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PE®EPAT

JluninomHast pabota conepxkut 79 c., 53 eAMHUI] UCTOYHUKOB, 4 MPUIOKECHHUS.

COIIMAJIbHASI PEKJIAMA, BBC, PEKJIAMHBIN TEKCT, LIEJTEBAS
AYIUTOPUA, OHT, BEJIAPYCb, BEJIMKOBPUTAHUA

O0BbeKT uccjeT0BaHUA — COIMAIbHAs peKiiamMa.

IIpenmeTt ucciaenoBanus — GyHKIIMOHATIBHBIC, TEMAaTHUYECKUE OCOOCHHOCTH 1
o0pa3 1eN1eBOi ayAUTOPHH COIMAIBHOM peKiiaMbl B 3(prpe 6emopyccKoro TeiekaHana
OHT u 6purtanckoro BBC.

Hear mucciaenoBaHusi — BBIABUTh  (QYHKIMOHAIBHBIC, TEMATHYCCKHUC
0COOCHHOCTH © 00pa3 IeJeBOM ayJuTOPUU COLMANBHBIA peKiIaMbl B 3dupe
oenopycckoro tenekanaina OHT u 6putanckoro BBC.

MeToabl uccaeT0BAHUS — ONUCATCIIBHBINA, COIMOCTABUTEIIBHBINA, CTPYKTYPHO-
CUCTCMHBIN, aHATUTUYCCKUH, WHAYKITUU U JICTYKIINN, KOHTCHT-aHaJIH3.

IIpakTHYeckoe 3HAYEHHE JTUILUIOMHON PaOOTHI 3aKIFOYACTCS B BO3MOXKHOCTH
UCIIOJIb30BaHUSl HAYYHO-TIPAKTUYECKOTO ONBITa IPOU3BOJICTBA COIUATBHON PEKIaMbl
3a pyOexxoM Ui ajanTallMd B YCJIOBHUSX (YHKIIMOHMPOBAHUS PEKIAMHOM
KOMMYHHUKaIlUK B OeJ0pyccKoM Teneddupe.

Crenenb camMocTOsITeJIbHOCTH. J[UIIoMHas paboTa mpencraBiser cobOoi
CaMOCTOATENbHO TMPOBEACHHOE UccienoBanue. M3ydeHa U cHCTeMaTH3UPOBaHA
COOTBETCTBYIOIAsl HAy4YHAsl TUTEPATypa, UMEIOIIasi OTHOIICHUE K TeME TUIIJIOMHON
paboTel. OxapakTepu3oBaHbl W 0000IIEHB (PYHKIMOHAIBHBIE W TEMaTUYECKHUE
0COOCHHOCTH PEKJIaMHOM MPOYKIIMH, pa3padoTaH MOAX0] K MPOSKTHPOBaHUIO 0Opasa
IIEJIEBOM ayJAUTOPUU COLIMANIbHBIN pEeKJIaMbl HA TEICBUICHHUH .



PODEPAT

JIpiruioMHas mpana 3msiirgae /9 c., 53 aa31HKi KpbIHill, 4 NPbIKIaJaHHSY.

CALBIAJIBHASA POKIIAMA, BBC, POKJIAMHDBI TOKCT, MOTABAA
AVJIBITOPBIS, AHT, BEJIAPYChH, BAJIIKABPBITAHIA

Ipagmer nacienaBaHHsi — (QYHKUBISTHAJIBHBIA, TAMAThIYHBIA acabmiBacii 1
BOOpa3 MaTaBall ayabITOPKI CallbIsIIbHAN pIKIaMbl ¥ 3¢ipbl Oenapyckara TaJieKaHasa
OHT 1 6pbiTanckara BBC.

MbTa naciaenaBaHHs — BBISABIb (DYHKUBISTHAIBHbBISA, TIMATHIYHBIA acabiiBaciil
1 BOOpa3 MaTaBal ayIbITOPHII CallblsUTbHAN PIKIIaMBI ¥ 2(1phl Oenapyckara TajaeKaHaia
OHT 1 6pbrranckara BBC.

Mertaapl fgacjieqaBaHHsS — aIlicalbHBI, CYyNacTayJsUIbHBI, CTPYKTYypHa-
CICTAMHBI, aHAJITBIYHBI, IHAYKIIBI 1 IDTYKIIbI1, KAHTIHT-aHAJ13.

I[IpakThiuHae 3HAYIHHE ABIIVIOMHAH PadoThl 3aKiIIOYacia ¥ MardbiMacii
BBIKAPHICTAHHS HABYKOBA-TIPAKTHIYHATA BOIBITY BBITBOPYACI(I CAIBISIIBHAN PIKITAMBI
3a MSDKOM JUIsl afanTailbli Ba YMoBax (YHKIBISIHABaHHS pAKJIaMHAW KaMyHIKalbll ¥
Oemapyckim Tae3(Iphl.

Crynenb camacroiiHacui. JlpimuiomMHast mpama Vsynse caboid camacToifHa
npaBe/3eHae facienaBaHHe. BeiByuaHa 1 cicTOMaThi3aBaHa ajlaBe/Has HABYKOBas
JiTaparypa, sikas Mae JauyblHEHHE J1a TOMBI JIBITUIOMHAN paboThl. AXapaKTapbl3aBaHbl
1 abaryiapHeHbI (DYHKIBITHATBHBISA 1 TAMATBIYHBISA aca0IiBaciii paKiIaMHal MpayKIibli,
pacripaliaBaibl aAbIX0/ Ja ITpacKTaBaHHS BOOpa3a MATaBal ayIbITOPHIl CallbIsJIbHAN
PAKJIaMBl Ha TAIeOavyaHHI.



ABSTRACT

The thesis contains 79 s., 53 units of sources, 4 applications.

SOCIAL ADVERTISING, BBC, ADVERTISING TEXT, TARGET
AUDIENCE, ONT, BELARUS, UK

The subject of the study is the functional, thematic features and the image of
the target audience of social advertising on the air of the Belarusian TV channel ONT
and the British BBC.

The purpose of the study is to identify functional, thematic features and the
image of the target audience of social advertising on the air of the Belarusian TV
channel ONT and the British BBC.

Research methods — descriptive, comparative, structural-systemic, analytical,
induction and deduction, content analysis.

The practical significance of the thesis lies in the possibility of using the
scientific and practical experience of producing social advertising abroad for
adaptation in the conditions of functioning of advertising communication on
Belarusian television.

The degree of independence. The thesis is an independent research. The
relevant scientific literature related to the topic of the thesis has been studied and
systematized. The functional and thematic features of advertising products are
characterized and summarized, an approach to designing the image of the target
audience of social advertising on television is developed.



