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PE®EPAT

Junomuas patdora: 126 c., 34 ucrounuka, 11 npunoxxeHui.

KuioueBble cjioBa: coluanbHas pekiama, aKCHOJOTHYECKUM MOAXOJ, IEHHOCTH,
neneBast ayutopusi, 3 PEeKTUBHOCTh, KOHTEHT, MEIUACTPATET U H.

O0bekT wuHccaenoBaHMsl: OeloOpycCKas ColMaJbHAas pekiama, BhITycKaemas
0eIOPYCCKUMU MUHUCTEPCTBAMU.

IIpeamer wucciieoBaHUs: aHAIW3 MeJUACTpaTeruil OENIOPYCCKOM COIMaIbHOM
pEeKJIaMbl ¢ TOYKH 3PCHHS aKCHOJIOTHYECKOT0 MOIX0/1a.

Heab ncciaenoBanus: onpeaeineHue 3PEeKTUBHOCTH MEIUACTPATETUIM OEIOpPyCCKOM
COIMAILHOM PEeKJIaMbl TIPU peTH3aAlUHA AKCUOJIOTUUECKOT0 TTOAX0a.

MeToabl HccaeI0BaHMSI: TCOPETUUECKUN, COTTOCTABUTENIbHBIN, aHATIU3 COLIMAIBHO-
[IEHHOCTHOTO  COJepKaHUsi  TEKCTOB, HaOoJieHHe, o00001eHue, 00padoTKa
AMITUPUYECKUX JIAHHBIX.

BouiBoabl m ux HoBU3HA: VccneqoBaHue 1MoKas3ano, YTO B CO3JaHUU COIMALHOU
peKJiaMbl aKTUBHO YYacTBYIOT T'OCYJApPCTBEHHBIC MCIOJHUTEIbHBIC OPraHbl B JIMIIE
MuHHuCTepcTB. CollMalibHAs pekjiaMa CTaBUT CBOEH 3ajiaueil MPOJIBIKEHHE B OOIIECTBE
CEMCHWHBIX IIEHHOCTEH, MNPO(UIAKTUKY COBEPIICHUS TMPECTYNMHBIX JEUCTBUH W
IPEAOTBPAILCHHS YPE3BBIUANHBIX CUTYAIU, TAKUX KaK MT0Kaphl yTOILUIEHUE, OTPABICHHE
OBITOBBIM Ta30M U T.A. Y TaKuX MPOEKTOB Pa3HbIM YPOBEHb KAUECTBA U BU3YaJbHBIC
IpUEeMbl, MHOTHE MPOEKThI peau30BaHbl 0oJiee yAauHO, HEKOTOpble HeT. OJHAKO eCTh
TEMbI, Ha KOTOophle B bemapycu couuanbHON pekjamMbl HET JHOO €€ COBCEM Malio:
HanpuMmep, MOMyJsSpHU3alus CIOpTa W 3J0pOBOro 00pas3a JKHU3HHU, KYJIBTYPHOTO
npocBelieHuss. B cBoeM HCCleIOBaHMM Mbl YKa3blBA€M Ha HYKHOCTH IOSIBICHUS
IPOEKTOB HEKOMMEPUYECKON PEeKIaMbl B TAHHBIX cepax.

IIpakTyeckue peKOMeHAAIMU: MaTEepUaIbl U MTOTH JUIIJIOMHON pabOTHl MOTYT
OBITh WCIIOJB30BaHBI I YJIYYIICHHS KadecTBa M A(OPEKTHBHOCTH OEI0pPYCCKOM
COLIMATIbHON peKiaMbl, MpenojaaBaHuu Kypca «Teopuss W MNOpakTUKa pEKIambl»,
HAIMCAHUA KYPCOBBIX U JUTUIOMHBIX PaboT.

CaMocTOATENBHOCTh MCCJIeI0BaHUs. BBIBOABI MCCIEOBaHUS MOJY4YEHbl B UTOTE
CaMOCTOATENbHON pPaboThl Haa MaTepuanoM. [luTupoBaHHBIE Hay4HbIE pPaOOTHI
0003HaYeHBl B TEKCT€ B COOTBETCTBUU C TpaBHIaMu O(OPMIICHUS YKa3aHbl B CIIHCKE
WCIIOJIb30BaHHBIX HCTOYHUKOB.



PODEPAT

JAbimiomuas npauna: 126 c., 34 kpoiainsl, 11 nagarkay.

KirouaBbisi c10BBI: CallblsUIbHAS pAKIaMa, aKCLAJIAriyHbl MaabIX0Jl, KalITOYHAacI,
M3TaBas ayAbITOPbIs, 3(PEKThIYHACIb, KAHTIHT, MEABIACTPATIT L.

AO'ekT pacienaBaHHsi: Oenmapyckas calblsilbHas poKiaMa, sikas BbIIycKaela
OenapyckiMi MiHICTAPCTBaMI.

IIpagmer pacaexaBaHHs: aHaNI3 MEIBLICTPATIriil  Oenapyckail cauplsuibHAR
PAKJIaMBbl 3 MYHKTY TJIeJKaHHS aKcisulariyHara raJibIxomay.

