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AHHOTALIMSA

1. CTtpykrypa 1 00beM IMIUIOMHOM PadoThI
Jumomuast paboTa COCTOUT U3 3aJaHUs Ha IUIJIOMHYIO paOoTy, OTJIaBICHHUS,
MEPEYHs YCIOBHBIX O00O3HAUEHWI U COKpallleHH, pedepaTa, BBEACHHUS, TPEX IJIAB,
3akmrodeHus, 11 wnmocTpanuii U CIHMCKa HMCIOJIb30BAHHBIX MCTOYHUKOB.  OOTImiA
o0beM paboTel coctaBisier 80 cTpanuil. CIHCOK MCIIOIH30BAHHBIX MCTOYHUKOB 3a-
HUMAaeT S CTpaHUL U BKIIIOYAET 44 MO3ULIMH.

2. IlepevyeHb KJIIOYEBBIX CJIOB

BPEH/IMHI', HAIMOHAJIBHBIE ITAPKH, IMPOABWXEHUWE, UMUJXK,
MAPKETHHT'.

3. TekcT aHHOTALMU

Obvexm uccnredoanus — OPEHAUHT B TypU3ME.

Llenv uccneoosanusi — mnpoaHanu3upoBaTh A(P(PEKTUBHOCTH HCIOIb30BAHUS
OpeHIMHIra HAMOHAJBHBIX NMAapKOB B KayeCTBE MHCTPYMEHTa NpoJBUKeHUsA B Pec-
nyonuke benapych u 3a pyOekoM, OLIEHUTh €ro poJib B (GOPMUPOBAHUH Y3HABAEMOIO
o0Opa3a u NpoAyKIMU HALIMOHAJIBHBIX NapkoB B PecnyOnuke benapyck, a Takxke pas-
paboTaTh PEKOMEHJAIMU 10 MOBBIMIEHUIO 3P(HEKTUBHOCTH OpEHIMHIAa HAIMOHAJb-
HBIX [TapKOB.

Memoowl uccreoosanus — B paboTe UCMOJIB30BAaHbI TEOPETUUECKUE (aHATU3
JUTEPATYpPhl U MHTEPHET-UCTOYHUKOB, CHHTE3, 00001IeHNe, Kiaccudukanus, mpo-
THO3UPOBAHKE) U MpaKTUYeCKue (HAOII0JIeHNe, U3MEPEHUE, CpaBHEHUE, UHTETPallb-
Hasl OIIeHKa) METO/IBI.

llonyuennvie umoau u ux Hosusna — VITOru JaHHOTO HCCIEAOBAaHUS TTO3BOJIS-
I0T ONPENETUTh 3HAYMMOCTh U aKTyaJlbHOCTh OpPEHIMHra HAIMOHAJIBHBIX MapKOB B
KauecTBe MHCTPYMEHTA MPOJBUKEHUS, €r0 MPEUMYILECTBA 0 CPABHEHUIO C APYTUMHU
Metogamu. [IpakTudeckass 3HaUMMOCTh Pa0OThI 3aKIIOYACTCS B pa3padOTKE PEKO-
MEHJAlMK MO YJIy4YIIEHUIO MPUMEHEHUs OpEeHJMHIra HallMOHAJIbHBIX MapkoB B Pec-
nyonuke benapyce.

Hocmoeepnocms mamepuanog u pezyiomamos ouniomuou pabomsl — B pa-
00Te MCHOJIb30BAINCH AaHHbIE U3 OPUIUATBHBIX UHTEPHET-UCTOYHUKOB U OITyOJIH-
KOBAaHHBIX TPYJIOB OT€UECTBEHHBIX U 3apyOeKHBbIX aBTOPOB. Vcronb3oBaHHbBIE MaTe-
puaibl U pe3ysbTaTbl pabOThI ABISIOTCS JTOCTOBEpPHBIMU. PaboTa BBINOIHEHA CaMoO-
CTOSITEJIBHO.

Pexomenoayuu no ucnonvzosanuro pesyrbmamos pabomel — PazpaboTaHHble
PEKOMEHJJAllM MOTYT OBITh HUCIOJIb30BAaHbI B MPAKTHUYECKOW JEATEIBHOCTH HAIMO-
HalbHBIX MapkoB B Pecnyonuke benapych. TeopeTnueckue acnekTsl pabOThl MOTYT
OBITh UCIOJIb30BAHbI B YYEOHO-03HAKOMUTEIIbHBIX LIEJISX.



AHATALBIS

1. Crpykrypa i a®’éM abIIIoMHall npanbl
JIplmtoMHas mpana cKjiagaenua 3 3aJJaHHs Ha JBIIUJIOMHYO Mpally, 3MecTa, Ie-
pasliky YMOYHBIX Ma3HAUdHHAY 1 CKapaydHHSY, padepara, yBIA3EHHS, TPOX YacCTak,
3aKmoudHHS, 11 imocTpaliblii, CIiCy BBIKAPBICTAHBIX KPBIHIL. ATYJIbHBI a0'éM mparisl
ckianae 80 craponak. Cric BBIKApBICTOYBaHBIX KPBIHII 3aiiMae S cTapoHaK 1 YKIIIO-
yae 44 na3iipli.
2. IlepaJiik KJII0YABBIX CJI0Y

BPOH/IBIHI, HAILIBIAHAJIBHBIA ITIAPKI, ITPACOYBAHHE, IMIIX,
MAPKETBIHT'.

