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PE®EPAT

Jumiomuas pa6ora 57 ¢., 37/ UCTOUYHUKOB.

CMU, COUUAJIBHBIE CETH, TIKTOK, BUJEO, AKKAVYHT.

O06nbekT uccienoBanus: 6enopycckue CMU.

[Ipenmer wuccnepoBanusi: couuanbHasg cetb TikTok B mponaBmxeHUH
oenopycckux CMU.

Lens: mnpoananuzupoBarh couuanbHyto cetb TikTok B mponaBuxeHUn
oenopycckux CMU.

[Ipu moaroroBke pabOThl UCTIONB30BAHBI CIEAYIOUIME METO/Abl UCCIEAOBAHMS:
HaOJIIOIeHHe,  CpaBHEHHE,  JOKYMEHTAJIM3M,  KOHCTPYMPOBAHHME  THUIOTE3,
CTPYKTYypH3alusi, ONMCAHKUE, COMTOCTABJICHHE.

HoBuszna wuccrnenoBanusi: mnpoBefaeHue aHanuza wucnonb3oBanus TikTok B
npoaBuxkeHun oenopycckux CMU

PekoMeHmanuu 10 BHEAPEHHUIO: MaTepHalbl HCCIEJIOBAHUS MOTYT OBIThH
MCIOJIb30BaHbI JUIsl TOJATOTOBKH CTYAEHTOB CHEIMANIbHOCTH «OKypHATHCTHKAY.

ABTOp MOATBEPKIAET TOCTOBEPHOCTh MATEPUATIOB U PE3yJIbTaTOB AUILNIOMHOM
paboTHI (IUIIIOMHOTO MPOEKTA), CAMOCTOSITENIBHOCTh €€ BBINOJIHEHHUS.



PODEPAT

Jpimnomuas padota 57 c., 37 KpbIHILL.

CMI, CALIBISIIBHBIS CETKI, TIKTOK, BIJIDA, AKAVHT.

Ab'ext nacnenasanss: 0enapyckis CMI.

[Ipanmer nacnenaBanHs: canpisiibHas cetka TikTok y mpacoyBanHi 6enapyckix
CML.

Mbra: mnpaanamizaBaub canpisuibHyto cetky TikTok y mamynspeizansii
oemapyckix CMI.

[Ipsl magpbIXTOVIBI Mpallbl BHIKAPHICTAHBI HACTYITHBIS METa/bl Jacie/laBaHHs:
Ha3ipaHHe, NapayHaHHE, JaKyMEHTali3M, KaHCTPYsIBaHHE T1NO0T33, CTPYKTYpbI3allbls,
alicaHHe, CynacTayJIeHHe.

HaBizna pnacnenaBanHs: mnpaBsaj3eHHe aHanizy BbikapbicTanHs TikTok vy
nanyJspeizansii 0enapyckix CMI

Pskamenpanpli ma YKapaHEHHI: MAaTApBISUIbl  JacieaBaHHS MOTYIb OBIlb
BBIKAPBICTAHBI JIJIS MAJIPBIXTOVKI CTYAPHTAY crieublsuibHacIl "XKypHanicTbika".

A¥Tap manBsipjkae JakiaJHACIb MATAPbIATaAY 1 BbIHIKAY JBITUIOMHAN Mparibl
(IpIIIOMHAra MpaekTa), caMacTOMHACLb i€ BbIKAHAHHS.



ABSTRACT

Thesis 57 p., 37 sources.

MEDIA, SOCIAL NETWORKS, TIKTOK, VIDEO, ACCOUNT.

Object of study: Belarusian media.

Subject of study: social network TikTok in the promotion of the Belarusian
media.

Purpose: to analyze the social network TikTok in promoting the Belarusian
media.

In preparing the work, the following research methods were used: observation,
comparison, documentary, hypothesis construction, structuring, description,
comparison.

Research novelty: analysis of the use of TikTok in the promotion of the
Belarusian media

Recommendations for implementation: the materials of the study can be used to
prepare students of the specialty "Journalism®.

The author confirms the reliability of the materials and results of the thesis
(thesis project), the independence of its implementation.



