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Humnomnas padota: 77 c., 12 puc., 27 tabi., 57 uctouynukos, 11 mpui.

KOHKYPEHTOCITIOCOBHOCTbD, OILIEHKA, PbIHOK IIMIIEBBIX
TOBAPOB, BHEIIHAA CPEOA, KOHKYPEHTHLIE TIPEMUMYIIECTBA,
YBEJIMYEHUE OOJIN PBIHKA.

[enpto  AUIIOMHOM  pabOThl  sABJIsAETCS  pa3paboTka MPOEKTa 110
YCOBEPIICHCTBOBAHUIO  YIPABICHUS KOHKYPEHTOCHOCOOHOCTHIO MPEeANPUSITHUS
MUAIIEBON MPOMBIIIJICHHOCTH JJIsl TOBBIMIEHUS o0bema Tmpoaax Ha mpumepe OO0
«MaptuH bem».

B pamkax mocTHXeHHMS TOCTaBJICHHOW IIEIM aBTOPOM OBLIM ITOCTaBJICHBI
CHEYIOLINE 3a1a4H:

1. MN3yuyuTh MOHATHE KOHKYPEHTOCHOCOOHOCTHM M  CYIIHOCTh €€
KOHLIENIMKA, a  TaKke  METOAOJOTMYECKHX  IOAXOAOB K  OIEHKE
KOHKYPEHTOCIIOCOOHOCTH OpraHU3allNHY;

2. JlaTp OpPraHU3alHOHHO-D)KOHOMHYECKYIO XapaKTEpUCTHUKY
OpraHHU3aLNN

3. [IpoBecTr aHanu3 BHEUIHEN U BHYTPEHHEN CPEAbl OpraHU3aIun

4. [IpousBectu orneHKy 3(h(PEKTUBHOCTH MPEMJIOKEHHBIX HAMpaBICHUN

MOBBIIIEHUS KOHKYPEHTOCIIOCOOHOCTH OpraHU3aIUu.

OOBEKT HcCCleIoBaHUs: OOIIECTBO C OTrPaHUYEHHONW OTBETCTBEHHOCTHIO
«Maptun bem».

[IpenMer uccneqoBaHus: KOHKYPEHTOCIIOCOOHOCTh MPEANPUATHS MHUIIEBOMN
npoMmsbinieHHocTH OO0 «Maptun beny»

Mertonpl ucciaegoBanus: coop, o0padoTKa, aHaJIN3 CTATUCTUYECKUX JaHHBIX,
MapKETUHTOBBIE HCCIEOBAaHMs, aHKETUpOBaHUe, HaOmwogeHue. [ns oOpaboTku
MH(pOpPMAIINU UCTIONTB30BAIUCH METOAbl SKOHOMHUYECKOTO U IOTHUYECKOTO aHAJIN3a.

O6nacTh BO3MOXXHOTO MPAKTHUUECKOTO MPUMEHEHUs: pa3paboTka IuiaHa
noBbIeHUs KOHKypeHTocrocooHoct OO0 «Maptun bemy.

ABTOp pabOThl MOATBEPKIAET, UTO HUCCIEIOBAHUS  MPOBOJIUIUCH
CaMOCTOSITENIbHO, aHAJTUTUYECKUE MaTepuaabl OOBEKTUBHO OTPAXKAIOT COCTOSIHUE
UCCIIETyEMOTO MPOIECca, 3aMMCTBOBAHUS U3 JIMTEPATYPHBIX U IPYTUX UCTOUHUKOB
TEOPETUYECKHUE, METONOJOTUUECKUE TOJOKEHHUSI U KOHILEMIIUU COMPOBOXKIAIOTCS
CCBUIKaMU Ha UX aBTOPOB.



Thesis: 77 p., Figures 12, Table 27, 57 sources, 11 app.

COMPETITIVENESS, EVALUATION, FOOD MARKET, EXTERNAL
ENVIRONMENT, COMPETITIVE ADVANTAGES, INCREASE IN MARKET
SHARE.

The aim of the thesis is to development of a project to improve the
competitiveness management of the food industry enterprise to increase sales
volume on the example of LLC «Martin Bel».

In pursuit of this goal the author has the following objectives:

1. Examine the concept of the of competitiveness and the essence of its
concepts, as well as methodological approaches to assessing the competitiveness of
an organization;

2. Give the organizational and economic characteristics of the organization

3. Conduct an analysis of the external and internal environment of the
organization

4. Evaluate the effectiveness of the proposed ways to increase the
competitiveness of the organization.

Object of research: limited liability company «Martin Bel».

Subject of research: competitiveness of the food industry enterprise LLC
«Martin Bel»

Research methods: collection, processing, analysis of statistical data,
marketing research, questionnaires, observation. Methods of economic and logical
analysis were used to process the information.

Scope of possible practical application: development of a plan to improve the
competitiveness of «Martin Bel».

The author of the work confirms that the research was carried out
independently, analytical materials objectively reflect the state of the process under
study, borrowing theoretical, methodological provisions and concepts from literary
and other sources are accompanied by references to their authors.