3. Taker aHaTanbli

A6 ’exm dacnedasarHs — OPIHIBIHT Y TypbI3ME.

Mbma Oacneoasannsi — TpaaHanizaBallb 3(EKTHIYHACHH BBIKAPHICTAHHS
Op HIBIHTY HaUBITHAIBHBIX MapKay y sKaclll IHCTpYMEHTa IpacoyBaHHA y Pacmy0-
niuel benapyce 1 3a MsKOM, allaHILb SIr0 poiako ¥ papMmipaBaHHI Ta3HABaJIbHAI BBISBBI
1 IpaayKubll HauplSTHAIBHBIX mapkay y PacmyOminel bemapych, a Takcama pac-
npanasalb p3KaMeHAallbll 1a TaBbIII3HHI 3(PEKThIYHACI OPAHABIHTY HalbISTHAIBHBIX
rapkay.

Memaovwl dacnedasants — y TIpallbl BIKAPHICTAHBI TAPITHIYHBIS (aHAI3 JIiTa-
paTypsl 1 IHTAPHAT-KPBIHIL, CIHTI3, adaryjabHEeHHE, Kiacidikalplsa, IparHa3aBaHHe) 1
MPaKThIYHbIA (Ha31paHHE, BEIMSIPIHHE, MapayHaHHE, IHTArpaJIbHAs al[PHKA) META/IbI.

Ampovimanvia viHiKi 1 ix Hasi3Ha. — BBIHIKI Aaj3eHara gacjaeaBaHHs Ja3Ba-
JISFOLIb BBI3HAUBIb 3HAYHACIH 1 aKTyaJbHACIb OPAHABIHTY HAlBITHAIBHBIX MapKay y
AKacll IHCTPYMEHTa MPacoyBaHHs, S0 Mepapari ¥ mapayHaHHI 3 1HIIbIMI METaJaMi.
[IpakThiuHast 3Ha4YHACIL PA0OTHI 3aKJIOYacIlla ¥ pachpaioyilbl pIKaMeHAalbli na
MAJSAMIIPHHIO NPBIMSHEHHST OpAHABIHTY HalbISIHAIBHBIX Napkay y Pacmyominsl bena-
pYChb.

Jaxnaonacyvs mamapuianay i 8blHiKay ObInioMHAU npayst — Y Tpailbl BbIKa-
pBICTOYBATICS AaA3€HBIS 3 aIUbIMHBIX IHTIPHAT-KPBIHILL 1 alyOIiKaBaHbIX Mpall au-
YbIHHBIX 1 3aMEXHBIX ayTapay. BbIKapbICTaHbI MAaT3pbIsUIBI 1 BBIHIKI Tpalbl
3'syustona aakiaagHeiMi. [Ipana BeikaHaHa camacToMHa.

Paxamenoaywii na evikapvicmanui evinikay npaysl — PacmpanaBaHbisl poKa-
MEHJaIbll MOTYIb OBIIb BBIKAPHICTAHBI Y MpaKThIUHAW J3eiiHacIi OenapyckiX Ha-
IbISTHAIBHBIX Tapkay. Trap3ThIYHbIS ACTIEKTHI Mpalbl MOTYIlb BBIKAPHICTOYBAIA ¥
By4d0Ha-a3HASIMIICHUBIX MITaXx.



ANNOTATION

1. Structure and scope of the diploma work

The diploma work consists of diploma work assignment, table of contents, di-
ploma work summary, a list of symbols and abbreviations, introduction, 3 chapters,
conclusion, 11 illustrations, and a list of references. Total scope of work is 80 pages.
The list of references occupies 5 pages and includes 44 positions.

2. Keywords
BRANDING, NATIONAL PARKS, PROMOTION, IMAGE, MARKETING.
3. Summary text

The object of research — branding in tourism.

The purpose of the study is to analyze the effectiveness of using national park
branding as a promotion tool in the Republic of Belarus and abroad, evaluate its role
in shaping a recognizable image and products of national parks in the Republic of
Belarus, and develop recommendations to improve the effectiveness of national park
branding.

Research methods — Theoretical (analysis of literature and Internet sources,
synthesis, generalization, classification, forecasting) and practical (observation,
measurement, comparison, integral evaluation) methods are used in the work.

The results of the work and their novelty — The results of this study allow us
to determine the significance and relevance of national park branding as a promotion
tool, its advantages over other methods. The practical significance of the work lies in
the development of recommendations for improving the application of branding of
national parks in the Republic of Belarus.

Authenticity of the materials and results of the work — The work used data
from official Internet sources, as well as published works of domestic and foreign au-
thors. The materials used and the results of the work are reliable. The work was done
independently.

Recommendations on the usage — The developed recommendations can be
used in the practical activities of Belarusian national parks. The theoretical aspects of
the work can be used for educational and familiarization purposes.



