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I'’TABA 1 TEOPETUYECKHWE OCHOBBI U3YUEHUA JIOKAJIM3ALINIA
PEKJIAMBI MEX/ITYHAPOJHbBIX BPEH/IOB HA KUTAWCKOM PbIHKE
......................................................................... Omuodka! 3aknaaka He onpeaeaeHa.

1.1 IlonsATHE «pEKIIaMBD) B KHTAWCKOUN KYJIbTYpE U €€ pa3Butue B Kurae
............................................................... Omuodka! 3aknaaka He onpeaeaeHa.

1.2 Knaccuduxkanus pekiaMHbIX KOMMYHUKAIUA U OCOOEHHOCTH UX
TIPUMEHEHUS «..cevvveeeeeeiiaeeeeenieeeeeennnn s Omuodka! 3aknaaka He onpeaeaeHa.

1.3 Biustnue ocoO€HHOCTEN KUTAMCKUX KYJBTYPHBIX TPAIUIIUM HA PEKIaMHYIO
D1 (3 K103 2 (010 N Omuodka! 3akinaaka He onpeaeaeHa.

I''TABA 2 AHAJIN3 PEKJIAMHBIX KOMMYHI/IKALII/HZ
MEXJYHAPO/IHbIX BPEH/IOB HA COBPEMEHHOM PbLIHKE KHUTAA
......................................................................... Omuodka! 3aknaaka He onpeaeaeHa.

2.1 AHanu3 npuUCyTCTBUS MEXKIYHAPOIHBIX OPEHIOB HA COBPEMEHHOM PBIHKE
KUTAST oo Omuodka! 3akinaaka He onpeaeaeHa.

2.2 OcobeHHOCTH peKIaMHBIX KOMMYHUKAIMI MEXIyHApOJHBIX OPEHI0B Ha
COBPEMEHHOM pbIHKE Kutas ................... Ommuodka! 3akiagka He onpejaesieHa.

2.3 llepcrieKTUBHBIE HANIPABJICHHS PA3BUTHS PEKIAMHBIX KOMMYHHUKALNI
MEKTyHapOIHbIX OpEHJIOB Ha COBpeMEHHOM pbiHKe Kutad................ Ommuodka!
3akiajka He onpeaeseHa.

SAKJIFOUEHHUE ........c.coiiiiiiiiee, Omuodka! 3akinaaka He onpeaeaeHa.

CIIMCOK UCIIOJIB30BAHHbBIX NICTOYHHMKOB ..Ommboka! 3akiaaagka He
omnpeeseHa.

ITPMJIOXKEHHUE A ..., Omuodka! 3akinaaka He onpeaeaeHa.
ITPMJIOXKEHHUE B.......coveii, Omuodka! 3akinaaka He onpeaeaeHa.



OBIIAA XAPAKTEPUCTHUKA PABOTbI

PEKJIAMHBIE KOMMYHUKALIMNU, MEXIYHAPOJHBIE BPEH/IbI,
KUTAMCKUIN  PBIHOK, KPOCC-KYJIbBTYPHASI KOMMVYHUKALMS,
MAPKETHHI OBBIE CTPATEI'MU, PEKJIAMHBIE KAMITAHUU, BPEHJIUHT

Obvexm uccnedoganus — peKIaMHbIE KOMMYHHUKALUd MEXIYHAPOIHBIX
OpeHI0B.
Ilpeomem  uccneoosanusi — CcHOCOOBI M METOABl  IMOMYJSPU3ALIMS

MEKIyHapPOIHBIX OPEH/IOB Ha KUTAMCKOM PBIHKE.

Llenv uccnedoseanusi — aHanu3 TpoLECCa PEKIaMHOM KOMMYHUKAIUU
MEKIyHapOIHbIX OpEHJI0B Ha COBpeMeHHOM phike Kutasi.

