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O0bexTOM UCCIIEOBAHHUS SABJISIIOTCS S3BIKOBBIC cpencrsa
BBIPA3UTEIILHOCTH.

IIpenmer wuccienoBanus —  OCOOEHHOCTH HCIOJIb30BAHUS SI3bIKOBBIX

CPENCTB BBIPA3UTEIBHOCTH B PEKJIAMHOM TEKCTE.

Leas padoTbl — BBISIBUTH SI3BIKOBBIE CPEACTBA  BBIPA3UTEIBHOCTH
pPEKJIaMHBIX TEKCTOB HAa MaT€pUaJie aHTJIOSI3bIYHBIX TEKCTOB PEKJIAMBI.

MeToapl W mnpueMbl MCCJIEIOBAHUS. METOJbl aHalU3a HAyYHOU
JUTEPaTyphl 1O U3y4aeMol MpodiemMe; CpaBHUTEIbHBIN U OMUCATEIbHBIA METOIBI,
peaiM30BaHHBIC TIOCPEJICTBOM KOMIUIEKCA 0O0JIe€ YacTHBIX METOIWK U
UCCJICIOBATEIBCKUX TMPUEMOB; METOJl CIUIONIHOW BBIOOPKH; JIMHTBUCTUYECKHUM
aHaJu3 TEKCTa.

Hayuynasi HoBHM3Ha pa0oThl 3aKIIOYAETCS B MCCIICIOBAHUU S3BIKOBBIX
CPENCTB BBIPA3UTEIBLHOCTH PEKIAMHBIX TEKCTOB Ha OCHOBE HUX aHaln3a IpHU
NepeBOJIE C aHTJIMMCKOTO SI3bIKa HA PYCCKUH S3BIK.

Teopernueckass 3HAYMMOCTb MCCJIEIOBAHUS 3aKJIIOYAETCS B TOM, UYTO
BBISIBJICHBI OCOOCHHOCTHU TMPUMEHEHUSI CPEJICTB BBIPA3UTEIBLHOCTU B PEKJIAMHBIX
TEKCTax.

IlpakTHyeckass 3HAYMMOCTH WCCJIAEAOBAHHUA COCTOUT B TOM, YTO
pe3ynbTaThl aHAW3a MOTYT OBITh TNPUMEHEHBI NPU MATbHEUIIEM W3y4YeHUU
CIIOCOOOB BBIPA3UTEIBHOCTH B PEKIIAMHBIX TEKCTaX, a TAKXKE Ha OMPEICICHHBIX
JIMHTBUCTUYECKUX 3aHITHUSAX.

PesynbraThl nccaeqoBanus ObUIH anpoOupoBaHbl HA 79-i u 80-i HAyIHBIX
KOH(pEpeHIUsAX CTYACHTOB U AacHmUpaHToB benopycckoro rocyaapcTBEHHOTO

yHupepcurera (11 mas 2022 r., 27 anpens 2023 r).



ABSTRACT

Thesis: 73 pages, 41 sources, 2 appendices.

Keywords: LANGUAGE MEANS OF EXPRESSIVENESS,
ADVERTISING TEXTS, FEATURES, PRINCIPLES, TRANSLATION
ASPECT.

The object of the study is language means of expressiveness.

The subject of the study is the peculiarities of the use of linguistic means of
expression in the advertising text.

The purpose of the work is to identify language means of expressiveness of
advertising texts on the material of English-language advertising texts.

Research methods and techniques: methods of analysis of scientific
literature on the problem under study; comparative and descriptive methods
implemented through a complex of more particular methods and research
techniques; continuous sampling method; linguistic analysis of the text.

The scientific novelty of the study lies in the study of linguistic means of
expressiveness of advertising texts based on their analysis when translated from
English into Russian.

The theoretical significance of the study consists in the fact that the
features of the use of means of expression in advertising texts are revealed.

The practical significance of the study lies in the fact that the results of the
analysis can be applied in the further study of expressiveness in advertising texts,
as well as in certain linguistic classes.

The results of the study were tested at the 79th and 80th Scientific
Conference of students and postgraduates of the Belarusian State University (May
11, 2022, April 27, 2023).



