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PED®EPAT

Jumnomuast pabota cofaepxuT: 95 crpanuil, 55 HCTOYHUKOB, 2 TPUITOKEHUSL.

[Tepeuensb kmoueBbix cioB: KOTHUTUBHBIE ®UWJIBTPLI, CTEPEOTUIIHEI,
BJIMAHUE, BOCIIPUATHE, KOI'HUTHMBHBIE I[MTPOLIECCHI,
TICUXOJIOTUYECKOE MAHUITYJIMPOBAHUE, ITPUEMBI BO3JIECTBHS.

OObexT uccnenoBanusa — nyonukaunn CMU benapycu.

[Ipenmer uccnenoBaHuss — KOTHUTUBHBIE (DUIIBTPHI U CTEPEOTHUITBI BOCIPUATHUS
unpopmaruu ayautopueit CMU benapycu.

Llens pabGOThI — BBISIBIICHUE BIMSIHHSI KOTHUTHUBHBIX (PHIIBTPOB U CTEPEOTHUIIOB
Ha BOCHpUATHE MaTepuaioB oenopycckux CMU.

Metoabl HCClIEIOBaHUS: aHAJIU3 HAYYHOH JUTEpaTyphl, aHAIU3 MaTepUATIOB
oenopycckux CMMUW, wuHaykums, JeAyKUMsl, CHUHTE3, MOJEIUPOBAHUE, OIpPOC,
aHKETUPOBAHUE.

[TonydenHsle pe3ysbTaTbl U UX HOBHM3HA: yCTaHOBIEHO, uto CMU bemapycu
UCITIOJIB3YIOT TaKue (POPMBbI BIMSHUS HA ayJJUTOPUIO, KAK CTEPEOTUIIbI, KOTHUTUBHBIE
NPUEMBI 1 KOTHUTUBHBIE (QUIBTPbI. CTEPEOTHUITBI YACTO UCTIONB3YIOTCS JJIS CO3IaHUS
OTPEICICHHOT0 00pa3a 0 KOHKPETHOU TpyIine Jjrojel win coosiTuu. [TomMmrmo sToro,
KOTHUTUBHBIE (PUIIBTPBI MOTYT OKa3bIBaTh BIUSHUE HA CIOCOOHOCTH BOCIIPUHUMATD U
aHANIM3UpPOBaTh MH(OpPMALUIO, PUBOJS K TOMY, YTO ayAUTOPUS OIPAaHUYMBAETCS B
CBOEM BOCIPHUATUHM M UTHOPUPYET HHGPOPMALIMIO, KOTOpash HE COOTBETCTBYET €€
MHEHUSAM U YOEKICHUSM.

Hosusna pabotsl. B benapycu npo6iemaruke Bnusinugs CMU Ha ayauToputo ¢
UCIIOJIb30BAaHUEM PpA3JIMYHBIX MPHEMOB, BKIIOYAas KOTHUTUBHBIE QUIBTPHI U
CTEPEOTHIIbI, YACNAECTCd HEJOCTATOYHO BHUMAHMS, YTO MPUBOJUT K OTPaHUYECHHOU
OCBEJIOMJICHHOCTH ayJUTOPUU O BO3MOKHOM Bo3aecicTBuu CMMUM Ha ee MHEHue u
BOCIIPUATHE UH(POPMALIIH.

O6nacTb BO3MOKHOTO MPAKTUYECKOTO MPUMEHEHHUS: PE3yJIbTaThl MOTYT OBIThH
NPUMEHUMBI B pa3pabOTKe y4eOHBIX MPOTpaMM U CIEUKYPCOB MJig OOy4YeHus
KYPHAIIMCTOB KPUTHYECKOMY MOAXOAYy K HWH(OpManuu, Takxke [JIs aHalu3a
BO3EHUCTBUS PEKIIAMHBIX KAMIIAHUM HA ayJUTOPUIO.

ABTOp paboThl MOJATBEPKAAET TOCTOBEPHOCTH MAaTEPHUAIOB M PE3YyJIbTAaTOB
JTUTIIIOMHOM pabOoThI, 8 TAK)KE CAMOCTOSITEIbBHOCTD €€ BhITIOJHEHUS.



PODEPAT

JlprmomMHast mpara 3msirdae: 95 ctapoHak, 55 KpbIHil, 2 1agaTka.

Iepanik kmouaeix cinoy: KATHITBIVHBIS ®UIBTPHI, CTOPDATHIIIEI,
YIUIBIY, YCHPBIMAHHE, KATHITBIVHBIS TIPAIIDCHI, IICIXAJIATTUHAE
MAHIITYJISBAHHE, IIPBIEMBI Y3/13ESIHHS.

AG'ext macnemaBanns — myosmikaieli CMI benapyci.