3aoayu uccredosanusi:

1. Onpenenuth MOHATHE «PEKIAMbl» B KUTAHCKOW KYJIbTYpe U €€ Pa3BUTHUE B
Kwurae;

2. Oxapaktepu3oBaTh KJIacCU(PUKAIUIO PEKIAMHBIX KOMMYHUKAUUA U
OCOOCHHOCTH MX MPUMEHEHUS;

3. Iloka3aTh BIUSHHE OCOOEHHOCTEM KHUTAWUCKUX KYJIbTYPHBIX Tpajaullui Ha
PEKIIaMHYIO JAESATEIbHOCTD;

4. Tloka3ath NPUCYTCTBUE MEXKIyHAPOIHBIX OPEHIOB HA COBPEMEHHOM PBHIHKE
Kuras;

5. UccnenoBaTh 0COOEHHOCTH PEKJIAMHBIX KOMMYHHUKAIMM MEKIYHApOIHbBIX
OpeH0B Ha cOBpeMeHHOM phiHKe Kutas;

6. Omnpenenutb TMEpPCIEKTUBHbIE HANpPABICHUS PAa3BUTHS  PEKIAMHBIX
KOMMYHUKaIINI MEXIyHApOIHbIX OpPEHIOB Ha COBpeMEHHOM pbiHKe KuTas.

llonyuennvie  pezynbmamul:  ONPENEIEHbl  OCOOEHHOCTH  PEKIAMHOMN
KOMMYHHKAIIMM MEKJIyHAPOJHBIX OpEeHI0B Ha COBpeMeHHOM pbiHKe Kutas. M3yueHo
BIIMSHUE KHUTANCKUX KYJIbTYPHBIX TpPAAUIUNA Ha pPEKIaMHYIO JEATEebHOCTh U
CTpaTeTuy MPOABUAKEHUS MEXKTYHAPOIHBIX OpeHA0B B Meauacepe Kutas. BoisiBieHsl
MEePCIEKTUBHBIE HaIpaBJICHUS pa3BUTHUSA PEKJIaMHBIX KOMMYHHKaIUMI
MEKIyHapOIHbIX OPEH/IOB Ha COBPEMEHHOM phiHKe Kuras.

Hayunas nmoeuzna HaydHO-UCCIENOBATEIBCKON PabOTHI COCTOMT B TOM, YTO
OBLTM  TIPEVIOKEHBI ~ TEPCIEKTHBHBIC  HAMpPAaBICHUS  Pa3BUTHS  PEKJIAMHBIX
KOMMYHUKAIMI MEKIyHAPOIHBIX OpEHI0B Ha cCOBpeMeHHOM pbiHKe KuTasi. HayuHsbie
JaHHBIE, KOTOPBIE pa3padoTaHbl B MPOIIECCE UCCIIEIOBAHMS, MOT'YT UCIIOJIb30BATHCS B
yaeOHOM Tiporiecce GaKyIbTeTa KyPHATUCTUKH.

O0beM MarmcTepckon auccepramuu coctaBiseT 88 crpanmi. B cTpykTypy
MarvucTepcKo AuccepTaluy BXOJAT MEPEUYECHb YCIOBHBIX 0003HAUEHU, 2 TI1aBbl (B
nepBoi — 3 pazzena, BO BTOpoil — 3 pasjerna), 3aKI0ueHUe U CIIUCOK UCITOIb30BaHHBIX
HMCTOYHUKOB, B KOTOPBIM BXOAUT 63 HAMMEHOBAHUSI.



GENERAL DESCRIPTION OF WORK
ADVERTISING COMMUNICATIONS, INTERNATIONAL BRANDS,
CHINESE MARKET, CROSS-CULTURAL COMMUNICATION, MARKETING
STRATEGIES, ADVERTISING CAMPAIGNS, BRANDING

The object of the study is advertising communications of international brands.

The subject of the research is the ways and methods of popularization of
international brands in the Chinese market.

The aim of the study is to analyze the process of advertising communication of
international brands in the modern Chinese market.

Research objectives:

1. To define the concept of "advertising" in Chinese culture and its development
in China;

2. To describe the classification of advertising communications and the features
of their application;

3. To show the influence of Chinese cultural traditions on advertising activities;

4. To show the presence of international brands in today's China market;

5. To explore the features of advertising communications of international brands
in the modern Chinese market;

6. To determine promising directions for the development of advertising
communications of international brands in the modern Chinese market.

Results: the features of advertising communication of international brands in the
modern Chinese market are determined. The influence of Chinese cultural traditions
on advertising activities and strategies for promoting international brands in the media
sphere of China has been studied. Promising directions for the development of
advertising communications of international brands in the modern Chinese market have
been identified.

