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PE®EPAT

Jumnomuas pabota coaepxut 81 c., 54 equHUIBI UCTOYHUKOB, 9 MPUITOKEHHIA.

PEI'MOHAJIbHBIE I'A3ETbI, «I'OMEJIbCKHUE BEJOMOCTN»,
«BILbBIYbDy, COUUAJIBHBIE MEJIMA, BPEH/INIPOBAHUNE

O0BeKT uccaeq0BaHUs — PETUOHANIbHBIC ra3eThl «[ OMeNbCKUE BEIOMOCTHY,
«Birp019ny.

IIpeamet ucciieoBaHUs — COLUATIBHBIC MEIMA KAK HTHCTPYMEHT MPOIBUKECHUS
u OpeHaupoBanus pernoHanbHbix CMU benapycu.

esab uccineq0BaHus — BHISBUTh OCOOEHHOCTH KOHTEHT-CTPATETUU U CIIOCOOBI
OpeHIMPOBAHUSI PETUOHANBHBIX TrazeT «l'omenbckue BemoMocTu» M «BinpOiub B
COIIMAJILHBIX MEIHMa U BBIPA0OTaTh PEKOMEHJAIMM 10 ONTUMHU3AIMU MPOJABUKEHUS
W3JaHUH.

MeToabl HUCCJIeI0BAHUSA - AHAJIUTUYECKUH, COINOCTABUTEIIbHBIMN,
OMMUCaTEIbHbIN, KOHTCHT-AaHATUTUYECKUM METOIbl UCCIIEOBAHUS; CUHTE3, HHAYKIIUS.

IIpakTHyeckoe 3HAYEHME TUILJIOMHON pabOTHI 3aKIIOYAECTCS B BO3MOXXHOCTHU
WCIIOJB30BaHUS HAYYHOTO OMbITa 3apyO€KHOW HCCIEN0BATEIbCKON TpaaulMM st
ajanTalnuu Ha 0eI0pyCcCKOM MH(POPMAIITMOHHOM MPOCTPAHCTRE.

CreneHb caMoOCTOSTeJIBLHOCTH. /[UmiioMHass palboTa TMpeACTaBIseT Co00it
CaMOCTOSITEJIbHO HCCIICJIOBaHKE, TJe HU3Yy4aeTcs HaydyHasl JIMTeparypa, UMEIoIas
OTHOIIIEHHE K TeMe paboThl. B xo/€e ucciienoBanusi 0000IIEHBI U CUCTEMATU3UPOBAHBI
OCOOCHHOCTH COLIMAIBHBIX MEJIUa KaK HHCTPYMEHTA MIPOJIBUKEHUS U OPEHIUPOBAHUS
pernoHanbHbIX CMU.



PODEPAT

JIpiruiomMHas mpana 3msmrgae 81 c., 54 an3iHak KpbIHII, 9 MpHIKIaJIaHHSY .

POI'TAHAJIBHBIA I'A3ETBI, «I'OMEJIbCKIA BEAAMACILID,
«BILbBIYLI», CALIBIAJIBHBIA MEJIBIAA, BPOHJIABAHHE

AO0’eKT aacielaBaHHSl — pATISHAJIBHBIA ra3eTbl «['OMenbCKis Bemamaciiiy,
«B111p0149BIY.

IIpaamet nacjienaBaHHs — CallbIsUIbHBIA MEJIBIS SIK IHCTPYMEHT MPAacOyBaHHS 1
OpaHnaBanHs parisHaabHBIX CMI benapyci.

MbsTa naciiegaBaHHsi — BBISIBILBb aca0iiBacill KaHTIHT-CTPATATil 1 crocadbl
npacoyBaHHsS Op3HJIa PAriITHAIBHBIX ra3zeT «l omenbckis Beaamacii» 1 «Biub0iusy ¥
CaIlbIsUTBHBIX MEJIbIS 1 BBITIpAIaBallb PIKaMeH/ Iallbll Ma anThIMI3allbll 1X MPacOYBaHHS.

Metaapl [aacjieqaBaHHSl — aAHATITBIYHBI, CYNACTAyJSUIbHBI, AaIiCaJIbHBI,
KaHTAHT-aHAJITBIYHBI META/IbI JAaclie/JaBaHHsI; CIHTA3, 1HAYKIIbIS.

I[IpakThIlyHae 3HAYIHHE JBIIUIOMHAN PAOOTHI 3aKioyaeiia y mardbiMacii
BBIKAPBICTAHHS HaBYKOBara BOIIBITY 3aMEKHaW Jaciieyail Tpaabllbli JJIs aJanTaibli
Ha Oenapyckail iH(apMalbIiiHail TPacTOPHI.

Crynensb camacroiiHacui. /[piruiomMHas pabota Vsynse caboil camacToiiHae
JacienaBaHHe, 3¢ BhIByUaelllla HaByKOBas JIiTapaTypa, sikasg Mae IaybIHEHHE J]a TOMBI
JBITIIOMHAN paboThl. AKpamsi TaTara, abaryJbHEHbBI 1 CiICTIMAaThI3aBaHbl acaliiBacIii
CaIlbISUTBHBIX MENbIsl SIK 1HCTPYMEHTa NpPAacOyBaHHA 1 OpdHIIaBaHHS PATiSTHAIBHBIX

CML



ABSTRACT

The thesis contains 81 s., 54 units of sources, 9 applications.

REGIONAL NEWSPAPERS, «GOMELSKIE VEDOMOSTI»,
«VITSBICHI», SOCIAL MEDIA, BRANDING

The object regional newspapers «Gomelskie Vedomosti», «Vitsbichyy.

The subject social media as a tool for promoting and branding regional media
in Belarus.

The purpose of the study is to identify the features of the content strategy and
ways to promote the brand of the regional newspapers «Gomelskie Vedomosti» and
«Vitsbichy» in social media and develop recommendations for optimizing their
promotion.

Research methods — analytical, comparative, descriptive, content-analytical
research methods; synthesis, induction.

The practical significance of the thesis lies in the possibility of using the
scientific experience of the foreign research tradition for adaptation to the Belarusian
information space.

The degree of independence. The thesis is a self-conducted research by the
student. The study studied the scientific literature, which is related to the topic of the
thesis. Features of social media as a tool for promotion and branding of the regional
mass media in Belarus are summarized and systematized.



