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AHHOTALIAS

1. CTpykTypa 1 00b€M IMIIOMHOMH PadoThI

JumiomMHast paboTa COCTOMT M3 3aJaHusl Ha JUIUIOMHYIO padorty,
ornaBiieHus1, pedepara TUIUIOMHON pabOTHI, BBEACHUS, TPEX TJIaB, 3aKJIIOUCHUS,
23 pucyHka, 9 tabmmi, | TPUIOKEHHM, CIHCKAa HCIOJIH30BAHHBIX HCTOYHUKOB.
O6mmuit o0bem paboThl cocrtaBisieT 95 crpanui. CHUCOK HCIOJI30BAaHHON
JUTEPATYPHI 3aHUMAET 6 CTPaHUI] U BKJIIOYAeT 71 MO3UIIHUIO.

2. IlepevyeHb KJII04€BbIX CJI0B

BPEHJI, BPEHJUHI, 3AIIOBEJIHMK, HAIIMOHAJIBHBIM TIAPK,
BPEH/IUHI IIPUPO/IHBIX TEPPUTOPUI, SKOTYPU3M.

3. Conepxanne padoThbl

O6vexm uccnedosanus — OOIIT.

Ilpeomem uccnedosanus — openunr OOIIT.

Llenv uccnedosanuss — pa3pabOTKa MEpPONPUSATUM, HANPABICHHBIX Ha
pazsutre Openaunra OOIIT PecnyOnuku benapyce Ha mpumepe 3apyOesKHOTO
OTTBITA.

Memoowl uccnedosanus. B paboTe uCnoyib30BaHbl METOIbI KIACCU(PUKALINH,
000011IeHNs, CUCTEeMaTU3allu1, CPABHUTEIIBHOTO aHaIn3a.

Ilonyuennvie umoeu u ux HOBU3Ha. BBISABIEHBI 0COOCHHOCTH OpEHIMHT
OOIIT B 3apy6exnbix crpanax. [IpoananmusupoBana npaktuka Opengunara OOIIT
Pecniy6nuku benapyck. C y4eToM MOJYYEHHBIX PE3YyIbTaTOB MPEJIOKEH Pl
pekomennanmii no Openaunry OOIIT PecnyOnuku benapych ¢ yderom
3apyOeKHOTO OIBITA.

Jocmoeepnocms  mamepuanog u  pe3yromamos OUnIOMHOU padoOmbl.
Hcnonb30BaHHbIE MaTepuaabl WU PE3yibTaThl JUILUIOMHOW pPaOOTHI SBISIOTCS
JIOCTOBEpHBIMU. PaboTa BBITIOJIHEHA CAMOCTOSITENBHO.

Pexomenoayuu no ucnonvzosanuio pesynemamos pabomul. Utorun padboTsl
MOTYT OBITh KCIOJB30BaHbI JJI MPOJOJKEHUSI MCCIEJOBAaHUN MO JIaHHOM TeEMe.
Pe3ynbpTaThl IPOBEICHHBIX HCCIICIOBAHUN MOTYT HCITOIB30BATHCS B IPAKTHICCKOMN
nesarenbHocT O0enopycckux OOIIT.



AHATAIBIA

1. CTrpykrypa i a0'éM abIIUIOMHAI Ipanbl

JIpITiIoMHas mparna cKjajaenia 3 3aJaHHs Ha JBIIIJIOMHYIO Ipaily, 3MecTa,
padepaTta  ABIIUIOMHAN  mpambl, yBOJ3IHAY, TPOX TIJWay, 3aKIIOYIHHA,
23 umocTparibli, 9 Tabumin, 1 mamarak, CHicy BBIKAPBICTAHBIX KPBIHIL. ATYJIbHBI
a0’ém mpanbl ckiagae 95 craponak. Cmic BBIKApBICTaHBIX KPBIHIIL 3aiimae
6 crapoHaxk 1 ykirouae 71 maszinplio.

2. IlepaJjiik KJIIOYABBIX CJI0Y

bBPOH/JI, BPOH/BIHI, 3AITABEJHIK, HAILBISAHAJIBHbI TIAPK,
BPOHJIBIHT ITPBIPOIHBIX TOPBITOPLIN, SKATYPBI3M.

3. 3mecT npaumbl

A6’exm dacneoasanns — AAIIT.

Ilpaomem oacneoasanus — 6pa3uabiHr AATIIT.

Mbsma Oacnedasanus — pacrparaBallb MEpanpbleMCTBa, HaKipaBaHbIS Ha
pa3Biuué OpauAbiHTY AAIIT PacnyOmiki Bemapych Ha mpbIkiag3e 3aMekHara
BOIIBITY.

Memaowvl Oacnedasanns. Y Tpaubl BBIKAPBICTAHBI METaJbl Kiaci(ikallbli,
abaryJibHEHHS, CICTAIMAThI3allbll, TapayHallbHara aHami3y.

Ampuoimansia eviniki i ix Hasizna. Beiaynensl acabmiBacii OpaHabiHT AATIT
¥ 3amexHbIX KpaiHax. [IpaananizaBana mpakteika OpaHABIHTY AAIIT Pacmy6umiki
benapych. 3 yinikam aTpbIMaHbIX BbIHIKAY MparaHaBaHbl MIdpar pakaMeHaIbii na
opauasiary AAIIT PacnyGoiki benapycs 3 ynikam 3aMmekHara BOTIBITY.

Haknaonacyb mamapulanay i 6blHIKay OblnAOMHAU npaysl. BhIKapbICTaHBIS
MaTAPbIAIIBI 1 BBIHIKI JBIIUIOMHAN mpaubl 3’symsona  gakiagdabimi. [Ipana
BBIKaHAHA CaMacCTOMHA.

Paxamenoayvli na evikapvicmanHi vlHikay npaysi. BbIHIKI TIpalbl MOTYIlh
OBII[b BBIKAPBICTAHBI ISl TPALATY JdacielaBaHHAY Ma Jaa3eHail Tome. BriHiki
MIPABEI3EHBIX JAaciI€JaBaHHSAY MOTYLb BBIKapbICTOYBAllla Y IPaKTbIYHAW
n3eitHacii oenapyckix AAIIT.



Anotation

1. Structure and scope of the diploma thesis

The diploma thesis consists of the diploma thesis assignment, table of
contents, diploma thesis abstract, introduction, three chapters, conclusion,
23 illustrations, 9 tables, 1 appendice, reference list. The total scope of the thesis is
95 pages. The reference list covers 6 pages and includes 71 items.

2. Keywords

BRAND, BRANDING, NATURE RESERVE, NATIONAL PARK,
BRANDING OF NATURAL AREAS, ECOTOURISM.

3. Content of the thesis

Object of the research is a protected area.

Subject of the research is the branding of protected areas.

Purpose of the research is to develop measures aimed at developing the
branding of protected areas of the Republic of Belarus on the example of foreign
experience.

Methods of the research. Methods of classification, generalization,
systematization, and comparative analysis are used in the research.

Results of the research and their novelty. The features of the branding of
protected areas in foreign countries are revealed. The practice of branding
protected areas of the Republic of Belarus is analyzed. Taking into account the
results obtained, a number of recommendations on the branding of protected areas
of the Republic of Belarus, taking into account foreign experience, are proposed.

Authenticity of the materials and results of the diploma thesis. The materials
used and the results of the diploma thesis are authentic. The thesis has been put
through independently.

Recommendations on usage. The results of the research may be used for next
researches on this topic. The results of the conducted research can be used in the
practical activities of Belarusian protected areas.



