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III. Curriculum
Academic hours Semesters
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1. |State Component 700 (212|104 24 [ 36 | 48 (394|128 (12(306 | 84 | 9 | 21
1.1 |Module "Theoretical Economics" uc-6
1.1.1. |Microeconomic Analysis and Policy 1 102 | 50 | 26 24 1102|350 | 3 3 DPC-1
1.1.2 |Macroeconomic Analysis and Policy 2 108 | 48 | 24 24 108 48 | 3 3 DPC-2
1.1.3 |Forecasting of National Economy 2 | 108 | 36 |18 18 108 | 36 | 3 3 DPC-3
1.2 |Innovative Development of an Organization 1 | 1023618 18 10236 | 3 3 UC-4,5, DPC-4
1.3 |Module "Academic Research" UC-14,5
1.3.1 |Research Seminar 1 90 90 3 3
1.3.2 |Coursework 90 90 3 3
1.4 |Data Mining Technologies 1 | 100 |42 | 18] 24 100 42 | 3 3 DPC-5
2. |Higher Education Institution Component 858 (312|156 156 588 23G|i8(270|102| 9 | 27
2.1 |Module "Management of an Enterprise"
2.1.1 |Project Management 1 [ 100 | 36 | 20 16 100} 36 | 3 3 SC-5
2.1.2 |Enterprise Supply Chain Management 2 90 | 34 | 16 18 90 | 34 | 3 3 SC-7
55 |Module "International Business
~" |Management"
2.2.1 |International Business Expansion 1 100 [ 36 | 18 18 100 36 | 3 3 SC-3
2.2.2 |Sustainable Economy 1 | 100 3618 18 10036 | 3 3 UC-4, SC-10
23 Module "Strategic Management in an
Innovative Economy"
2.2.3 |Swrategic Marketing 1 198 | 66 | 34 32 198 66 | 6 6 SC-4
2.2.4 |Modern Concept of Strategic Analysis 2 90 | 34|16 18 90 | 34 | 3 3 DPC-1, SC-1
2.4 |Optional Module (1 from 2)
2.4.1 |Optional Module "Modern management 1"
2.4.1.1|Responsible Business Conduct 1 90 | 36 | I8 18 90 | 36 | 3 3 SC-8
2.4.1.2|Econometric Methods for Labour Economy 2|19 | 34|16 18 7 90 | 34 | 3 3 UC-8, SC-2
2.4.2 |Optional Module "Modern management 2"
2.4.2.1 HR-Management I | 90 | 36 | I8 18 90 [ 36 | 3 3 SC-9
2.4.2.2|Digital Marketing 2190 | 34|16 18 90 | 34 | 3 3 SC-6
2.5 |Optional Subjects 190 | /34 |/20 /14 190 | /34 | /3
< , |Creative Teaching Techniques in Higher School/
2 4112 4 90 | /34 | / uc-7
S Pedagogics and Psychology of Higher Education LR R A 80| 4 3
gy | [Eeams R e s o i A /338 /218 /66 | /24 | 196 | 32 |/206|/138)/2 |/132| 180 ;7 | 19
Additional Training
2.6.1 |Philosophy and Methodology of Science 2 /124 | /72 | /40 /32 1 /62 | /40 162 | /32 |/3 3 UC-1
2.6.2 |Information Technologies: Basics /1| /72 | /50 | /26 | /24 72 [ 150 /2 2 uc-2
2.6.3 |Foreign Language 2 /142 | /96 196 /72 | /48 170 | /48 |14 /4 UC-3
Number of Hours 1558|524 |260| 24 [192| 48 (982|358 |30 | 576 | 186 | 18 | 48
Number of Hours per Week 21 19
Number of Courseworks 1 1
Number of Exams 5 2
Number of End-of-term tests 3
IV. Internship V. Research VI. Final Certification
Internship Title Semester | Weeks | Credits Semester Weeks Credits )
Master's Thesis
Managerial 2 4 6 2 4 6




VI. Competence Matrix

C Module Code,
ompetence Competence Name Discipline Code
Code
ucC-1 To be able to apply scientific cognition methods in research activity, to generate and implement innovative ideas 1.3,2.6.1
uc-2 To solve research and innovation tasks based on the use of information and communication technologies 2.6.2
uc-3 To use a foreign language for communication in interdisciplinary and scientific environment, in various formats of international cooperation, scientific 263
- research and innovative activity o
uc4 To provide communication, demonstrate leadership skills, be capable of team building and development of strategic goals and objectives 1.2,13,2.2.2
UC-5 To develop innovative receptivity and ability to innovate 1.2,1.3
uc-6 To be able to predict the conditions of professional activities' implementation and solve professional problems in uncertainty 1.1
uc-7 To apply psychological and pedagogical methods and information-communication technologies in education and management 25.1
ucC-8 To be able to carry out economic experiment and interpret its results, to be able to use economic and statistical tools in practical and research activity 24.12
DPC-1 To be able to analyze economic entities behavior in different types of market structures, to be able to research and develop the market strategy of the 111,224
organization, to evaluate the consequences of the state microeconomic policy T
DPC2 To be able to analyze the features of macroeconomic policy under different initial conditions of the economy, to be able to develop measures of 112
- macroeconomic policy T
DPC-3 To use modern methods of planning and optimization of tax payments, evaluation methods of tax risks, analyze the tax situation, evaluate the level of tax 113
burden and the effectiveness of tax solutions o
DPC-4 To be able to use project management methods in research and to manage important and large-scale tasks that have a specific goal, deadlines and limited 12
resources ’
DPC-5 To be able to choose tools, modern technical means and information technologies for information processing in accordance with the scientific task in the "
management field ’
SC-1 To be able to develop the organization's strategy, implement projects and activities aimed at its implementation 224
SC-2 To be able to analyze and perform data analysis and its forecast for solving economic and managerial tasks 24.1.2
$C.3 To be able to analyze foreign markets in modern conditions, the behavior of competitors in the market, evaluate the competitive advantages of the product 291
and organization. To implement the measures of promoting products to foreign markets. -
sC.4 To implement the measures of promoting a new product to the market, building distribution channels. To be able to find and evaluate new market 223
opportunities o
SC5 To be able to implement projects and use project management methods in research and to manage important and large-scale tasks that have a specific 211
goal, deadlines and limited resources o
SC-6 To be able to put into practice the basic methods and tools of marketing analysis in the digital environment 2422
SC-7 To be able to find and evaluate new market opportunities, manage the supply chains of the enterprise, form optimal logistics solutions 2.1.2
SC-8 To be able to analyze and develop business taking into account its responsibility, to build a trajectory of economic development development pathway 24.1.1
SC-9 To be able to apply innovative strategies, techniques and methods of human resource management in professional activities 24.2.1
SC-10 To know the main types of financial tools and areas of their usage 222
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