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OBIIAA XAPAKTEPUCTHUKA PABOTbI

Marwucrepckas auccepranus: 74 c., 16 puc., 6 Tabmn., 56 UCTOYHUKOB.

MHHOBAILIMWU, [IU®POBAS TOPI'OBJIS, OHJIAMH-MATA3MH,
CTPATEI'MA, MAPKETHHI'OBAA JEATEJIBHOCTD, NHTEPHET-

MAPKETHUHT, OHJIAH-TIPOIBMKEHME, MHHOBAITMOHHLIN
MAPKETHHI.
Ilenp MarucTepckoro MCCIENOBAHUS — CHUCTEMATH3alUsd MapKETHHIOBBIX

MHHOBALIMK I pa3pabOTKU CTpaTernd WHHOBAIIMOHHOTO PAa3BUTHS OHJIAMH-
MmarasuHa (Ha npumepe Taobao (Alibaba Group)).

AKTYyaJIbHOCTh MarucTepckoil paboTel 0OycCiOBIEHa TeM, 4TO pa3paboTka u
peanu3aiys HOBBIX TOBapOB U YCIyT OYeHb Ba)kKHA JIJIsl KOMIIAHUMA B KOHTEKCTE pPOCTa
X KOHKYPEHTOCTIOCOOHOCTH B COBPEMEHHBIX YCIOBHSIX BEICHHUS IKOHOMHUYECKON
nestenbHOCTH. CerofHs WHHOBALIMOHHOW JEATENBHOCTH Y/ENEHO MOBBIIIEHHOE
BHAMAaHHE, TIOCKOJIbKY JIWHAMWYECKHE BHEIIHWE YCJIOBUS W pPHIHOYHAS
HECTaOMIBHOCTH TPEOYIOT OT MPEANPHUITHI UCTIOIB30BAHUS MPH ATOM JEATEIHHOCTH
HOBBIX CPEJICTB M WHCTPYMEHTOB, KOTOpBHIE ITO3BOJISIOT 3aHUMaTh U YACPKUBATH
BEyIINE PHIHOYHBIC MTO3UITAN

OOBbeKT ucciaenoBaHUS — MEXaHU3M Pa3BUTHUS OHJIAH-MaraszuHa (Ha mpuMmepe
Taobao (Alibaba Group)).

[Ipenmer wccnenoBaHusi — WHHOBALMOHHASI CTPAaTETHsl Pa3BUTUS OHJIAIH-
marazuHa Taobao.

B pabore wmccienoBaHbl COBpEMEHHBIE MEXaHU3MbI TMPOABWKCHUS OHJIAIH-
marazuHa Ha npumepe Taobao (Alibaba Group)), mnpousBeneHa oOLEHKa HX
3¢ (heKTUBHOCTH; pa3paboTaHbl MEphl MO YIYYIICHHUIO CTPAaTEerHMH MPOABMKEHUS
TOBapOB Ha MmiaTdpopme Taobao.

Hayuynasi HOBHM3Ha COCTOMT B CHCTEMAaTH3allud, OOOCHOBAaHWUU W PEIICHUH
TEOPETHUUECKUX ¢ METOJOJOTHYECKUX MpoOJieM, CBSI3aHHBIX C JabHEHIINM
pa3BUTHEM  MAapKETHHIOBBIX  WHHOBAIMK  JUIsi  pa3paboOTKW  CTpaTeruu
WHHOBAIIMOHHOTO pa3BUTHUS OHJIalH-MarasuHa (Ha mipumepe Taobao (Alibaba
Group)).

OO6macTpi0  BO3MOXKHOTO  MPAKTHYECKOTO TMPUMEHEHHUS  HCCIICIOBAHHMIA.
Pesynbrarel wccnemnoBaHuss MOTYT OBITh NMPUMEHEHBI KOMIAHHUSIMH SJICKTPOHHOU
KOMMeEpInH, QYHKIIMOHUPYIOIIUMHA Yepe3 UG POBbIe TUIaT(HOPMBI, CIICIIHATUCTAMH B
00TIacTH YIpaBJICHUS BHEIIHEOKOHOMHYECKON MEATENIbHOCTH, a TakKe B y4eOHOM
nporiecce Py W3YYCHUH AUCIHILTUH «IKOHOMHUKA MPEANPUATHS» U «MEHEIKMEHTY,
«MapKTEHHT».
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GENERAL DESCRIPTION OF WORK

Master's thesis: 74 pages, 16 figures, 6 tables, 56 sources.

INNOVATION, DIGITAL TRADE, ONLINE STORE, STRATEGY,
MARKETING ACTIVITY, INTERNET MARKETING, ONLINE PROMOTION,
INNOVATIVE MARKETING.

The purpose of the master's study is the systematization of marketing
innovations for the development of a strategy for the innovative development of an
online store (on the example of Taobao (Alibaba Group)).

The relevance of the master's work is due to the fact that the development and
implementation of new products and services is very important for companies in the
context of increasing their competitiveness in the current conditions of economic
activity. Today, innovation is given increased attention, since dynamic external
conditions and market instability require enterprises to use new means and tools that
allow them to occupy and maintain leading market positions.

The object of study is the mechanism for the development of an online store
(on the example of Taobao (Alibaba Group)).

The subject of the study is an innovative strategy for the development of the
Taobao online store.

The paper studies modern mechanisms for promoting an online store using the
example of Taobao (Alibaba Group)), assessed their effectiveness; measures have
been developed to improve the strategy for promoting goods on the Taobao platform.

Scientific novelty consists in systematization, substantiation and solution of
theoretical and methodological problems associated with the further development of
marketing innovations to develop an innovative development strategy for an online
store (on the example of Taobao (Alibaba Group)).

Area of possible practical application of research. The results of the study can
be applied by e-commerce companies operating through digital platforms, specialists
in the field of foreign economic activity management, as well as in the educational
process when studying the disciplines “enterprise economics™ and “management”,
"marketing".



