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Marucrepckas auccepramms: 79 c., 23 pwuc., 20 Tabna., 55 HCTOYHUKOB, |
IPUIOKCHHE.

CTPATETMYECKOE IIJIAHUPOBAHUE, CTPATEI'MS, LIEJIEBOM
PBIHOK, MAPKETHUHI'OBBIE CTPATEIMH, COBEPIIEHCTBOBAHUE,
OOOPEKTNUBHOCTD.

[lenpro MccrnenoBaHMsI B MarucTEpPCKOM JHUCCEpPTalMM SIBISETCS pa3paboTka
MEpPONPUITUN TI0 COBEPIICHCTBOBAHUIO MAPKETUHTOBOM CTpaTeTuH pPa3BUTHUS
nHHOoBanMOHHON KoMITaHUH OO0 «CeonomKuKy.

AKTyaJIbHOCTh TE€Mbl HCCJIEIOBaHUs OOYCJIOBJI€HAa TEM, 4YTO B YCJIOBHSX
CTAQHOBJICHUS PHIHOYHOM SKOHOMHUKH BCe Ooyiee BO3pacTaeT HEONPENETIECHHOCTb U
HACBIIIEHHOCTh BHEIIHEH Cpelbl, [0 3TOW NPUYUMHE PYKOBOACTBY IPEAIPUATHHI
NPUXOJUTCS YNPaBJISITh HE TOJBKO CaMUM MPOU3BOACTBEHHO-XO3SHCTBEHHBIM
MPOIIECCOM, HO U YUUTHIBATH BIUSHUE BHEIIHEH CPEJIbI.

OOBEeKTOM  HCCIIEIOBaHUSI B MaruCTepCKON  AUCCepTallud  SABJSETCS
000 «CeonomKuK.

[Ipenmer wuccnemoBaHusi —  pa3paboTka  MapKETMHTOBOM  CTpaTeruu
WHHOBAIIMOHHOW KOMITAHHH.

Hayunass HOBU3HaA HcclieoBaHMs: B pabOTe M3yYEHBl TEOPETUUECKUE OCHOBBI
pa3paboOTKM MapKETHMHTOBOM CTpaTerMd WHHOBAIIMOHHOW KOMIIAHUM; TPOBEICH
aHalU3 CHUCTeMbl cTparermdyeckoro ImianupoBanuss B OO0 «CeonoKuKy,
pa3paboTranbl ¥ OOOCHOBaHbl ~ PEKOMEHJAIMM  TO0  COBEPUICHCTBOBAHUIO
MapkeTUHroBoi crpareruu pazButuga OO0 «CeonomKuK.

O06acTbi0 BO3MOKHOT'O MPAKTUUECKOTO MPUMEHEHHS] MCCIEIOBAHUNA PabOThI
SBIIAIOTCS CYOBEKThl XO3SWCTBOBAHMS HMHHOBAIIMOHHBIN cdepbl PecnyOmuku
benapyce.

Marucrepckass aucceprauusi SIBIISIETCS  CaMOCTOSATENIBHO — BBIMIOJHEHHBIM
UCCJIEOBAHUEM.



Master's dissertation: 79 p., 23 fig., 20 tables, 55 sources, 1 appendix.

STRATEGIC PLANNING, STRATEGY, TARGET  MARKET,
MARKETING STRATEGIES, IMPROVEMENT, EFFICIENCY.

The purpose of the research in the master's thesis is to develop measures to
improve the marketing strategy for the development of the innovative company
Seolodzhik LLC.

The relevance of the research topic is due to the fact that in the conditions of
the formation of a market economy, the uncertainty and saturation of the external
environment is increasing, for this reason, the management of enterprises has to
manage not only the production and economic process itself, but also take into
account the influence of the external environment.

The object of research in the master's thesis is Seolodzhik LLC.

The subject of the research is the development of a marketing strategy for an
innovative company.

Scientific novelty of the research: the theoretical foundations of the
development of a marketing strategy for an innovative company are studied; the
analysis of the strategic planning system in Seolodzhik LLC was carried out;
recommendations for improving the marketing strategy for the development of
Seolodzhik LLC were developed and substantiated.

The area of possible practical application of work research is the economic
entities of the innovative sphere of the Republic of Belarus.

The master's thesis is an independent research.



