHBIN U KYJbTYPOJOTNMUYECKUNI
ACHEKTBI (HA MATEPUAJIE PEKJIAMHBIX CJIOTAHOB
CETU PECTOPAHOB «KFC»)

CTpykTypa u 00beM IUIUIOMHOMH PadoThI. JUIUIOMHAs padoTa COCTOUT U3
BBEJICHUS, JBYX TJIaB, 3aKJIOYCHMs, CIHCKAa MCIIOJIH30BAHHON JUTEpaTyphl,
BKJTFOYAIOIIETO 52 UCTOYHUKA, U ABa NMpuiaokeHus. O0beM TUILUIOMHON pabOThl —
50 crpaHwuil.

KiaoueBble ciaoBa: PEKJIAMHBIM TEKCT, ITOJIMKOJOBOCTHBS,
KPEOJIM3ALIUS, KVJIbTYPHBIN KOHLIEIIT, KOMMYHUWKATHUBHBIE
HHEHHOCTU, KOMMYHUKATHBHBIE CTPATEI'MN, CPEJICTBA
BBIPASUTEJIbHOCTU, MEHTAJIUMTET.

O0BbeKT uccjieI0BaHNsI — PEKIIaMHBIC clIOTaHbl ceTH pecTopanoB «KFCy.

IlpeameT wucciaegoBaHMsi — KOMMYHUKATHBHBIH W KYJIbTYpPOJIOTHYECKHE
acIeKThl (YHKIIMOHUPOBAHUS PEKIIAMHOT'O TEKCTA.

Ilear wuccaenoBaHusi COCTOUT B CHUCTEMAaTH3allMM HAyYHOTO 3HAHMS
(KOHIIETIIIMM, TIOJXOJ0B W TPAKTOBOK) IO T€ME M BBISBICHHHU CIEHU(PUISCKUX
JUHTBOKYJIBTYPOJOTHUECKUX U KOMMYHHMKATUBHBIX 4epT Ha 6a3e aHaIU3UPYEMbIX
pPEKJIaMHBIX CJIOTAHOB.

JInst mocTHKEeHUs TTOCTaBJICHHBIX IIeJIeH U 3aja4, Py padoTe ¢ MaTepuaioM
UCITOJIb30BAIMCH CJIEAYIONTME MeTOAbl HCCJIeI0BAHUSA: OIHCaHHe, 0000IIeHHE,
UHTEpIpETaIUs PEKIAMHBIX TEKCTOB; METOJ] CTUJIMCTUUECKOrO aHaK3a TEKCTa Ha
NpEIMET  BBISIBIICHUSI  CPEJACTB  SI3BIKOBOM  BBIPA3UTEIBHOCTH;,  METO/I
KOMMYHUKATUBHO-TIParMaTH4ECKOro aHajau3a JiJid ONpeAeiCHUs POJIM ajapecaTta u
aJpecaHTa IIpH mepeaade peKIIaMHOTO COOOIIECHMS.

AKTYaJILHOCTh MCCJIEJ0BAHUA COCTOMT B 3al€YaTJICHUHU PA3BUTHUU S3bIKa
Ha JIaHHOM OJTafe ero pa3BUTHA. PeKilaMHBI TeCcT COoAepXKUT Hauboee
COBPEMEHHBIEC S3bIKOBBIC E€IWHMIIBI, YTO II03BOJIAET MCIIOJIb30BATh JaHHBIN
Marepuan I JETaJbHOrO HW3y4Y€HHUS B paMKaXx KOMMYHHMKATHBHOTO U
JIMHTBOKYJIBTYPOJIOTHYECKOI0 acekToB. Kpome TOro, B pycCKOA3bIYHOM HAy4YHOM
JUCKypce HaOII0JaeTcsl OTCYTCTBHE €IMHOTO METas3blka ISl ONMHUCAHUS
yKa3aHHBIX aCMHEKTOB: TEPMUHBI-JIAKYHbI YK€ BOCIIOJHEHHBIE OTEUYECTBEHHBIMHU
JUHTBACTAMH, OOpPETal0T CHHOHUMHUYHBIC KAIbKUPOBAHHBIC BHIPAYKCHHUSI.



@opMUPOBaHUE LETBHOIO HAYYHOIO HWHCTPYMEHTapUsl MJis ONMCAaHUs
PEKIAMHOI0 TEKCTa U OTOOP paHee HEPACCMOTPEHHOI'0 MaTepualia MCCIIEIOBaHUS
OIPEAEISIET HAYYHYI0 HOBU3HY JIAHHOT'0 MCCJICAOBAHUSI.

