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PE®EPAT

JlunuioMHas paboTa COCTOUT U3 BBEICHHUS, JBYX IJIaB, 3aKJIIOYEHUS, CIIUCKA
WCIIOJIB30BaHHOM JIUTEPATYPhI, HACUUTHIBAIOIIETO 56 HAUMEHOBAHUM.

OO6muit 006EM paboTsl cocTaBiseT 50 CTpaHUI.

Kiarwuessbie ciaoBa: JKAHP, PEKJIAMA, TEKCT, HICKYCCTBO CJIOBA,
PEKJIAMHBIN JIUCKYPC, TUITOJIOT U SI.

Heabo padoTbl ABISETCA UCCICHOBAHWE PEKIAMHOIO TEKCTa Kak
JIMHTBUCTUYECKOTO Marepuasa U pa3paboTka METOAMYECKUX MPUEMOB B paboTe ¢
HUM Ha YPOKax PyCCKOIO A3bIKa.

O0bexTomM padoTsl sBigeTcss PT Kak pa3sHOBHIHOCTh TEKCTa MAacCCOBOM
KOMMYHUKALIMH.

IIpenmer ucciaeqo0BaHus — A3bIKOBbIE OCOOEHHOCTH PEKIAMHOIO AUCKYpCa.

B Hacrosee BpeMsi IPOUCXOAUT 0YEPEIHOM 3TAIl Pa3BUTHUS YEJIOBEYECTBA —
¢opmupoBanue HH(MOpPMALMOHHOrO obOmecTBa. OJHO M3 BaXHEUIIMX MECT B
MH(GOPMAILIMOHHOM JESITENbHOCTU NMPUHAMISKUT pekiame. Hammune nyOnukanui,
UCCJIEI0BATENBCKUX padOT, MOCBSAIIEHHBIX TAHHON T€ME, I0KAa3bIBAET, YTO BOMPOC
0 paccmoTpeHud PT B kauecTBe MUIAKTUYECKOrO0 MaTepHalia SABISETCS 3HAYUMBIM.
OnHaKo BCECTOPOHHEE M3YUYEHHE NAHHOM TEMBI €IIe BIIEPEIN, NAJIEKO HE BCE €€
acreKThl pa3pabOTaHBbI.

Tema numnaoMHON pabOTHI SIBISETCS aKTyallbHOM, TaK KaK PEKJIAMHBIN TEKCT
B Ka4yeCcTBE IUIAKTUYECKOIO0 MaTepHajla Ha 3aHATHAX [0 PYCCKOMY SI3BIKY
HEJOCTAaTOYHO M3YYEH, B TO BPEMS KaK TEOPETUYECKOE OCMBICIICHHE PEKIaMbl KaK
Pa3HOBUIHOCTH MAacCOBOW KOMMYHUKAIMU YK€ UMEET ONIPEACIICHHbIE TPAINULIAH.



ABSTRACT

The diploma work consists of an introduction, two chapters, a conclusion, a
list of references, numbering 56 titles, an application.

The total volume of work is 50 pages.

Keywords: GENRE, ADVERTISING, TEXT, ART OF THE WORD,
ADVERTISING DISCOURSE, TYPOLOGY.

The aim of the work is to study RT as a linguistic material and develop
methodological techniques for working with it in Russian language lessons.

The object of the work is RT as a kind of mass communication text.

The subject of the study is the language features of advertising discourse.

Currently, the next stage of human development is taking place — the
formation of the information society. In the Republic of Belarus, the information
society is understood as the modern stage of the development of civilization with the
dominant role of knowledge and information, the impact of information and
communication technologies on all spheres of human activity and society as a whole.
Modern information technologies significantly change not only the way of
producing products and services, but also the organization, forms of leisure
activities, the exercise by a person of his civil rights, methods and forms of
upbringing and education.

One of the most important places in information activity belongs to
advertising. The presence of publications, research works devoted to this topic
proves that the issue of considering RT as a didactic material is significant. However,
a comprehensive study of this topic is still ahead, far from all its aspects have been
developed.

The topic of the thesis is relevant, since RT as a didactic material in Russian
language classes has not been sufficiently studied by methodological science, while
the theoretical understanding of advertising as a type of mass communication
already has certain traditions.



