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AHHOTAIMSA

Junimomuas padora: 52 c., 4 tabi., 34 ucr.

KiroueBbie croBa: KOHIIEpTHas JAESITEIBHOCTh, TeaTPabHO-KOHIICPTHAS
NEeATeTLHOCTh, MEHEIDKMEHT TeaTPaIbHO-KOHIICPTHON NeATeIbHOCTH, OpEHIUHT
TeaTPaTbHO-KOHIICPTHON JEATEIHHOCTH, OpraHW3alus TeaTpalbHO-KOHIIEPTHOM
JIESITEIbHOCTH.

OOnexT HNCCIICAOBAHUA: KOHICPTHAA ACATCIIbHOCTD.

HpCI[MCT HCcCiacaoBaHus. MCHCIDKMCHT KOHHCpTHOI?I ACATCIIBHOCTH U CI'0
BJIIMAHHUC HA TYPUCTHYCCKHC IIOTOKHU B PCTHUOHAX Benapycn.

[{enb uccnenoBaHus: packpbITHE 0COOEHHOCTEN OpPraHM3alud KOHLEPTHON
Y TE€aTPAIBHOMN JIEATEIbHOCTU U CTEIICHb €€ BIMSIHUSA HAa TYPUCTHYECKUE ITIOTOKH B
pernonax benapycu.

MeToapl WcClenOBaHMS: OMHMCAHWE, HW3YYECHWE W CHCTEMHBIH aHaJW3
WCTOYHUKOB, aHAJIN3 CTATHCTHYECKUX MaHHBIX, CHCTEMAaTH3allds W JIOTUYECKOE
00001IeHrne (HaKTUYECKOTO MaTepuayia, CPaBHUTEIIbHBIM aHalW3 C JaJIbHEHITUM
BBISIBJIEHUEM OOIIUX U OTIMYUTENBHBIX YEPT

Ilony4yeHHble pe3ynbTaTbl U MX HOBHU3HA: IIPOAHAIU3UPOBAHBI OCHOBHBIC
(bakTopbl BIUSAHHUS HA Pa3BUTHE KOHIEPTHOM NEATEILHOCTH, OpTraHU3aIlMOHHbBIC
OCOOEHHOCTU MEHE)KMEHTA KOHILIEPTHON NEATEIbHOCTH, BIMSHUE MapKETUHTa U,
B YAaCTHOCTH, OpEeHIUMHTa Ha pa3BUTHE O3TOH cQepbl, METOAUKU CO3JaHUS
YCTOWYUBOTO OpEeHAMHra, MpPEIIOKEHbl MEXaHU3Mbl COBEpPLICHCTBOBAHUS
rocyJapCTBEHHO-YaCTHOTO  MapTHEPCTBA M METOAbl  MH(OPMAIMOHHOTO
oOecreyeHus! KOHLIEPTHOM 1eATeTbHOCTH.

ABTOp paboOThl MOATBEPXKIAET, 4YTO MPUBEIACHHBIN B HEW pacyeTHO-
aHAJIUTUYECKUH MaTepuasl MpaBUIBHO M OOBEKTUBHO OTPAXaeT COCTOSHUE
HCCIIEyeMOro IpoLecca, a BCE 3aMMCTBOBAHHBIE W3 JIMTEPATYPHBIX U JIPYTHUX
VMCTOYHHUKOB TEOPETUYECKUE, METOIOJIOTUYECKUE U METOIUYECKUE ITOJIOKEHUS U
KOHIIEIILIMY COIPOBOXKAAIOTCS CCHIJIKAMU HA UX aBTOPOB.



AHaTanubig

JlpimuioMuast padota: 52 c., 4 Tabi., 34 ricr.

KirouaBbls  CHOBBI:  KaHUPPTHAsg J3€HHACUb, TIaTpalibHAa-KaHIIPTHAs
J3eHHaclb, MEHEKMEHT TdIaTpajbHa-KaHIPPTHAM  J3eiHacii, OpIHABIHT
TIaTpajbHAKAaHIPPTHAM  JA3edHAacI, apraHizambli  TdIaTpajbHa-KaHIPPTHA
J3eHHacli.

