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Humiomuas pa6ora 51 c., 15 puc., 4 Tabi., 52 HICTOYHUKOB, 3 MPUII.

CTPATEI'UA, CTPATEI'MYECKOE IJTAHUPOBAHUE,
BHEBIOJIDXETHAA HAEATEJIBHOCTH, MAPKETHUHI'OBAS CTPATEI'UA,
BIOJDKETHASA OPI'TAHU3ALIMA.

[enbro quIIOMHOM pabOTHI ABIAETCS pa3paboTka MApPKETUHTOBOM CTpaTeruu
BHEOIOJKETHOM  NESITENIbHOCTH A yupexaeHus PecrmyOnukaHCKUA LIEHTP
OJIMMIIUKACKOU TTOATOTOBKH IO TEHHUCY.

B pamkax AoCTHXXKEHHSI TOCTaBIECHHOW II€M aBTOPOM OBLIM TOCTaBJICHBI
CIEAYIOLINE 3a1auH:

1. PaccmoTpers TeopeTMUeCKHE AaCIEKThl MAPKETUHIOBOM CTpaTEeruu
OpraHu3aIuu, MPEJOCTABISAIONICH YCIyTH B 00JIaCTH CIIOPT;

2. [IpoBecTr aHanM3 MapKETUHTOBOW JAESATEILHOCTH PecnyOinkaHckoro
LEHTPa OJMMINKUCKOMN MOJATOTOBKH 10 TEHHUCY;

3. Jlath  mpeanoKEeHHsT 1O  COBEPUICHCTBOBAHUIO MAPKETUHIOBOM
CTpaTerMy  BHEOIOJKETHOMW  JCATEIbHOCTH  PecmyOJMKaHCKOTO — IIEHTpa
OJIMMIIUKUCKOUN TTOATOTOBKH MO TEHHUCY.

OO6nbekT uccnenoBanusi: PecryOnMKaHCKUM IEHTP OJMMITUHACKON MTOATOTOBKHU
10 TEHHUCY.

[Ipenmer uccnenoBaHus: BHEOIOMKETHAS IESITENILHOCTh PecmyOinkaHCKOTo
LIEHTPA OJIMMIIMHUCKOM IMOJATOTOBKY 10 TCHHUCY.

Metonbl ucClIeNOBaHUs: CPAaBHUTEIBHBIM aHajlu3, CUCTEMHBIM ITOAXOM,
U3ydeHre U O0000IIeHHWE HAay4YHOW JIUTEepaTyphbl, KOMILJIEKCHOE HCCIIEeJOBaHUE,
SWOT- ananus.

O6macTb BO3MOKHOTO IMTPAKTUYECKOTO MPUMEHEHHUSI: pa3pabOTKU TUIIIOMHON
paboThl  MPaKTUYECKH  JUIsi ~ MApKETHHTOBOM  CTpAaTeTUU  YUPEKICHUS
PecniyOnukaHCKH IIEHTP OJUMITUICKOMN MTOJTOTOBKH IO TEHHUCY.

ABTOp pabOTHl MOATBEPKIAET, YTO MPUBEAEHHBIA B JIUIIOMHOW pabote
pacuy€THO-aHATMTUYECKU Marepuail TMPaBUIBHO U OOBEKTHBHO OTpPa)KaeT
COCTOSIHUE HCCIELYEMOTrO IIPOLECcCa, a BCE 3aMMCTBOBAHHBIE U3 JIMTEPATYPHBIX U
APYTUX MCTOYHUKOB TEOPETUYECKUE, METOHOJIOTUYECKUE U METOJAUYECKUE
MIOJIOYKEHUE U KOHIEHIIUU COITPOBOXKAAIOTCS CChUIKAMU HAa UX aBTOPOB.



Thesis: 51 p., Figures 15, Table 4, 52 sources, 3 app.
STRATEGY, STRATEGIC PLANNING, EXTRABUDGETARY
ACTIVITIES, MARKETING STRATEGY, BUDGETARY ORGANIZATION.

The aim of the thesis is to develop of a marketing strategy for extrabudgetary
activities for the establishment of the Republican Center for Olympic Training in

Tennis.
In pursuit of this goal the author has the following objectives:

1. Examine the concept and essence of the theoretical foundations of
development strategy and business plan of the investment project to build a fitness
center;

2. Analyze the prerequisites and conditions, and develop a strategy for
building the organization of commercial exploitation of sports and fitness center;

3. Develop a strategy and develop a business plan for the construction and
organization of health and fitness center.

Object of research: Republican Center for Olympic Training in Tennis.

Subject of research: extrabudgetary activities of the Republican Center for
Olympic Training in Tennis.

Methods: comparative analysis, systematic approach, study and synthesis of
scientific literature, comprehensive research, SWOT-analysis.

Realm of the possible practical applications: development of the thesis for
practical purposes of the marketing strategy of the Republican Center for Olympic
Training in Tennis.

Author of work confirms that the above thesis work in computational and
analytical material correctly and objectively reflects the state of the process under
investigation, and all borrowed from the literature and other sources of theoretical
and methodological position and concepts accompanied by references to their
authors.



