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PE®EPAT JJUIIJIOMHOM PABOThI

O6wem aUmIOMHOM paboThl — 70cTpaHuIlL.

KonnuecTBo ncnonp30BaHHBIX HCTOYHUKOB — 635.

KiroueBbie cnoBa: cpeicTBa MacCOBOM HMH(OpMAIMU, COLUAIBHBIE CETH,
TikTok, TpamummoHHBIE cpeAcTBa MaccoBoW uWHGpOpMaIuy, IHPpPOBU3ALNA,
KOHBEPI'eHIUsI, UHTETpaIysl.

OOBEKTOM HCCIIENOBAHUS ABIISIETCS colraiabHast ceTh 11k Tok.

[IpenMerom uccnenoBaHus ABISIETCA MEAUAKOHTEHT, peacrasisieMbii CMU
Ha matdopme TikTok.

Ilens aumuioMHOW pabOTBI — HCCIIEIOBAaTh OCOOCHHOCTH MEIMAKOHTCHTA
oemopycckux u kutarickux CMU B commanbHoi cetn tiktok

B uccnenoBaHuy MCMOIB30BATUCH CIEIYIONIME METOABI: METO/IbI aHAIN3a U
CHUHTE3a, OIHCAHWE W arperupoBaHUE JaHHBIX, MOHUTOPUHIAa M aHaIM3a
COIMAIBHBIX CE€TeH. METO/IONOrNYeCKOM OCHOBOM  TEOPETUYECKOM  4acTh
UCCIIEJIOBAaHUE TMPEACTABISET COOOM aHanu3, CUHTE3 U O00O0O0IIEeHHE JaHHBIX
HAyYHO-METOAWYECKOW JHTepaTypbl. MeToasl CpaBHEHHs, HaOMIOACHHUS U
KOHTEHT-aHaliu3a ObUTM HUCHoNb30BaHO i1 paccMmoTpenus Tik Tok. s
BBIsIBIICHUs HampaBieHHocTn MenuakonteHta CMU B Tik Tok kanane Obutn
WCII0JIb30BaHbI METOBI JSAYKIIUU U UHAYKIIUU.

OO6nacTh MPUMEHEHHUSI COCTOUT B TOM, YTO PE3YJIbTaThl UCCICOBAHNS MOTYT
OBITh WCITOJIF30BAHBI JJISI TPOIOJIKCHHS MCCIIEOBAHNUS OCBEIICHUS OCOOCHHOCTH
KAHPOBO-TEMATHYECKON CIeNU(UKH Pa3BUTHI MEIUAKOHTEHTA, MPEACTABISIEMOTO
CMU na mmatdopme TikTok. Taxke Marepwasibl AWIUIOMHOTO HCCIICIOBAHUS
MOTYT OBITh HCHOJB30BAHBI B KAueCTBE METOJOJIOTHYECKO OCHOBBI MJis
POEKTUPOBAHUS JIEKIIUOHHOTO, CEMUHAPCKOTO Marepuaia MpenojaBareisiMd U B
KauecTBE OCHOBBI Il pa3paboOTOK  HAayYHO-HCCIENOBATEIbCKUX  CTaTel
CTY/ICHTAMH.

Crenenp camocTOSTENbHOCTH. JlumioMHass paboTa TpeacTaBiseT coOoi
CaMOCTOSITENIbHO TPOBEACHHOE AaBTOPOM HccienoBaHue. B pabore wu3ydyeHsb
HAyYHO-TEOPETUYECKHE HCTOYHUKH, OTHOCSAIIMECS K TeMe HuccienoBaHus. Hx
OCHOBHBI€ TOJIOKEHHUS 0000I1IEHBI U CUCTEMATU3UPOBAHBI.



SUMMARY OF THE THESIS

The volume of the thesis is 70pages.

The number of sources used is 65.

Key words: media, social networks, TikTok, traditional media, digitalization,
convergence, integration.

The object of the study is the social network Tik Tok.

The subject of the study is the media content presented by the media on the
TikTok platform.

The purpose of the thesis is to explore the features of the media content of
the Belarusian and Chinese media in social network tiktok.

The following methods were used in the study: methods of analysis and
synthesis, description and aggregation of data, monitoring and analysis of social
networks. The methodological basis of the theoretical part of the study is the
analysis, synthesis and generalization of scientific and methodological literature
data. Methods of comparison, observation and content analysis were used to
review Tik Tok. To identify the direction of the media content of the media in the
Tik Tok channel, the methods of deduction and induction were used.

The scope is that the results of the study can be used to continue the study of
coverage of the features of the genre and thematic specificity of the development
of media content presented by the media on the TikTok platform. Also, the
materials of the diploma research can be used as a methodological basis for the
design of lecture, seminar material by teachers and as a basis for the development
of research articles by students.

The degree of independence. The thesis is a self-conducted research by the
author. The paper studies scientific and theoretical sources related to the research
topic. Their main provisions are generalized and systematized.