IIpakTHyeckass 3HAYMMOCTH MCCJEJOBAHUSL COCTOMT B JaJbHEHIIEM
PacCMOTPEHHH PEKJIAMHOTO TEKCTa C HCIOIb30BAaHHUEM OMHCAHHOTO B pabore
HAy4YHOI'O MeTas3blka. PacCMOTpEHHbIE KOHLENIMH W IOAXOABl K OIHCAaHUIO
pPEKIaMHOr0 TEKCTa MOTYT OBITh HCIOJb30BaHbl HE TOJIBKO B KOHTEKCTE
JUHTBUCTUYECKOTr0, HO M OOLIEryMaHUTApHOIO UCCIEN0BaHMs. PekiaMHbIe
M300paXeHUs, TOCIY)XHBIIME MAaTepHAIOM HCCIEJOBAHHS, MOTYT OBIThH
paccCMOTpeHbl B paMKax APYIMX AaclekToB (PYHKUMOHUPOBAHMS PEKIAMHOIO
TEKCTA.

PesynbraThl uccienoBanus mnpouuiun anpobauuio Ha 79 m 80 Hayunsix
KOH()epeHUUAX CTYJEeHTOB U acnupaHToB bI'Y u Hamum orpaxkeHue B myOJuKauu
B cOopHuke crtated u Te3ncoB XVI MexnyHapolHOH Hay4YHO-TIPaAKTUYECKON
KOH(pepeHMn NpernojaBareiel, acnupaHTOB, MaruCTPaHTOB, CTYAeHTOB bI'Y
«nen. IToucku. Pemenus»
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AHI'JIAMOYHBI POKJIAMHBI TOKCT:
KAMYHIKATBIYHBI I KYJbTYPAJIATTYHBI ACIHEKTHI (HA
MATDIPBISJIE POKJIAMHBIX CJIOTAHAY CETKI
POCTAPAHAY “KFC”)

Crpykrypa i a0’ém abImioMHail padoThl. AbIIIIOMHAs padoTa cKiIaaaenia
3 YBOJ3IH, JA3BIOX TIJay, 3aK/IIOUSHHS, CIICY BBIKApBICTaHAWl dITaparypsl, fAKi
YKrouae 52 KphIHIIKL, 1 ABa qagarka. A6'éM meiruiomHai mparsl — 50 cTapoHak.

KmwouaBein  caoBbl: POKJIIAMHBI  TOKCT, ITAJIIKOJABACIID,
KPOAIIBALIBIY, KVYJIbTYPHBI  KAHIIDIT, KAMYHIKATBIVHBIA
KAILLITOVYHACILI, KAMYHIKATBIYHbBIS CTPATOI1I, CPOJIKI
BbIPA3HACIII, MEHTAJIITOT.

AO0'eKT nacjielaBaHHs — PAKIIAMHBISI CJIoraHbl ceTkKi pacTtapanay «KFCy.

I[Ipagmer nacjieqaBaHHsl — KaMYHIKATBIYHBI 1 KYJbTypaJaridyHbl acleKThl
(byHKIIBISTHABAHHS pIKJIaMHara TIOKCTY.

MbTa nacienaBaHHsl CKJajaelila y CICTAMAThI3allbli HAaBYKOBBIX Belay
(KaHLPMIBIA, TaabIXoJay 1 TPAKTOBAK) Ma TAME 1 BBIAYJICHHI CHEIbIPIYHBIX
JIHTBaKyJNbTypaJariyHbIX 1 KaMYyHIKATBIYHBIX pbIC Ha 0a3ze aHaji3aBaHbIX
PAKJIIAaMHBIX CJIOTaHay.

JIst macsirHeHHsT macTayIeHbIX MAT 1 3aj1a4, SK 1 MPbI Mpailbl 3 MaT3phIsiaM
BBIKAPBICTOYBAJIICA HACTYIHBISI MeTa/Abl JacjedaBaHHs: aicaHHe, adaryJbHEHHE,
THTAPIPATALBIS PAIKIAMHBIX TIKCTAY; METaJ CTBUIICThIYHAra aHalli3y TIKCTY Ha
npajgMeT BBIAYICHHS CpOJKay MOYHall BbIpa3HACIl; MeTaJ] KaMyHIKaThIyHa-
nparMaTblyHara aHajaizy IS BbI3HAUSHHSA pOJIi ajpacara 1 ajJpacaHTa Ipsbl
nepajiaybl poKJiaMHara naBegamMIICHHS.

AKTyajJlbHACUB JacJieJaBaHHs CKJIaJlaelilia ¥ 3aXxaBaHHl pa3Billlli MOBHI Ha
JMaA3€HBIM JTare sie pa3Bilisd. PakiaMHBI TACT 3MsiIyae HalOOJbII Cy4acCHBIS
MOVHBISI aJI31HK1, IITO Ja3Bajisieé BRIKAPHICTOYBAIlb TITHI MATAPBISI JIJIsl AdTajIéBara
BBIBYUSHHSA ¥ MeXaxX KaMyHIKaTbIyHara 1 JIHTBakyJbTypajariuHara acrekray.
AKkpamsi Taro, y pyckaMOYHBbIM HaBYKOBBIM JBICKYpCE€ Hazipaella aJCyTHacIlb
aj3iHaii METaMOBBI /IS amiCaHHs Ha3BaHBIX acCMEKTay: TIPMIHBI-JTAKYHBI, Y>KO
MAroOYHEHBIS aMYbIHHBIMI JITHTBICTaMi, 3HAXOJ3SIb CIHAHIMIYHBIS KaJbKaBaHBISA
BBIPA3bI.