AO'ekT nacienaBaHHA: KaHLIPPTHAS A3€HHACIb.

[IpangMeT nmacienaBaHHs: MEHEDKMEHT KaHIPPTHAN J3€HHACII 1 ST0 YTUIBIY
Ha TYypBICTBIYHBIA TUIBIHI ¥ pariéHax bemapyci.

Mbra gaciemaBaHHS: pacKpbIlié acabiiBaciieil apraHi3alibll KaHIPTHAN 1
TIarpajbHai A3€WHACII 1 CTYIIeHb sie YIUIBIBY Ha TYPBICTBIUHBIS MATOKI ¥ pariéHax
benapyci.

Mertanbl nacienaBaHHs: aniCcaHHE, BBIBYYDHHE 1 CICTOMHBI aHalll3 KPBIHIII,
aHajl3 CTaThICTBIUHBIX JAJ3€HBIX, CICTAMAThI3allblA 1 JlariyHae abaryJbHEHHE
(dakTblyHara MaTipbIATy, NapayHAJIbHbl aHali3 3 JaJCUIIbIM BBISTYJIECHHEM
aryJIbHBIX 1 aJIMETHBIX PBIC

ATpbIMaHBIs BBIHIKI 1 1X HaBi3HA: TpaaHalli3aBaHbl ACHOYHBIA (haKTapbl
VIUIBIBY Ha pa3Billl€ KaHIPPTHAW [3eiHacIi, apraHizaibliHbIS acabiiBaciil
MEHE/DKMEHTY KaHIPPTHAW J3€MHACIl, YIUIBIY MapKeTBIHTY 1, Y MpbIBATHACII,
OpoHIBIHTY Ha pas3BilIE TOTal cdepbl, METOABIKI CTBAPIHHS YCTOMIiBara
OpOHABIHTY, TparaHaBaHbl MEXaHI3MBbI YIacKaHAJICHHS 3spKayHa-TMpbIBaTHATa
napTHEPCTBA 1 MeTaIbl iH(papmallbliiHara 3a0eCcrsausHHS KaHLPPTHAN A3eHHaCI].

A¥Tap nmpaupl nanBspaxkae, ITO NPbIBEA3EHbI ¥ €1 pa3iiikoBa-aHAIIThIYHbBI
MaTaIphIsT TpaBiabHA 1 a0'€KThIYHA aJJIIOCTPOYBae CTaH JOCieAHara mparpcy, a
yce 3ama3pluaHbll 3 JITApaTypHbIX 1 I1HIIBIX  KPBIHIL  TIap3THIYHbIA,
MeTaJaJIaridyHbll 1 METaIbIYHBIS MMAJIAKOHHI 1 KaHIDIMIBI CyIpaBapKaroIia
crachUIKaMi Ha iX ayTapay.



Anotation

Degree paper:: 52 pp., 4 tab., 34 sources.

Key words: concert activity, theatrical and concert activity, management of
theatrical and concert activity, branding of theatrical and concert activity,
organization of theatrical and concert activity.

Object of research: concert activity.

Subject of study: management of concert activities and its impact on tourist
flows in the regions of Belarus.

The purpose of the study: to reveal the features of the organization of
concert and theater activities and the degree of its influence on tourist flows in the
regions of Belarus.

Research methods: description, study and systematic analysis of sources,
analysis of statistical data, systematization and logical generalization of factual
material, comparative analysis with further identification of common and
distinctive features

The results obtained and their novelty: the main factors of influence on the
development of concert activities, organizational features of the management of
concert activities, the impact of marketing and, in particular, branding on the
development of this area, methods for creating sustainable branding, are analyzed,
mechanisms for improving public-private partnerships and methods of information
support are proposed concert activity.

The author of the work confirms that the calculation and analytical material
presented in it correctly and objectively reflects the state of the process under
study, and all theoretical, methodological and methodological provisions and
concepts borrowed from literary and other sources are accompanied by references
to their authors.



