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Junomuas padora: 58 c., 10 puc., 1 Tabi., 43 UICTOYHUKOB, 5 TIPHIL.

®UPMEHHBII CTUJIb, DJIEMEHTEI 1 HOCUTEJIN ®MPMEHHOI'O
CTWNJIA, MAPKETUHI'OBBIE KOMMYHUKALIMU, PEGPEHIMHI', AHAJIN3

[enbto UIIOMHOM pabOTHl sIBIAETCS pa3paboTka U 0OOCHOBaHUE
NPEMIOKEHUM M0 COBEPUIEHCTBOBAHUIO BH3yaJIU3alMU 3JIEMEHTOB (PUPMEHHOTO
ctuist OOO «PuBeprpanmg.

B pamkax goCTMXKEHMsI MOCTABJIEHHOW LENM aBTOPOM OBLIM IOCTAaBJICHBI
CJIEIyIOIME 3aJa4u:

1. PaccmoTtpeTh TeopeTHuecKkre OCHOBBI (HOPMUPOBAHUS (PUPMEHHOTO CTHIIS
OpraHu3aluy;

2. JlaTh XapaKTepUCTUKY OCHOBHBIX JJIEMEHTOB M HOCHUTENEH (pUPMEHHOTO
ctuinst OOO «Puseprpanny;

3. JlaTb mpeIoxKEeHHs 110 COBEPIICHCTBOBAHUIO BU3YAIM3AIMH AJIEMEHTOB
¢upmennoro ctuist OOO «Puseprpanm.

O0bexT uccnenoBanusa: OO0 «Pueprpang.

[IpenmMet uccienoBaHus: SIEMEHTBI U HOCUTETU (PUPMEHHOTO CTHUJIS.

Meroabl UCClENOBaHUSA: AaHAIW3 M CUHTE3, WHAYKUUS W JCAyKIHS,
IPYIIIUPOBKA, rpaduyecKuid, KO3(PPUUUEHTHBIN aHaNW3 CpaBHEHUS, (PAaKTOPHBIN
aHaJIWU3, MHJEKCHBIN METO/I.

O6mactb BO3MOKHOTO MPUMEHEHUS: MPEJIOKEHHBIE PEIICHUS] MOTYT OBITh
ucrione3oBanbl  Ha npegnpustun OO0  «PuBeprpann» 1pu  mpoBeaeHUH
peOpeHuHra, a TaKkKe MPU MPOJBUKEHUN OpeH a.

ABTOp pabOTHI NOATBEPIKIAET, YTO NPUBEAEHHBIN B TUIUIOMHON padoTe
pacy€THO-aHATUTHYECKUI MaTepHall MPaBUILHO U OObEKTUBHO OTpaKaeT
COCTOSIHUE UCCIIEAYEMOTO MPOIiecca, a BCE 3aMMCTBOBAHHBIE U3 JIUTEPATYPHBIX U

APYTUuX HCTOYHHUKOB TCOPCTHICCKHUEC, MECTOAOJIOTHUICCKUC 1 MCTOANYICCKUC
MMOJIOKCHHUC U KOHICIIIUH COIIPOBOKAAIOTCA CCBIJIKAMUA HAa X aBTOPOB.



Heimmomuas padota: 58 c., 10 man., 1 tabi., 43 KpBIHIIBL, 5 TPHIKI.

OIPMOBBI CTbhlJIb, JIEMEHTBI I HOCBBITBI ®IPMOBAT'A CThUIIO,
MAPKETBIHI'ABBIAA KAMYHIKAILIBIL, PObPOH/BIHI', AHAJII3

MbTaif fplmIoMHANM mparsl 3'Ayaseriia pachparnoyka 1 aOrpyHTaBaHHE
mpamnaHoy Ta YJacKaHaJICHHI Bizyaii3ambli ayeMeHTay ¢ipmoBara cTeuiio TAA
«PpIBEprpanm.

