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PE®EPAT

JlurimomMHas paboTa coiepKuT 52 c., 45 eAMHUIl UICTOYHUKOB, 4 TIPUIIOKCHUS.

PEI'MOHAJIBHBIE MEJIMA, MOHETU3ALIVA, ITPOJABMKEHUE,
COLMAJIBHBIE CETU, MEJITUACDEPA BEJIAPYCH.

OOBEKT ucCIeI0BaHUs — PETHOHATIBHBIE MEIHA.

IIpenmer uccienoBaHuss — NPUEMBI NPOJABUKEHHUS U MOHETU3alMU KOHTEHTA
peruoHanbHbIX Menua PecryOnnku benapych B yCIOBHSIX TUTUTAIA3ZAIUY.

Ilens wnccnenoBaHuss — BBIABUTH OCHOBHBIE NPUEMBI NPOABMIKCHUS U
MOHETH3allUd KOHTEHTa PETMOHAIBbHBIX Meaua Pecrybnuku benmapych B ycloBHsX
JUATATAIN3ALU Y.

Meronapl uccneqoBaHUsl — CUCTEMaTu3alus, o000IIeHne, CUHTE3, WHIYKITUS,
ONMCAaHUE, AaHAJIN3, COIIOCTABJICHUE, KOHTCHT-aHAJIU3 U JIp.

[IpakTUueckoe 3HAYCHUE TUIIJIOMHOW pabOTHI 3aKIIOYAETCS B BO3MOXKHOCTHU
HCIIOJIb30BAHUSI HAYYHOT'O OIbITa 3apyO0eHOW HCCIeq0BaTeIbCKOW TpajauIuK JIs
ajanTaiyy Ha 0eJI0pyCcCKOM MH(GOPMAIITMOHHOM MTPOCTPAHCTBE.

Crenenb camocTosiTeNbHOCTH. JUmyioMHass paboTa mpenacraBisieT coOoi
CaMOCTOSITEJIbHO IPOBEACHHOE CTYIECHTOM HuccienoBanue. l3yuena HaydHas
JUTEpaTypa, KOTOpask UMEET OTHOIIEHHE K TeMe IUIUIOMHON palboThl. OCHOBHBIE
MPUEMBI IPOABUKEHHUST 1 MOHETH3AIIMU KOHTEHTA PErHOHANIbHBIX Meaua PecnyOnmku
benapych B yCIOBUSIX TUTUTATN3AIMNA 000OIICHBI U CUCTEMATU3UPOBAHBI.



PO®EPAT

JlpiruioMHas mparna 3msirgae 52 c., 45 aja3inak KpeIHill, 4 MpbIKIaIaHHS.

POTTSHAJIBHBIA MEJIBIS, MAHETBI3ALIBIS, [IPACOYBAHHE,
CALBIAJIBHBIA CETKI, MEABIAACDEPA BEJIAPYCI.

AG’exT gacienaBaHHs — PATISTHAIBHBIS MEIbIS.

[IpagmeT nacnepaBaHHS — MPBIEMBI MPACOYBAHHS 1 MAaHETHI3AIlbll KAHTIHTY
parisiHAIBHBIX MebIsa PaciyOmiki benapych Ba ymMoBax ApIriTalizallbli.

Mbpra nmacienaBaHHS — BBIABIIG  aCHOYHBIS TPBIEMBI  IIpacoyBaHHSA 1
MaHeThI3allbll KaHTAHTY pOTisHaNbHBIX Menbls Pacmy6miki benmapych Ba ymoBax
NBITITAII3a1lbI.

Mertaapl nacinenaBaHHS — CICTAIMAThI3allblsl, adarylbHEHHE, CIHTA3, 1HAYKIIbIA,
arlicaHHe, aHali3, cynacrayjaeHHe, KaHTIHT-aHai3 1 1HIII.

[IpakTbiyHae 3HAYDHHE MABITJIOMHAM pabOThl 3aKitoyaciia y MardbMacii
BBIKAPBICTAHHS HaBYKOBara BOIIBITY 3aMEKHAW Jaciieyail Tpaabllbli JJIs ajanTaibli
Ha Oenapyckail iH(apMalbIitHail TPacTOPBHI.

Crynenb camactodiHacui. JlpITuioMHas mpaima ysayiase caboil camacToiiHa
mpaBej3eHae CTYAPHTAM JaciieflaBaHHe. Y JaciieliaBaHHl BbIBy4YaHa HaByKOBas
JiTaparypa, aKas Mae JauyblHEHHE J1a TAMBI JBIIUIOMHAN Mpaiibl. ACHOYHBISI PHIEMBI
IIpacoyBaHHS 1 MAaHEThI3AIlbIl KAHTIHTY PATISTHANBHBIX Menblsad PacnyOmiki benapych Ba
YMOBax JbITiTaNTI3allbll a0aryJIbHEHBI 1 CICTAMAThI3aBaHHbI.



ABSTRACT

The thesis contains 52 s., 45 units of sources, 4 applications.

REGIONAL MEDIA, MONETIZATION, PROMOTION, SOCIAL
NETWORKS, MEDIASPHERE OF BELARUS.

The object of the research is regional media.

The subject of the research is the methods of promoting and monetizing the
content of regional media of the Republic of Belarus in the context of digitalization.

The purpose of the study is to identify the main methods for promoting and
monetizing the content of regional media of the Republic of Belarus in the context of
digitalization.

Research methods — systematization, generalization, synthesis, induction,
description, analysis, comparison, content analysis, etc.

The practical significance of the thesis lies in the possibility of using the
scientific experience of the foreign research tradition for adaptation to the Belarusian
information space.

The degree of independence. The thesis is a self-conducted research by the
student. The study studied the scientific literature, which is related to the topic of the
thesis. The main methods of promoting and monetizing the content of regional media
of the Republic of Belarus in the context of digitalization are summarized and
systematized.



