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PE®EPAT

B nactosmee Bpems aestenbHocTh CMU yxe HeBo3MoO)kHa 0Oe3 ydacTus B
WHTEPHETE, KOTOPBIM CIIYKUT BaKHBIM KaHAJIOM ISl B3AUMOJEHCTBHUS C ay IUTOPHEM.
OpHako KiIOUEBBIM (DaKTOpOM ycmexa B cepe OHIAWH-MeAHua SIBISIETCA HaTU4Me
YHUKAJIBHOTO U KAYECTBEHHOT'O KOHTEHTA, OTBEYAIOILIET 0 MIOTPEOHOCTSAM MMOCETUTENEH.

IIpeamer mcciaegoBaHusi — 3aKOHOMEPHOCTH U OCOOEHHOCTH MPOJBHKECHUS
KOHTEHTa pernoHanbHbIX Meana benapycu u Kuras B untepHere.

Heab wmcciieqoBaHusi — KOMIUIEKCHO OXapaKT€pU30BaTh 3aKOHOMEPHOCTH M
O0COOCHHOCTH TPOJBMKEHHSI KOHTEHTA perruoHaibHbIX Menua bemapycu um Kutas B
UHTEPHETE.

3agaum uccie10BaHUA:

1)Onpenenuth THUNOJIOTUYECKUE XAPAKTEPUCTHUKUA PETHMOHAIBHBIX CPEICTB
MaccoBoi HHGOPMAIIUH.

2)AccneqoBaTh ~ HAYyYHO-TEOPETUYECKHE W MPAKTUYECKUE  ACTIEKTHI
NEeATEIbHOCTH pEerMoHaNIbHBIX Menua bemapycu u Kurtas B yCIoBUSIX COBPEMEHHOIO
pPBIHKA MacCOBOU MH(OpPMAIIUH.

3)OxapakTepusoBaTh 00anbHyl0 ceTh MHTepHeT kak (eHOMEH MacCOBOM
KOMMYHUKALIIH.

4)13yunTth AEATENBHOCTh OENOPYCCKMX M KUTAaHCKHX pernoHaibHbix CMU B
WHTEPHETE B KOHTEKCTE TPEH/I0B Pa3BUTHsI BUPTYaJIbHOIO MPOCTPAHCTBA.

5)Onpenenutb 3aKOHOMEPHOCTH M CHEUU(PUKY BEACHUS KOPHOPATUBHBIX
aKKayHTOB pErMOHaJIbHBIX Meaua benapycu u Kurast B counanbHbIX CETAX.

6)O00CHOBaTh MECCEHDKEPbl KAaK HMHCTPYMEHT NPOABUKEHUS KOHTEHTA H
MPUBJICYECHHS] HOBOM ay/IUTOPUH PETMOHAIBHBIX CPEACTB MAaCCOBOM MH(POpPMAIIUH.

Metoabl ucciaenoBaHMsi: 0000uIeHME U KjIaccu(UKaus  HAYy4YHOTO
COJIEp>KaHMsl, aHAJIM3 IMIIUPUYECKOUN 0a3bl M0 JaHHOW TeMe, CPAaBHUTEIBHBIN aHalu3,
KOHTEHT-aHaJIN3.

Mertonomorus HCCJIEIOBAHMSL. Hayuno-teopeTnueckoit Oa3ou TS
MCCJIEIOBAHMSI BBICTYITUIIN TPYAbl OEIOPYCCKUX

HoBu3Ha wucciaenoBanusi: o000O0IIEHBI TpeACTaBieHUs] 00 OCOOEHHOCTSX
NPOJBIKEHUS  KOHTEHTa peruoHanbHbix Meaua bemapycu u  Kurtas B
uHTepHere. TeopeTnueckas 3HAYUMOCTh UCCIICI0OBAHMUS: OTIpEIEIICHbI
TUIIOJIOTHYECKUE XAaPaKTEPUCTUKU PETHOHANBHBIX CPEJCTB MAaccOBOM MH(MOpMAaIUu.
HccnenoBanbl HAyYHO-TEOPETHUECKUE U TPAKTUUYECKUE AaCHEKThl JeATEeIbHOCTH
pervuoHanbHbIX Meana benapycu u Kutast B yclioBUSIX COBPEMEHHOTO pbIHKA MAaCCOBOM
uH(bopManuu.



ABSTRACT

At present, the activities of the media are no longer possible without the
participation of the Internet, which serves as an important channel for interaction with
the audience. However, a key success factor in online media is the availability of
unique and high-quality content that meets the needs of visitors.

Subject of study: regularities and features of promotion of the content of
regional media of Belarus and China on the Internet.

Purpose of the study: to comprehensively characterize the patterns and
features of promoting the content of regional media of Belarus and China on the
Internet.

Research objectives:

1) Determine the typological characteristics of the regional media.

2) To explore the scientific, theoretical and practical aspects of the activities of
the regional media of Belarus and China in the conditions of the modern mass media
market.

3) To characterize the global Internet as a phenomenon of mass communication.

4) To study the activities of Belarusian and Chinese regional media on the
Internet in the context of trends in the development of the virtual space.

5) Determine the patterns and specifics of maintaining corporate accounts of
regional media in Belarus and China in social networks.

6) Justify instant messengers as a tool for promoting content and attracting a new
audience of regional media.

Research methods: generalization and classification of scientific content,
analysis of the empirical base on this topic, comparative analysis, content analysis.

Research methodology. The scientific and theoretical basis for the study was the
works of Belarusian

The novelty of the study: ideas about the features of promotion of the content
of regional media of Belarus and China on the Internet are summarized. Theoretical
significance of the study: the typological characteristics of regional mass media are
determined. The scientific, theoretical and practical aspects of the activities of the
regional media of Belarus and China in the conditions of the modern mass media
market are studied.