dapmipaBaHHEe CyIPJIbHAra HaByKOBara I1HCTPYMEHTapa [JIsl aImiCcaHHsS
pOKJIaMHara TOKCTy 1 agOop paHed HepasriemkaHara MaTIpbIsuUly JaciieaBaHHS
BbI3HAUYa€¢ HABYKOBYIO HaBi3HY /1a/13eHara jacjieJaBaHHS.

IIpakThiuHash 3HAYHACHBL /[acjielaBaHHS CKIAJacnua y JaICHIIbIM
pas3riiia3e pIKiaMHara TOKCTY 3 BbIKapbICTAaHHEM aficaHara y mpaibl HaByKOBai
MeTaMOBbI. PasriemkaHplsi KaHIPMIBI 1 MaAbIXOABI Ja alliCaHHS pAKJIaMHara
TAKCTY MOTYIb OBIllb CKapbICTaHBI HE TOJBKI ¥ KaHTIKCIIEC JIIHIBICThIYHATA, aje 1
aryJlbHaryMaHiTapHara Jaciie/laBaHHs. PoKilaMHbIS BBISIBBI, SIKiSl I1aCIyKbLIl
MaTAIpbIIaM  J1acielaBaHHsA, MOTYyLb ObIllb pa3riieKaHbl Y paMKax I1HIIBIX
acnekTay (yHKUbITHABAHHS pIKJIaMHAra TIKCTY.

BeiHIKI pgacienaBaHHs npainni  anpadansiro Ha 79 1 80 HaBykoBbix
KaH(EepIHLBIIX CTyIIHTAy 1 acmipantay bBbJY 1 3Halinuii anmiocTpaBaHHE ¥
nyOmikanpll ¥ 300pHIKY apTbikynay 1 T33icay XVI MixHaponHail HaByKoOBa-
NpaKThIYHAN KaH(EpIHLbIl BBIKIAJUYbIKAY, aclipaHTay, MariCTpaHTay, CTyI HTay
BAY «lnpi. [omyki. PamsHuDY



ABSTRACT

Nagornaya Darya Valeryevna

ENGLISH-LANGUAGE ADVERTISING TEXT:

COMMUNICATIVE AND CULTURAL ASPECTS (BASED ON

THE ADVERTISING SLOGANS OF THE KFC RESTAURANT
CHAIN)

The structure of the thesis: the thesis consists of introduction, two
chapters, conclusion, list of the references cited, including 52 items, and 2
appendixes. The total volume of the work is 50 pages.

Keywords: ADVERETISING TEXT, POLYCODE, CREOLIZATION,
CULTURAL CONCEPT, COMMUNICATIVE VALUES, COMMUNICATIVE
STRATEGIES, MEANS OF EXPRESSION, MENTALUTY.

The object of research is the advertising slogans of the KFC restaurant
chain.

The subject of the research is the communicative and cultural aspects of the
functioning of the advertising text.

The purpose of the study is to systematize scientific knowledge (concepts,
approaches and interpretations) on the topic and to identify specific linguistic,
cultural and communicative features based on the analyzed advertising slogans.

To achieve the set goals and objectives, the following research methods
were used when working with the material: description, generalization,
interpretation of advertising texts; the method of stylistic analysis of the text to
identify the means of linguistic expressiveness; the method of communicative and
pragmatic analysis to determine the role of the addressee and addressee in the
transmission of an advertising message.

The research relevance lies in capturing the development of the language at
the current stage of its development. The advertising test contains the most modern
language units, which allows one to use this material for detailed study within the
framework of communicative and linguocultural aspects. In addition, in the
Russian-language scientific discourse, there is a lack of the united metalanguage to
describe these aspects: the lacunae terms already filled by Russian-speaking
linguists acquire synonymous calcified expressions.

The formation of a complete scientific toolkit for the description of the
advertising text and the selection of previously undiscovered research material
determines the scientific novelty of this research.

Practical significance of the study consists in further consideration of the

advertising text using the scientific metalanguage described in the work. The
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considered concepts and approaches to the description of the advertising text can
be used not only in the context of linguistic, but also general humanitarian
research. The advertising images that served as the research material can be
considered within the framework of other aspects of the functioning of the
advertising text.

The results of the study were approbated at 79 and 80 Scientific conferences
of students and postgraduate students of BSU and presented in the publication in
the collection of articles and theses of the XVI International scientific-practical
conference of teachers, postgraduate, graduate and undergraduate students of BSU
«ldeas. Searches. Solutionsy.



