MHUHUCTEPCTBO OBPA30OBAHUSA PECITYBJIMKHU BEJIAPYCb
BEJIOPYCCKHWI T'OCYJAPCTBEHHBI YHUBEPCUTET
POAKYJIBTET KYPHA/IUCTUKHU

Kadenpa nepuoanveckoi ne4aTu M Be0—KypHAJTUCTUKH

TAUHYTIUHOBA

Mapraputa CepreeBna

KOHTEHT PEI'MOHAJIBHbBIX CMH B COIUAJIBHBIX CETAX:
CHHEIIUPUKA U CTPATEI'MU TPOABUKEHUSA

JlunimomHas pabota

HayuHb1i1 pyKOBOAUTEND:
KaHIUJAT (PUITOJIOTUYECKUX HAYK
B. B. Kopmyk

JomyiieHa k 3ammure

« _» 2023 1.
3aB. kadenpoil mepuoaANIECKOM mevaT U BeO—

KYPHAITUCTUKH
JIOKTOP (PUITOJIOTMYECKUX HAYK, TOTICHT
C. B. XapurtonoBa

Mumnck, 2023



PE®EPAT

JuniaomHas padora: 55 crpanuil, 43 uctounuka, 4 TabIUIIHL.

Kimouessbie ciioBa: COLIUAJIBHAA CETb, PETUOHAJIBHBIE CMU, SMM-
CTPATEIuA, NIPOABMKEHUE, KOHTEHT, 'A3ETA «IIEPCITIEKTUBAY.

OO0beKT uccjieloBaHuA — KOHTEHT pernoHaibHbIX CMU B cOLMaNIbHBIX CETSIX

IIpeamer ucciaenoBanusi — crenu@rka U CTPATErUU MPOJBIKEHUS MaCCOBOU
uH(bOpMaIlMU B aKKayHTaX COIMANIBHBIX CeTel pailoHHOM razersl «IlepcnekTuBay.

Leab padoThl — ONPEeAEIUTh ONTUMAIBHYIO CTPATETUIO IPOJABUKEHN KOHTEHTA
pernoHanbHbIX CMU ¢ yderoM ux cneuu@uKd KOHTEHTa U (PYHKIMOHAIBHBIX
OCOOEHHOCTEH.

Meroabl MccCaeAOBAHWSI: AaHAIM3, CHUHTE3, U3MEpPEHUE, CpaBHEHUE,
HaOJII0ICHHE.

ITosryyeHHbIE pe3yJIbTATHI 1 MX HOBU3HA: U3YYEHbI TEXHOJOTUU MPOABUKEHUS
KOHTEHTa B AKKayHTax COIMAJIbHBIX ceTer pernoHainbHblx CMU, n mpennmoxena
SMM-—ctparerust uis pacnpocTpaHeHus HH(DOPMAIMOHHOW TMPOAYKIIUU Ta3eThl
«IlepcnexkTuBay.

Ob0s1acTh BO3MOKHOIO  NPAKTHYECKOI0 NpUMeHeHMsl.  Pe3ynbpTarhl
JUIUIOMHOM pabOThl MOTYT OBITh MPUMEHEHBI peakuusMu peruoHanbHbix CMU nipu
pa3paboTKe CTpaTeruii NpOJBUKEHHS KOHTEHTAa B COLCETAX, a Takxke B cdepe
KYPHAJUCTCKOrO 00pa30BaHUs.

ABTOp pabOThl MOATBEPKIAET TOCTOBEPHOCTh MATEpUAJIOB U PE3yJbTAaTOB
JTUIUIOMHOM paOOThl, @ TAKKE CAMOCTOSITEIbHOCTD €€ BhITIOJHEHUS.



PODEPAT

JlpinaomMHas npauna: 55 craponak, 43 KpbIHilbl, 4 TaOIIbL.

KirouaBbisi ¢JI0BbI: canplsibHAS ceTKa, paristHanbHbIE CMI, SMM—ctpaTaris,
npacoyBanHe, KaHTAHT, ' ASETA «nepcrnexTbiBay.

A0'eKT gacieqaBaHHs — KaHTAHT parisHaAIbHBIX CMI ¥ calpIsTbHBIX CETKaX

IIpagMmer naciaenaBaHHs — crenpbi(ika 1 CTPATATil MpacoyBaHHS MacaBait
iHapMalbli ¥ akayHTaxX calbIJIbHBIX CETaK paéHHAll ra3eThl «IIEPCIIEKTHIBAY.

MbTa paGoThl —BBI3HAYBILb ANITRIMATBHYIO CTPATATIIO MTPACOYBAHHS KAaHTIHTY
porisiHanbHBIX CMI 3 ynikam iX crernpipiki KaHTIHTY 1 QYHKIIBITHATbHBIX
aca0miBacisy.

MeTaabl AaciiegaBaHHs: aHAT13, CIHT?3, BRIMSPIHHE, MapayHaHHE, Ha31paHHE.

ATpbIMaHbIA BBIHIKI i iX HaBi3HA: BEIByYaHbl TAXHAJIOT11 MPACOYBAHHS
KAHT3HTY ¥ aKayHTaxX CalbUIbHBIX CeTak parigsHaibHbIx CMI, 1 mpananaBaHas
SMM-—ctpararis ans pacnaycroKBaHHA 1H(papMaIpliiHail pa yKIbli Ta3eThI
«IlepcnekTsiBay.

Bo0aacub MarypiMara npakTblYHara nNpbIMsiHeHHsl. BBIHIK] IBITIIIOMHAM
npaibl MOTYLb OBILb YXKBIThIS PAAAKIBIIMI parisHanbHbIX CMI npel pacnpanoyubl
CTpATArii MpacoyBaHHS KAaHTIHTY ¥ callceTKax, a Takcama ¥ cepsl KypHalicLKail
aayKalpll.

A¥Tap npansl nauBsipaxkae JakjaagHacllb MaTIpbIsiay 1 BbIHIKAY JbIMIIOMHAN
npaiibl, a TaKCaMa CaMacTOMHACLD 1€ BbIKAHAHHS.



RESUME

Thesis: 55 pages, 43 sources, 4 tables.

Keywords: SOCIAL NETWORK, REGIONAL MEDIA, SMM STRATEGY,
PROMOTION, CONTENT, NEWSPAPER "PERSPEKTIVA",

The object of the study is the content of regional media in social networks

The subject of the study is the specifics and strategies of mass media
promotion in the social media accounts of the regional newspaper Perspektiva.

The purpose of the work is to determine the optimal strategy for promoting
the content of regional media, taking into account their content specifics and
functional features.

Research methods: analysis, synthesis, measurement, comparison,
observation.

The results obtained and their novelty: the technologies of content
promotion in the accounts of social networks of regional media were studied, and an
SMM strategy was proposed for the distribution of information products of the
newspaper Perspektiva.

Scope of possible practical application. The results of the thesis can be
applied by the editorial offices of regional media in the development of strategies for
promoting content in social networks, as well as in the field of journalistic education.

The author of the work confirms the reliability of the materials and results of
the thesis, as well as the independence of its implementation.