The scientific novelty of the research work lies in the fact that promising
directions for the development of advertising communications of international brands
in the modern Chinese market have been developed. The scientific data that is
developed during the research process can be used in the educational process of the
Faculty of Journalism.

The volume of the master's thesis is 88 pages. The structure of the master's thesis
includes a list of symbols, 2 chapters (in the first — 3 sections, in the second — 3
sections), a conclusion and a list of references, which includes 63 sources.



BBEJAEHUE

3a mocieaHue JAECATUICTUS MOXKHO MPOCIEIUTH 3a PE3KUM SKOHOMHUYECKUM
CKaukoM B cdepe MUPOBOM HKOHOMHKHU. JlMama3oH BO3AEHCTBUS MEXaHH3MOB
peKiiaMbl OOIIMPEH W 3aTparuBaeT Jaxe ObIToByr0 cdepy obOmiectBa. [laHHbIN
(dheHoMeH, JieNlaeT pekiiaMy HEOThbeMJIEMOM YacThIO0 OOIIECTBO U SIBISIETCS JIBUTATEIIEM
AKOHOMHUYECKOTo mporpecca. [logobHas TeHaeHIusT He 00olIa CTOPOHOM U TaKylo
cBepxjaepxkaBy kak Kwutail. Mmes komoccaibHOE 3KOHOMHYECKOE W TOJUTUYECKOE
BnusHue, Kurtail BbIpaOaThiBa€T CBOM COOCTBEHHBIE pPEKJIAMHbIE OCOOCHHOCTH M
BBICTYNAa€T KakK OJIMH M3 MOUIHEWIIHUX TOPrOBBIX TOCYAApCTB. BBICTpoe pa3BUTHE
sKOHOMHUYECKO# ceprl Kutas, ¢ KaxapIM rogom, Bce 00bIie u O00JbIie TpUBIeKaeT
K ce0e MEeXIyHapOJHbIe KOMIAHUU U OPEHJbl, KOTOPhIE CTPEMSTCS JIOKAIU30BaTh
CBOM PEKJIAMHbIE MOCTAHUS U MOJYYUTh 3HAUUTEIIBHYIO JOJI0 TPUObLIH.

Axmyanonocmos  memvl  uccieoosanus. lIlocne pedopM H  OTKPBITOCTH
MeXIyHapoIHbIl cTtaTyc KuTtas ynydmwics, Hayka U TEXHUKa OBICTPO pa3BUBAIKCH,
ASKOHOMHUKA MPOIBETANIa, & PHIHOK MMEET LIUPOKUE MEPCHEeKTUBbI. B codeTanuu c
POCTOM TMOKYIATEJIbHOM CIMOCOOHOCTH KHUTAWIEB B MOCJIEIHHE TOJAbl U BBICOKHM
PBIHOYHBIM crnpocoM Kwurail cranm uaeambHbIM MECTOM IS PACIIMPEHUS CBOEU
TEPPUTOPUM TpPaHCHAIMOHAIbHBIMU Opengamu. Hampumep, y amepukaHckoil Mars,
amepukaHckoi Procter & Gamble u ssmonckoit Sony ectb Gunmnanst B Kutae. Ho uz-3a
KYJbTYPHBIX pa3IN4iil MHOTUM MHOTOHAI[MOHAIBHBIM KOMIIAHUSIM TPYAHO paboTaTh
B Kurae. Hanpumep, eBay kynuna kurtaiickuii EachNet, Ho EachNet nmocinenosana
MpEANOUYTCHUSIM aMEPUKaHIIeB, pa3paborajia MPOCTONM W TMOHATHBIA MHTEpdenc u
MpojiaBajia ¢ ayKIMOHa Bce OoJiee U 0osiee BHICOKUE LIEHBI, HO KUTaCKas ayauTOpuUs
He mokymana ero. Iloatomy mectHplii Taobao jerko modeausn HeIOKaTU30BaHHBIN
eBay.

[loaTomMy, 4YTOOBI MOJYYUTh JOJIO HAa KHUTANCKOM pBIHKE, MHOTHE
MHOTOHAI[MOHAJIbHBIE KOMIIAHUM WHTETPUPYIOT pEKJIaMy CBOUX MPOIYKTOB B
KUTANCKYIO KYJbTYpYy, PEAIU3YIOT MEXKYIbTYPHYI0 KOMMYHUKAIIUIO PEKIaMbl
MHOTOHAIIMOHATBHBIX OpeH/0B B KuTae u, Takum o0pa3om, ycmenHo (GopMHUPYIOT
UMUK cBouX OpeHaoB B Kurae.

