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PE®EPAT

Jumnomnast  pabora: «[IpomBmwxkenue Oenopycckux HHGOPMAIMOHHBIX
pPECYPCOB B COLMATBHBIX CETIX.

O06beM AUIITOMHON pabOThI — 68 CTpaHUIIBI.

KomnuectBo nmmoctparwmii — 10.

KonnuecTBo ncrounnkoB nnpopmanuu — 42.

KimoueBsle cimoBa: COLUAJIBHBIE CETHU, ITPOABWXEHUE, CMU,
KOHTEHT-IUUIAH, SMM, TNTAT®OPMBI.

AKTYaJIbHOCTh JAUIUIOMHOM pabOThl 00YCIIOBJIEHA TE€M, UYTO Ha CETrOJIHSIIHUIN
JI€Hb COLMAJbHBIE CETH SIBIISIOTCS OTPOMHOM IUIOMIAAKON JII KOMMYHHUKALIMH C
ayAUTOPUEH U PUBJICYCHUSI HOBBIX YATATENEH.

OOBEKT HCCIIEIOBAaHUS — aKKayHThl CpEACTB MaccoBOW uUH(poOpMaluu B
COLIMAJIBHBIX CETSIX.

[Ipeamer uccrnenoBanus — crenudrka QyHKIMOHUPOBAHUS COLUATBHBIX CETEN
B HH(OpMaMOHHOM NpocTpancTBe PecnyOnuku bemnapych.

[enp auruioMHON paOOThl — HM3yYEHHE COLMAIBHBIX CETEH Kak OJHOr0 W3
BXHEHUIIMX 3JIEMEHTOB MPOJABIKEHHS HMHPOPMalUOHHBIX pecypcoB bemapycu,
CONIOCTABJICHUE MOHATHS COLMAIBHBIX CETEN U €ro B3anmoencTeus ¢ CMU.

B nunnomHOi pabore ObUIM  HCMOJIB30BAaHbl  OOIIEHAYYHBIE METObI
uccliieIoBanus (aHaIu3, CpaBHEHUE, 0000IIEHUE, ONTUCATEIbHBIA METO/).

[Ipu HanMcanuu AaHHOW pabOTHI ObLIA UCHOJb30BaHa HAy4YHasl, METOINYECKAs
u yueOHadg JUTEepaTypa, pecypchl HHTepHeT-ceTu. (OOliee  KOJIUYECTBO
MCIOJIb30BaHHBIX UCTOYHUKOB HHpOpMAIu — 42.

JuniomHast paboTa COCTOMT M3 BBEIEHUS, TPEX TIJIaB, 3aKJIIOUYEHHMS], CIUCKA
MCIIOJIb30BAHHBIX UCTOYHHUKOB.

ABTOp paboTbhl MOATBEPKIAAET JTOCTOBEPHOCTH MAaTEPHAIOB U PE3yJIbTAaTOB
JTUIUIOMHOM paOOoThI, 8 TAKXKE CAMOCTOSITEIbHOCTD €€ BBITIOJTHEHUS .



PODEPAT

Jermmomuas mpamna: «lIpacoyBanne Oemapyckix iH(papMampIiHBIX pacypcay y
CalbISUIBHBIX CETKaX»

AG'éM npITUTOMHAN TIpaIsl — 68 cTapoHKI.

Konpkacup imroctparprii — 10.

Konbkacip kpbiHil iHbapmaibii — 42.

Kimrouassisa cioBel: CALBIAJIBHBIA CETKI, PYX, CMI, KAHTOHT-IUIAH,
SMM, TINTAT®OPMBI.

AKTyanpHaclpb JBIIJIOMHAN Ipalbl aOyMOYJIeHa ThIM, IITO HA CEHHSIIHI A3€Hb
CalpUIBHBIA CETKI 3'Ayisiollia Bedi3apHail IUIOYKall [ KaMyHIKaubl 3
ayIBITOPBISAH 1 NPBIIATHEHHS HOBBIX YbITAYOY.

AO'eKT nacnenaBaHHS-aKayHThI CpOAKAY mMacaBaid 1H(apMalbll ¥ calblsiIbHBIX
CEeTKax.

[IpagmeT nacnenaBaHHs-cnenblPika (YHKIBIIHABAHHS CALBISIIBHBIX CETaK Y
1H(apManplitHail mpactopsl Paciy6iiki benapyce.

MbhTa ABIIIIOMHAN Mpalbl-BBIBYYSHHE CAlBISJIBHBIX CETAaK SIK aJHaro 3
HalBAXHEWIIIX 3JeMEHTay MpacoyBaHHs 1H(papMaubliiHBIX pacypcay benapyci,
cynacTayjeHHe MaHsIIs CalbIsIIbHBIX CETaK 1 sro y3aemanzesHus 3 CMI.

VY npimioMHai mpanbl ObUTI  BBIKAPBICTaHbIS aryjibHAHABYKOBBIS METa/bl
naciefaBaHHs (aHali3, mapayHaHHe, adaryJbHEHHE, alicajibHbl META).

[Ippl HamicaHHi Jaj3eHaid mpalbl Oblla BBIKAPbICTaHAs HABYKOBasd,
MeTaJpluHas 1 Byus0Has jitaparypa, Pacypcel [HTOpHAT-ceTKi. ArylibHasi KOJIbKAacCIb
BBIKAPBICTAHBIX KPBIHII iHpapMaribli — 42.

JpimuioMHast mparia ckjiagaeiia 3 YBAI3€HHs, TPOX KipayHIKOY, 3aKIIOUYIHHS,
CHICY BBIKAPBICTAHBIX KPBIHILI.

A¥Tap mpatlbl nanBsApAKae AaKiIaJHACIb MATIPbIANAY 1 BhIHIKAY JBIMUIOMHAN
npaitibl, a TaKCaMa CaMacTOMHACIb i€ BIKAHAHHS.



ABSTRACT

The thesis: «Promotion of Belarusian information resources in social networks»

The size of the thesis work — 68 pages.

The number of illustrations — 10.

The number of sources — 42.

Key words: SOCIAL NETWORKS, PROMOTION, MEDIA, CONTENT
PLAN, SMM, PLATFORMS.

The relevance of the thesis is due to the fact that today social networks are a
huge platform for communicating with the audience and attracting new readers.

The object of the study is media accounts in social networks.

The subject of the study is the specifics of the functioning of social networks in
the information space of the Republic of Belarus.

The purpose of the thesis is to study social networks as one of the most
important elements of the promotion of information resources in Belarus, to compare
the concept of social networks and its interaction with the media.

The thesis used general scientific research methods (analysis, comparison,
generalization, descriptive method).

When writing this work, scientific, methodological and educational literature,
Internet resources were used. The total number of information sources used is 42.

The thesis consists of an introduction, three chapters, a conclusion, and a list of
sources used.

The author of the work confirms the reliability of the materials and results of
the thesis, as well as the independence of its implementation.