MbhTa nacienaBaHHs: BbI3HAUPHHE A(EKTHIYHACI]I MEIBISICTPATAITIA Oenapyckai
calblslIbHal PAKIaMbl MPBI prati3allbli aKcisylariyHara najabixomny.

MeTaabsl [gacjieJaBaHHM: THAPITHIUHBI, CyNacTayJsuIbHBI, aHalI3 calblsjbHa-
KallTOYHAacHara 3MecCTy TIKCTay, Ha3lpaHHe, a0aryibHEHHE, anparoyka 3MITIPbIYHBIX
JNa3ECHBIX.

BroicHoBBI i ix HaBi3Ha: [lacnenaBanHe makaszaja, IITO ¥ CTBaApIHHI callbIsUIbHAN
pOKJIaMbl aKThIYHA YA3ENbHIYAIONG J3SPXKAYHBIS BbIKAHAY4yblsl Opranel ¥y acobe
MiHicTIpcTBay. CalpisuibHas pIKiIamMa CTaBillb CBaéi 3aa4ail mpacoyBaHHe ¥ TpaMajiCTBE
CIMEUHBIX KalITOYHAcled, NpauUIaKThIKy YUbIHEHHS 3J7a4bIHHBIX J3€SHHAY 1
NpaayXxiJIeHHS HaJ3BbIUYAWHBIX CITyallblif, TakiX SK MNaxapbl YTaljieHHEe, aTpy4YdHHE
OBITaBBIM Ta3aM 1 TI.J. Y Takix MpaeKkTay po3HbI Y3pOBEHD SKACII 1 BI3yaJbHBIS PHIEMBI,
MHOT151 IPAEKTHI pAajii3aBaHbl OOJBII yalla, HEKATOPhIs HAMa. AJTHAK ECIIb TOMBI, Ha SIKis
¥ benapyci cauplisuibHal pakiaMbl HIMa a0o si€ 3yCiM Masia: HallpbIKJIal, TamyJsispbl3albls
CHOpTY 1 37apoBara Jaay KbIIIs, KyJIbTypHail acBeThl. Y CBaiM JacielaBaHHI MBI
naka3BaeM Ha HeaOXOJIHACIh 3'IYJICHHS MpacKTay HEKaMepIbIMHAN pIKIaMbl ¥ TITHIX
chepax.

IpakThIYHBIS pPIKaAMeHAANbIi: MAaTAPBISUIB 1 BBIHIKI JBITUIOMHAN IIpalibl MOTYIlb
OBIIb BHIKAPBICTAHBI JJIS MAJISAIIIAHHS SKacli 1 3pekThIyHacIi Oemapyckail canpisiibHAM
PAKJIaMBl, BBIKJIQIaHHS Kypca «TROpbIsd 1 MpaKThIKa PIKJIAMBI», HAMICAHHS KypCaBBIX 1
JIBITIJIOMHBIX PadoT.

CamacroiiHacub aacjieaBaHHsi. BBICHOBBI maciieiaBaHHS aTPbIMaHBl § BBIHIKY
caMacTOMHail mpaubl Haja MardpbisiaM. L{pITaBaHbII HABYKOBBISA IIpalbl Ma3HA4YaHbI ¥
TIKCIIE ¥ ajmaBeqHACIl 3 TpaBLIaMi agapMIICHHS MMa3Ha4YaHbl ¥ CIICE BBIKAPHICTAHBIX
KPBIHIIIL.



ABSTRACT

Diploma paper: 126 p., 34 sources, 11 applications.

Key words: social advertising, axiological approach, values, target audience,
effectiveness, content, media strategies.

Object of study: Belarusian social advertising produced by Belarusian ministries.

Subject of study: analysis of media strategies of Belarusian social advertising from
the point of view of an axiological approach.

The purpose of the study: to determine the effectiveness of Belarusian social
advertising media strategies in the implementation of the axiological approach.

Research methods: theoretical, comparative, analysis of the social value content of
texts, observation, generalization, processing of empirical data.

Conclusions and their novelty: The study showed that state executive bodies
represented by ministries are actively involved in the creation of social advertising. Social
advertising aims to promote family values in society, prevent the commission of criminal
acts and prevent emergencies such as fires, drowning, household gas poisoning, etc. Such
projects have different levels of quality and visual techniques, many projects are
implemented more successfully, some are not. However, there are topics on which there
is no social advertising in Belarus or there is very little of it: for example, the promotion
of sports and a healthy lifestyle, cultural education. In our study, we point out the need for
the emergence of non-commercial advertising projects in these areas.

Practical recommendations: the materials and results of the thesis can be used to
improve the quality and effectiveness of Belarusian social advertising, teaching the course
«Theory and Practice of Advertising», writing term papers and theses.

Research autonomy. The conclusions of the study were obtained as a result of
independent work on the material. Cited scientific papers are indicated in the text in
accordance with the formatting rules indicated in the list of references.