Y pamkax JacsSTHEHHS TMacTayieHall MAThl ayTapaMm ObUTl TacTayIeHbI
HACTYMHbIA 3a1a4bl:

1. Pasrienmsenb TIap3ThIUHBISL acHOBBI (apMaBaHHs (ipMoBara CTBLUIIO
apraHizallpli,

2. Jlaupb XapakTapbICTBIKY ACHOYHBIX 3J€MEHTay 1 HochOiTay (QipmoBara
cteunio TAA «PreiBeprpanny;

3. Jaup nmpanaHoBbI 1a yAacKaHAJIEHH] Bi3yalli3albll 3JeMeHTay (ipmoBara
cteunio TAA «PreiBeprpanmy.

AG'ext nacnenaBanus: TAA «PeiBeprpanmy.

[IpagmeT nacnenaBaHHS: 3JIEMEHTHI 1 HOCHOITHI (hipMoBara CThUII0 MeTabl
JacielaBaHHs: aHami3 1 CIHT33, IHAYKIBIA 1 I3AYKIbIA, TPyHoyka, rpadidHsbl,
Ka3(D1BICHTHBI aHAI3 apayHaHHs, (PaKTapHbI aHAJI3, IHAIKCHBI METaJ.

Mertanpl gacieaBaHHs: aHaji3 1 CIHT33, IHAYKUBIS 1 I3IYKUbIsS, TPyHoyKa,
rpagiyHbl, Ka3(ibIEHTHBI aHAJ13 TapayHaHHs, PaKTapHbl aHAT13, IHAIKCHBI META/I.

Bo6nacip MarysiMara npbIMSHEHHSI: MparaHaBaHblsl PalIdHHI MOTYLb ObILb
BbIKApbICTaHbl Ha mnpananpsieMctBe TAA «PoiBeprpani» mnpbl MOpaBsiA3€HHI
pPAOPAHABIHTY, a TAKCaMa Mpbl MPacoyBaHH1 OpIHJA.

AyTap npanpsl nanBspKae, ITo NPbIBEI3EHBI Y IbITUIOMHAN Ipalbl
pa3niKoBa-aHAITBIYHBI MATAPBISI MPaBUIbHA 1 a0'€KThIYHA aJIIOCTPOYBAE CTaH
JoclieIHara mnpaujcy, a yce 3ana3blyaHbls 3 JITApaTypHbIX 1 IHIIBIX KPBIHILL
TIAPATHIUHbIS, METAAAJIATIYHBIS 1 METAIBIYHBIS CTAHOBIIIYA 1 KAHIIIIIBI
cymnpaBajpkarolliia CacbuikaMi Ha iX aytapay.



Diploma work: 58 p., Figures 10, Table 1, 43 sources, 5 app.

CORPORATE STYLE, ELEMENTS AND CARRIERS OF CORPORATE
STYLE, MARKETING COMMUNICATIONS, REBRANDING, ANALYSIS

The aim of the thesis is to develop and justify the proposals for improving
the visualization of the elements of the corporate identity of LLC «Rivergrand.

In pursuit of this goal the author has the following objectives:

1. Consider the theoretical foundations of the formation of the corporate
identity of the organization;

2. To characterize the main elements and carriers of the corporate identity of
LLC «Rivergrandy;

3. Give suggestions for improving the visualization of the elements of the
corporate identity of LLC «Rivergrandy.

Object of research: LLC «Rivergrandy.

Subject of research: elements and carriers of corporate identity

Methods: analysis and synthesis, induction and deduction, grouping,
graphical, coefficient comparison analysis, factorial analysis, index method.

Realm of the possible practical applications: the proposed solutions can be
used at the LLC «Rivergrand» enterprise during rebranding, as well as when
promoting the brand.

Author of work confirms that the above thesis work in computational and
analytical material correctly and objectively reflects the state of the process under
investigation, and all borrowed from the literature and other sources of theoretical
and methodological position and concepts accompanied by references to their
authors.



