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PE®EPAT

JumiomHass pabota coctouT u3 pedepara, BBEISHHUSA, JABYX TJIaB,
3aKJIIOUEHUS, CIHICKA MCIOIb30BAaHHON JUTEPATYphl U ABYX MpuiokeHuid. OobeM
TUIUIOMHOW  pabotbl  cocTaBisger S0 crpanun. ChoHMcoK HMCHOIb30BAaHHOU
JUTEpaTyphl BKIIOYAET 57 UCTOYHUKOB. B aumiomMHoi paboTe mpeacTaBieHa oaHa
TabNHIa U OJHA TUarpamMma.

KawueBbie caoBa: JIEKCHMKA YYBCTBEHHOI'O BOCIIPUATHA,
IIEPUEIITUBHAS JIEKCHUKA, JIEKCHUKO-CEMAHTHUYECKOE IIOJIE,
BU3YAJIbHASA JIEKCHUKA, AY]JIMAJIbBHAA JIEKCHUKA,
OJIOPUCTUYECKAZI JIEKCHUKA, I'ACTUYECKAAA JIEKCHUKA,
KMHECTETUYECKAS JIEKCUKA, CUHECTE3HUA

O0beKT HcciIeI0BAHUA . JIEKCUKA YyBCTBEHHOTO BOCIIPUATHSL.

IIpeamer wucciaenoBanusi: MOPQOJOTHUYECKHME W JIMHTBOCTHIIMCTHYECKHE
XapaKTEPUCTUKU JIEKCUKM YYyBCTBEHHOI'O BOCHPUATHS B pPEKIIaM€ KOHAMTEPCKOU
NpOayKUKU; U PepeHranus uccaeayeMon rpyIIbl JEKCUKHA M0 TEMATHYECKOMY
MPU3HAKY.

Heas wuccienoBaHuMsA: BbIABUTH CEMaHTHYECKUE, MOPQOJIOrHYECKUE H
JIMHTBOCTHJIMCTUYECKUE XaPAKTEPUCTUKH JIEKCUKU BOCHPUATHS B TEKCTAX PEKIaMbl
KOHAUTEPCKUX U3ACITUMN.

MeTtoabl ucc/IeJ0BAHUA: ONMKCATENbHBIA METOJ, METOJl KOJIWYECTBEHHBIX
MOJICYETOB, METOJl aHAJM3a CJIOBAPHBIX NE(MUHUIIMMA, METOJ KOHTEKCTYyaJbHOIO
aHanu3a.

Hayuynass HOBM3Ha MIUIOMHOM paOOThl 3aKIOYaeTcss B TOM, 4YTO
(YyHKIMOHUPOBAHUE JIEKCUKU YyBCTBEHHOT'O BOCIIPUSTHS BIIEPBBIE HCCIIETYETCS B
TEMAaTUYECKH OIPAaHUYEHHOM KPYTy TEKCTOB, IJI€ paCCMATPUBAEMbIE JIEKCUUYECKUE
€IMHUIIBI BBITTOJIHSIOT TEKCTOOOPa3yIOyt0 (YHKIIHIO.

IIpakTHyeckass 3HAYMMOCTb MCCJAEJOBAHUS U 00JIaCTh NPUMEHEHMA:
MaTepuanbl W BbIBOJBl JUIUIOMHOM pabOThl MOTYT OBITh MCHOJB30BAHBI B
CHeKypcax Mo JIEKCUKOJOTHH, JUHTBUCTHKE TEKCTa, B MPAKTHUKE MPENoJaBaHUS
PYCCKOTO 5I3bIKa KAK HHOCTPAHHOTO.

Hacrosimas ~ pumiiomHass  pa0oTa  BBINOJIHEHAa  CAMOCTOSITEJBHO,
JIOCTOBEPHOCTh €€ pe3yJbTaTOB MOATBEPKIAETCS HAy4HO OOOCHOBAHHOMU
METOJIUKOMN HCCIIEJOBAHUSI.



ABSTRACT

The thesis consists of an abstract, an introduction, two chapters, a conclusion,
a list of references and appendics. The volume of the thesis is 50 pages. The list of
references includes 57 sources. The thesis contains one table and one diagram.

Keywords: VOCABULARY OF SENSORY PERCEPTION,
PERCEPTUAL VOCABULARY, LEXICO-SEMANTIC FIELD, VISUAL
VOCABULARY, AUDITORY VOCABULARY, ODORISTIC VOCABULARY,
GASTIC VOCABULARY, KINESTHETIC VOCABULARY, SYNESTHESIA

Object of research: vocabulary of sensory perception.

Subject of research: morphological and linguostylistic characteristics of the
vocabulary of sensory perception in the advertising of confectionery products;
differentiation of the studied group of vocabulary on a thematic basis.

The purpose of the study: to identify semantic, morphological and
linguostylistic characteristics of the vocabulary of perception in the texts of
confectionery advertising.

Research methods: descriptive method, quantitative calculation method,
dictionary definition analysis method, contextual analysis method.

The scientific novelty of the thesis lies in the fact that the functioning of the
vocabulary of sensory perception is studied for the first time in a thematically limited
range of texts, where the lexical units under consideration perform a text-forming
function.

Practical significance of the research and scope of application: the materials
and conclusions of the thesis can be used in special courses on lexicology, linguistics
of the text, in the practice of teaching Russian as a foreign language.

This thesis was completed independently, the reliability of its results is
confirmed by a scientifically based research methodology.