[IpanMer nacnenaBaHHS - KarHITBIYHBIS (IUIBTPHI 1 CTAPIATHINbI YCIPhIMAHHS
iHpapmabl ayasiropeisiiit CMI benapyeci.

MbTa mpartibl — BBISIYJIEHHE YIUTBIBY KarHITBIYHBIX (IIBTpay 1 CTApIaThiay Ha
ycnpbIMaHHe MaT3pbisiay Oenapyckix CMI.

Mertanpl naciieiaBaHHs: aHalli3 HaBYKOBail JIITapaTyphl, aHajl3 MaTAphisiiay
oemapyckix CMI, 1HAYKUBISA, JI3AYKUbIA, CIHTI3, MaJdJisgBaHHE, albITaHHE,
aHKETaBaHHE.

ATpbeiMaHbIA BBIHIKI 1 1X HaBi3Ha: ycrtaHoyneHa, mro CMI benapyci
BBIKAPBICTOYBAIOIb Takisg (OpPMBbI YIUIBIBY Ha ayABITOPHIIO, SK CT3PIATHIII,
KArHITBIYHbIE ~ NPbIEMBI 1  KarHITBIyHbIA ~ (QuibTpel.  CTIp3aThilibl  4YacTa
BBIKAPBICTOYBAIOIIIA JUIsl CTBAPAHHS M3YHAN BRISIBBI a0 KAHKPATHAM IpyIe Jto13ei abo
naasel. AKpamsi raTara, KarHiTbIyHbIS (UIBTPbl MOTYLb YIUIBIBAllb Ha 370JbHACLb
yCIphIMaIlb 1 a”aii3aBalb 1H(papMallbllo, MPHIBOJ3SAYBI J1a Taro, IITO ayJIbITOPHIS
aOMspKOYBaella y cBaiM yCIpbIMaHHi 1 irHapye iH(apMauplio, sKas He aAnaBsjaac se
MEpKaBaHHSM 1 IEpaKaHAHHSM.

Hagizna npaupl. Y benapyci npabnematsiubl ymisisy CMI Ha ayneiTopsiio 3
BBIKAPBICTAHHEM PO3HBIX MpbIEMAY, YKIIOYAlOUbl KarHITBIYHBIS — (UIBTPBI 1
CTIpAaThINbl, YA3sUIAELIIa HEeAacTaTKoBa yBari, IITO MPbIBOA3ING Aa aOMekaBaHaii
JlacBeYaHacIll ayapITopbli a0 MarybiMbiM y3a3esHHI CMI Ha se mepkaBaHHE 1
ycnpbIMaHHe 1H(QapMalibli.

BoOnacup MardybiMara mnpakTbhlyHara HPBIMSHEHHS: BBIHIKI MOTYIb OBIIlb
JacTacaBaJIbHBIA ¥ pacnpalioyiibl HaBy4YaabHBIX Mparpam 1 CreuKkypcay A HaBy4aHHs
KYpHAJIICTAy KpBITBIYHAMY MaJabIXOAy Ja 1H(papMmaipl, Takcama sl aHali3y
V3I3€sTHHS PIKJIAMHBIX KaMITaHii Ha ayABITOPHIIO.

A¥yTap mpaibl manBsppKae AakiagHacllb MaTAphIsiay 1 BbIHIKAY JBITIOMHAN
npaiibl, a TaKCamMa CaMacTOMHACID i€ BIKAHAHHS.



RESUME

Diploma work includes: 95 pages, 55 sources, 2 applications.

The list of key words: COGNITIVE FILTERS, STEREOTYPES, INFLUENCE,
PERCEPTION, COGNITIVE PROCESSES, PSYCHOLOGICAL
MANIPULATION, INFLUENCE TECHNIQUES.

The object of the research is the publications of Belarusian media.

The subject of the research is cognitive filters and stereotypes of information
perception by the Belarusian media audience.

The purpose of the work is to reveal the influence of cognitive filters and
stereotypes on the perception of Belarusian media materials.

Research methods: analysis of scientific literature, analysis of Belarusian media
materials, induction, deduction, synthesis, modeling, survey, questioning.

The results 0 and their novelty established that the Belarusian media use such
forms of influence on the audience as stereotypes, cognitive techniques and cognitive
filters. Stereotypes are often used to create a particular image about a particular group
of people or an event. In addition, cognitive filters can affect the ability to perceive and
analyze information, leading to the fact that the audience is limited in their perception
and ignores information that does not correspond to their opinions and beliefs.

The novelty of the work. In Belarus, the issue of the influence of the media on
the audience using various techniques, including cognitive filters and stereotypes, is
given insufficient attention, which leads to limited audience awareness of the possible
impact of the media on its opinion and perception of information.

Possible practical application: the results can be applied in the development of
curricula and special courses to train journalists in critical approach to information,
also to analyse the impact of advertising campaigns on the audience.

The author of the work confirms the reliability of materials and results of the
thesis, as well as the independence of its execution.



