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Hunnomuas pabora: 71 c., 10 puc., 14 tabin., 43 ucrounuka, 4 npui.

MAPKETHHTI, MAPKETHHI'OBAJI JEATEJIBHOCTD,
MAPKETHUHI'OBAS CTPATEI'MA, PBIHOYHAS CPEJA, CTPATETMYECKOE
YIIPABJIEHUE

Lens uccnemoBaHus: pa3paboTKa pPEKOMEHIAIUN [0 COBEPIIEHCTBOBAHUIO
mapketunrooit crparerun B OO0 «ben @yn CepBuc» Ha 0CHOBE MHGOPMAIIMOHHBIX
TEXHOJIOTHH.

O6nextom uccnenoBanus sapiseTcs OO0 «ben Oyn CepBucy.

[Ipenmerom UCCIICIOBAHUSl  SIBJISIETCS MapKETUHTOBAast CTpaTerus
00O «ben ®yn Cepsuc.

Meroabl uccieoBaHus: MOHOTpaUYECKUN, AaHATUTUYECKUM METOJI, a TaKKe
OOIIIeHAyYHbIE METO/IBI.

UccnenoBanust u pa3paObOTKH: WM3Y4YEHBI TEOPETUUYECKHUE OCHOBBI Pa3pabOTKH
MapKETUHTOBOU CTPATETUH MPEANIPUATHS, IPOBEICHO UCCIEAOBAHUE MAPKETUHTOBOM
ctparerun OO0 «ben ®yn Cepsucy, pazpaboTaHbl MPEAJIOKEHHUS 1O MOBBIIIEHUIO
s dextuBHOCTH MapkeTuHroBoi crpareruu OO0 «ben @y CepBucy.

DJIeMEHThI HAYYHOW HOBU3HBI: ITPEAJIOKEHBI HAMPABICHUS COBEPILICHCTBOBAHUS
mapketunroBoit crparerun B OO0 «ben @yn CepBuc» Ha 0CHOBE MHGOPMAIIMOHHBIX
TEXHOJIOTUH.

TexHUKO-9KOHOMUYECKasl, COlMAIbHAsI U (MJIM) AKOJOTHYECKas 3HAYUMOCTh:
BHEJIPEHUE TMPEJIOKEHHBIX MEPONPHUATUNA OyJeT CHOCOOCTBOBATH MOBBINICHUIO
sabdextuBnocTH aestensHoctu OO0 «ben Oyn CepBucy.

ABTOp paboThI IIOJATBEPKIAET, 4TO IIPUBEIECHHBIN B HEH
pacyeTHOAHATUTUYECKUN MaTepuas MPaBUIbHO U OOBEKTUBHO OTPAXKAET COCTOSIHHE
UCCIIEyEMOTO TIpoliecca, a BCE 3aMMCTBOBAHHBIE M3 JIUTEPATYpHBIX W JPYTUX
HMCTOYHUKOB TEOPETUYECKUE, METOAOJIOTMYECKUE U METOJINYECKUE TOJIOKEHUS U
KOHIIETIIIUU COITPOBOKIAIOTCSA CCHIJIKAMU HA UX aBTOPOB.



Thesis: 71 p., 10 fig., 14 table., 43 sources, 4 app.

MARKETING, MARKETING ACTIVITY, MARKETING STRATEGY,
MARKET ENVIRONMENT, STRATEGIC MANAGEMENT

The purpose of the thesis is to develop recommendations for improving the
marketing strategy in Bel Food Service LLC based on information technology.

The object of the study is Bel Food Service LLC.

The subject of the research is the marketing strategy of Bel Food Service LLC.

Research methods: monographic, analytical method, as well as general scientific
methods.

Research and development: the theoretical foundations of the development of
the marketing strategy of the enterprise have been studied, a study of the marketing
strategy of Bel Food Service LLC has been conducted, proposals have been developed
to improve the effectiveness of the marketing strategy of Bel Food Service LLC.

Elements of scientific novelty: the directions of improving the marketing
strategy in Bel Food Service LLC based on information technologies are proposed.

Technical, economic, social and (or) environmental significance: the
implementation of the proposed measures will contribute to improving the efficiency
of the activities of Bel Food Service LLC.

The author of the work confirms that the computational and analytical material
given in it correctly and objectively reflects the state of the process under study, and
all theoretical, methodological and methodological provisions and concepts borrowed
from literary and other sources are accompanied by references to their authors.



Hermmomuas npama: 71 c., 10 man., 14 Tab., 43 KpeiHilbl, 4 TPBIM.

MAPKETBIHI', MAPKETBIHI'ABA ST J3EMHACIIb, MAPKETBIHI' ABASI
CTPATOI'1A, PBIHKABAE ACAPOJ3E, CTPATOI'TYHAE KIPABAHHE

Mbara  jacnsjgaBaHHS:  paclpalioyka paKaMmMeHJallblii Ta  Y1acKaHaJIeHHI
MapkeThiHTaBait crpararii ¥ TAA «ben ®ya copBic» Ha acHOBe iH(MapMaIlbIfHBIX
TIXHAJIOT1H.

AG'extaMm nacnenaBanHs 3'synsena TAA «ben @y copsic».

[Ipanmeram pacnemaBaHHs 3'synsgeniia MapkeTsiHraBasi ctpardaris TAA «ben
®Dyn copBic».

Metanpl nacnenaBaHHs: MaHarpadidHbl, aHATITBIYHBI MeETaa, a TaKcaMma
aryJIbHaHABYKOBBIS METAJIbI.

JlacnenaBaHHi 1 pacHpaIioyKi: BEIBYYaHBI TIAPITHIUYHBIS aCHOBBI PacCIparioyki
MapKeTbIHIaBail ~ CTpaTdarii  IpaanpbleMCTBa, IIpaBeI3€Ha  JlaciieJaBaHHE
MapkeTbiHTaBail ctpararii TAA «ben @yn capBic», pacmpaiiaBadbl MMpanaHOBBI Ma
MaBBINIPHHIO AQEKThIYHACI MapKeThiHraBai ctpatirii TAA «ben @y capBicy.

DOneMeHThl HaBYKOBall HaBI3HBI: IpalaHaBaHbl HANpaMKl YJaacKaHaJeHHS
MapkeTbiHTaBail ctpararii ¥ TAA «ben ®yn copBic» Ha acHOBe 1H(apMaIlbIHBIX
THOXHAJIOT1H.

TaxHika-3KaHaMivHas1, calblsuIbHAs 1 (200) 9KanariyHasi 3HauHaCIlb: yKapaHEeHHE
mparnaHaBaHbIX MepampbleMcTBay OyJ3€ CHpPBISAIb MaBBIIPHHIO 3(EKThIYHACIII
n3eitHacii TAA «ben @yn capBicy.

AyTap mpansl NauBspaKae, ITO MPBIBEA3EHBl ¥ € paCYETHOAHATUTUYECKUI
MaTaIphIsJI paBUIbHA 1 a0'eKThIYHA aJIIOCTPOYBAae CTaH JOCieAHara mparpcy, a yce
3aMma3bluaHblsil 3 JITAPATyPHBIX 1 IHIIBIX KPBIHII TAAPITHIYHBIA, METaaanaridHbls i
METaIbIYHBIS TaTKIHHI 1 KaHIIIIBI CypaBa/pKaroIa cracklikaMi Ha iX ayTapay.