Teopemuueckotl 6a30ti MOCTYKUITU HCCIENOBAaHUS B chepe KOMMYHUKAIIHM,
MEIMATEXHOJIOTUM, KYPHATUCTUKU U JIPYTUX CMEXHBIX JTUCIUIUIMH aBTOPOB, TAKUX
kak JIu Aunryan, [llao Jly, [lIlu Ha, Tounr ABen, Tonr fAxywu, bait Croasin, JIro CsonuH.

Memoowr uccrneoosanus. B paboTe HCHONb30BaHbI OOIIEHAYYHBIE METOMBI,
TaKhe KaK CHCTeMaTHu3aius, HaOmoJaeHrne u 0000IeHNe, CPaBHUTEIBHBIA aHAIN3,
KYyJbTYPHO-UCTOPUYECKOTO UCCIEAOBAHNUS, METOJI OIIPOCA, ONMKUCATENbHBIM METO/I.

Omnupuueckoti 6azoti NI UCCIEAOBAHUS TTOCTYKUJIH:

1)  nurepatypa W pabOThl KHTAHCKUX ¥ HWHOCTPAHHBIX YYEHBIX IIO



PEKJIaMOBEICHUIO, JTOKAIN3AIUN U MEXKYJIBTYPHOU KOMMYHHKAIIMHU, BKIIFOYAs 3aKOH
o pekname KHP, koTophbIii sBiIsIETCS ONpeaesaomuM B OPOABMKECHUN U aJanTaluu
MEKyHapoIHbIX OpeHioB B Kurae;

2) CTaTUCTUKA W 3aKJIIOYCHUS, HHTEPBbIO KHUTAUCKUX WU HWHOCTPAHHBIX
AKCHEPTOB, AHAIUTUYECKUX areHTCTB 00 3(PGEeKTUBHOCTU pEKIaMbl, PEKIaAMHOMN
CTpaTeTHMH W PEaKlUU KUTAHCKOro OOIIEecCTBa Ha pEKIaMmy; pe3yJbTaTbl MacCOBBIX
OMPOCOB [0 MHEHHIO KUTal1leB 00 MHOCTPaHHBIX OpeH/Iax;

3) obHUIMaTBLHBIC CANTHI MHOCTPAHHBIX KOMIIAHUHN M KUTAMCKHUE COITMATIbHbBIC
CETH, IJIe pa3MEIIACTCS UX PEKIama.

Cmpyxkmypa pabomul.

B nepBoli rnaBe M3y4arOTCAd TEOPETHUYECKUE OCHOBBI M3YUECHUS JIOKAIU3ALUU
peKIaMbl MEXIyHApPOJHBIX OPEHIO0B HAa KHUTAMCKOM pPBIHKE, TOHATHE PEKIaMbl U
pPEKJIaMHBIX KOMMYHHUKAIIMI MEXIyHApOJIHBIX OpEHJIOB, WX BUIbI U OCOOEHHOCTHU
MIPUMEHEHHM S, ITOKA3aHO BIMSHUE OCOOCHHOCTEH KUTANCKUX KYJIbTYPHBIX TPAAUIIUNA Ha
MMOCTPOEHUE PEKIAMHON KOMMYHHUKAIIUH.

Bo  BTOpoili  TmiIaBe = aHAIM3BUPYIOTCS  PEKIAMHBIE  KOMMYHHKAIIUU
MEKIyHapOJIHbIX OpPEH/I0B Ha COBPEMEHHOM pbiHKe KuTasi, packpbIThl 0COOCHHOCTH
pPEKJIaMHBIX KOMMYHHUKAIIMH MEXJYHAPOJHBIX OPEHJOB HAa COBPEMEHHOM PpPBIHKE
Kutas, mnpennoxxeHbl NEPCIEKTUBHBIC HAMPABICHUS  PA3BUTHA  PEKIAMHBIX
KOMMYHUKAIINI MEXIyHApOIHbIX OpPEHJIOB Ha COBPEMEHHOM pblHKe KuTas.
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